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1. INTRODUCTION

The concept of digital divide

Digital technology is having a deep impact

on citizens’ personal and professional
development. This is, however, happening in
adifferent way across countries, cities (which
are the real engines of digital transformation)
and among the citizens themselves.




1. INTRODUCTION

“The digital divide refers to the inequality between people who
have access and knowledge of new technologies and those who
do not” This term also refers to the differences between groups

according to their digital skills.

NEW INFORMATION AND
COMMUNICATION TECHNOLOGIES (ICT)

Access to knowledge and information

has changed radically in the last 20 years.
The universal nature, speed and hyper-
connectivity of the new Information and
Communication Technologies (ICTs) have
transformed our way of thinking, living and
communicating with our environment.

For this reason ICTs have opened a

wide window of opportunities to build

a more democratic, informed and
interconnected society. Access and

digital skills enable citizens to improve their
personal and professional development

in many areas (work, educational, social,
political, etc); as well as overcoming
certain space and time barriers. In short,
ICTs enhance people’s quality of life.

Cities drive development in our society.
Social cohesion, economic activity, talent,
innovation, creativity and multiculturalism
are all features common to the most
prosperous cities. Barcelona is steadily
advancing in this direction.
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THE DIGITAL DIVIDE

“The digital divide refers to the inequality
between people who have access and
knowledge of new technologies and those
who do not”.

This term also refers to the differences
between groups according to their ability
to use ICTs skillfully.

There are three kinds of digital divide:

— Access. Refers to the possibility, or
lack of, access to technology.

— Use. Based on people who know how
to use technology and those who do
not.

— Quality of use. Based on a person’s
skills to use internet tools.

BARCELONA, FERTILE DIGITAL GROUND

A city’s success depends to a large degree
on the convergence of social cohesion,
talent, economic activity, creativity and
multiculturalism, and Barcelona is well on
the way.

Barcelona is currently a magnet for
technology and a worldwide reference in
this area. It is the Mobile World Capital
until 2023 and the venue for the Mobile
World Congress. In 2014 it was chosen
European Capital of Innovation, in
recognition of its merits as a productive
city, which is improving its management via
technology for the benefit of its citizens.

This positioning of Barcelona in the
technological field is explained by the
digital ecosystem which configures

the city. Barcelona is fertile ground for
start-ups and has a large number of

high tech companies, technology parks,
technological research centres and
different cutting- edge science facilities,
such as the Barcelona Supercomputing
Center. The 22@ Barcelona Project has
promoted the district of Poblenou as

a benchmark for innovation and urban
renovation through a wealth of knowledge-
based activities. There is also a dense
network of citizen initiatives which use
technology for their own organisation:
neighbourhood movements, time banks,
collaborative economy activities etc.

Together with a public administration
which provides increasingly more online
services and interactive mechanisms,

and which continues to make more data
available on internet, the city is emerging
as a think tank to define a city in the digital
society.

It is in this privileged context where
Barcelona has to put ICTs within
everybody'’s reach, incorporating
technology-based services to improve the
city’s management and its relationship
with the citizens. The aim is that everybody
should be able to benefit from digital
technology and have equal opportunities
to develop personally and professionally.
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Source: Wikitel, a web that documents all kinds of
issues related to Information and Communication
Technology. Website: http://wikitel.info/wiki/
Brecha_Digital

Source: Padro Municipal d’Habitants 30.06.2015.
Departament d’Estadistica. Ajuntament de
Barcelona.

Source: Basic information and cartography. IMI-
Habitat Urba.

Source: Own work using data from the Open Data
portal of Barcelona City Council.

THE REPORT

The report The digital divide in the
city of Barcelona is a study by Mobile
World Capital Barcelona (MWCapital)
commissioned by the Barcelona City
Council.

Barcelona’s relevance on the world
technological and digital stage is making it
evident that we need to know the existing
inequalities among the population of
Barcelona’s districts regarding access,
use and knowledge of information
technology.

This document must serve as an analysis,
identifying the groups most susceptible
to be left behind in the technological
revolution. Factors such as age, sex,
education level, occupation, income,
district or nationality cannot be an obstacle
for the citizens of Barcelona to access and
use new technologies skillfully.

Institutions and public administrations will

have a starting point for those action plans
and public policies aimed at achieving full
digital inclusion of all segments of society.

AIMS OF THE REPORT
This report has the following aims:

— Reflect on the digital phenomenon in
Barcelona and identify the challenges
and opportunities it generates in the
city.

— Present a methodology framework
to evaluate the digital divide in the
districts of Barcelona.

— Present an analysis on the usage,
access and digital skills of the citizens
of Barcelona.

— Compare the situation of Barcelona
with that of Cataluia, Spain and
countries of the European Union.

= Evaluate the factors that determine
greater or lesser internet usage by
Barcelona citizens.

— Determine the barriers that stand in

the way of access and usage of new
technologies.

"



The city of Barcelona in figures

Population: 1,609,5550 inhabitants 2
Sex: 53% women, 47% men?
Homes: 655,1752

Area: 10,215 ha3

Population density#
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DISTRIBUTION OF HOUSEHOLD INCOME ACCORDING TO BARCELONA HHI INDEX =100

High income (HHI5) more than 140.

Middle-high income (HHI4) between 110 and 140.
Middle income (HHI3) between 90 and 110.
Middle-low income (HHI2) between 60 and 90.
Low income (HHI1) less than 60.
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2. EXECUTIVE SUMMARY

Barcelona, a connected city

Barcelona leads Europe in the access and use
of internet. Nevertheless, the city faces the
challenge of improving its implementation

in those districts where income and level of
education still result in an evident digital
divide.




2. EXECUTIVE SUMMARY

Barcelona'’s districts have brought to light a territorial digital
divide stemming from unequal internet access and usage

among its citizens.

THE SITUATION OF THE DIGITAL
PHENOMENON AMONG THE POPULATION
OF BARCELONA

The citizens of Barcelona are highly
connected to internet. 90% of them have
surfed the internet in the last three months,
and over 85% connect daily. The use of
digital technology, therefore, has become
mainstream among the population, in fact
on a level with those European countries
with the highest rate of internet usage.

Widespread use of internet by Barcelona
citizens is demonstrated by the fact

that two out of three people have an
intermediate or advanced digital profile.
That means that they use a minimum of
two devices to connect and have carried
out at least four different activities (see
appendix, Table 2 of use categorization) on
internet in the last three months.

Mobile use is most freqlient, mainly for
emails, news websites and social networks.

Percentage of citizens that have connected
to internet today or yesterday.
Source: MWCapital
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Almost nine out of ten
Barcelona citizens connect to
internet daily.

Among those people who do not use
internet, the main reasons are economic
and a lack of needy.

Access to broadband services do not
generate a digital divide in Barcelona. In
terms of coverage and mobile broadband
service, the city has very high rates. There
are only a few areas that can be said to
have room for improvement.

THE VARIABLES THAT DETERMINE THE
DIGITAL DIVIDE AMONG THE CITIZENS OF
BARCELONA.

Age generates a digital divide, particularly
in those over 64 years old. The younger
generations are the most connected and
multi-device users, not only millennials but
also the next generation as well massively
use internet. Up to 64, at least seven out
of ten citizens have a smartphone. Still,
two thirds of people between 65 and 74
years old have internet connection at home
and almost half have a smartphone. What
differentiates the young and the more
senior citizens are their internet usage
interests and needs.

Internet access by age groups.
Source: MWCapital

16 to 24 years old
Live in connected homes

95%
Have smartphone with Internet

91%

25 to 34 years old
Live in connected homes

87%
Have smartphone with Internet

67%

35 to 44 years old
Live in connected homes

86%
Have smartphone with Internet

86%

45 to 54 years old
Live in connected homes

86%
Have smartphone with Internet

80%

55 to 64 years old
Live in connected homes

81%
Have smartphone with Internet

70%

65 to 74 years old
Live in connected homes

66%
Have smartphone with Internet

47%



The mainstream use of digital
technology in Barcelona
shows that the age digital
divide is not apparent before
65.

The mainstream of internet adoption

in the city of Barcelona can be seen in
gender. Being a man or a woman does not
determine access or use of internet (77%
of men and woman have smartphones).
Where certain differences emerge is in
use: women carry out more activities on
internet related to health, whereas men
undertake more commercial activities.
Therefore we can say that there is no
gender divide in internet access and usage
in the city of Barcelona, positioning it in
line with Northern European countries.

Being a man or awoman
has no impact on access to
internet.

Profession, however, does produce

more inequalities in digital technology
use. Students and working citizens are

the profiles mostly connected to internet
(about nine out of ten have smartphones),
whereas homemakers and retired people
are the least (half of retired people have
Internet on their mobile). As in the case of
age, different groups have different uses:
students lead in the use of social networks,
working citizens in administrative tasks,
the unemployed in job hunting and retired
people in health-related matters (see table
2. Use categories).

Education and profession
have a significant influence on
the use of digital technology.

The level of education is a variable which
also causes a digital divide, above all in the
segment with a lower level of education.
Nine out of ten people with a middle or
high level of education connect to internet
daily, whereas only six out of ten with a low
level do so. The educational divide is also
significant in internet usage: People with
less education have less freqlient online
contact with the administration and banks
than those with a middle or high level.

Last time internet was used according to education level. Source: MWCapital

High education Middle Low education
education level level
Today or yesterday 89% 62%
In the last week 4% 6%
Between two and four weeks ago 1% 2%
Never use internet 3% 25%
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Citizens with home internet by district.

Source: MWCapital

95%

84%

70%

70%

62%

3 first

Les Corts
|
Bonanova i el Putxet
|
Sant Gertvasi-Galvany
|
Mitjana

3 last

Canyelles

|

Barceloneta

Torre Bard
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Nationality is not a determining factor

for access or internet usage. Foreigners
connect less frequently from home and
smartphones than Spanish citizens do,
although foreigners look for alternative
ways. They are also more active than
Spaniards in internet social uses, such as
video calls or job hunting, whereas Spanish
citizens make doctors’ appointments or
make use of emails more frequently.

Unequal access and internet
usage among the inhabitants
of the larger districts
highlight the territorial digital
divide in Barcelona.

Despite the high level of internet
penetration by the citizens of Barcelona,
their place of residence gives rise to
significant differences. 96% of the
population say their home is connected to
internet, but in Torre Baro this percentage
drops to 62%. Notable differences can
also be seen between districts with regard
to the use of devices and certain uses of
internet (70% of the residents in Pedralbes
buy online compared to only 30% in Torre
Baro).

INCOME LEVEL EXPLAINS THE UNEQUAL
ADOPTION OF INTERNET

An intermediate digital profile is the most
common in Barcelona. Only in the high
income districts is this trend broken: in
these areas the major profile is advanced
(nearly half the residents fit this profile). On
the other hand, the least digitalized profiles
(basic or sporadic users, and those who
never use internet), even though they are a
minority, are concentrated in the districts
with the lowest income.

Income level acts as a digital
divide between districts,
especially in the unequal use
of internet.

The mainstream use of digital technology
in Barcelona is shown by the fact that
there are no significant differences
between districts regarding internet
access according to income level: 79% of
those living in low income districts have a
smartphone, compared to 91% of those in
more affluent districts.

Internet usage by distric income level. Source: MWCapital

middle- " Middle M,’;‘,.’;,'f' High
Read news 0,86 0,86 0,84 92%
Bank online 0,63 0,63 0,7 74%
Shop online 0,51 0,56 0,56 63%




However, important differences do become
apparent in certain uses of internet: the
residents of high income districts read
news websites, use online banking and buy
online much more than residents of low
income districts.

The adoption of digital technology by
citizens according to district income level
enables us to draw significant conclusions
when we introduce the variables of gender,
age, education and occupation.

The digital divide is greater in the low
income districts if the person is a woman,
between 65 and 74, with a limited
education, a housewife or unemployed.

There are no great differences between
men and women according to district
income level, but men carry out more
activities such as emailing or reading the
news in the lower income neighbourhoods.

Being between 65 and 74 years old in low
income districts may mean not having
internet at home (53%), a figure which

is nearly doubled by people of the same
age in high income districts (88%). The
age divide also determines internet usage
in less affluent districts: 24% of people
between 65 and 74 use online banking,
against 57% in high income districts.

A low income widens the
digital divide linked to
gender, age, education and
occupation.

Education level is an important digital
divide in all districts, except high income
ones. Considerable differences according
to education can be seen both in internet
access and usage in all districts, but it

is in the high income districts where the
differences are smaller (for example, in low
income districts 94% of people with a high
education level have internet connection
in the home compared to 60% with a
lower level. In high income districts 83%
of people with low education level have
internet at home, against 95% with a higher
level).

Finally, occupation also proves to be an
important digital divide in low income
districts. This happens mainly among the
unemployed, homemakers (men or women)
and retired citizens; the least digitalized
profiles in these districts. On the other
hand, students and working citizens show a
high level of digitalization regardless of the
income level of the district.
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3. METHODOLOGY

Sources of information

For the report the main source of information
was MWCapital's own survey and different
secondary sources of information on alocal,
national and international level.

The methodology framework is based on the
Digital Economy and Society Index (DESI), of
the European Union.




3. METHODOLOGY

The study is based on the DESI framework, which regularly
measures the digital performance of European Union member

states.

METHODOLOGY FRAMEWORK

The study is based on the DESI framework
which regularly measures the digital
performance of European Union Member
States.

The DESI covers three areas:

— Connectivity: broadband
infrastructures and their quality.

—  Human capital: citizens’ skills to
benefit from the digital society.

— Use of internet: the range of activities
that people can do on internet, such
as contents (music, videos, games,
etc.), online shopping and banking.

— The integration of digital technology
into companies: the degree of
digitalisation of businesses and the
implementation of online channels
(website, e-commerce, m-commerce)
for sales.

— Digital public services: online
public services, especially electronic
administration and health services.

Given that the focus of The Digital Divide
report of Barcelona is on the population not
on the offer of public or private services,
nor the digitalisation of companies, only
the first three areas of DESI are used.

It is considered of interest that in the future
the report should include the public and
private sector to give a full digital picture
of Barcelona.
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SOURCES OF INFORMATION

The results of the report are based on three
main sources of information:

(1) Mobile World Capital Survey
(MWcCapital)'

— Research technique. Computer-
assisted face-to-face interviews.

— Study area. City of Barcelona.

— Target group. People between 16
and 74 years old living and registered
in the city of Barcelona (1,208,262).
When the survey results speak of
“population”, they refer to the people
in this age range. The following graph
shows the age segments used for
the report, the population in each
segment for the year 2015 and its
percentage of the total population of
Barcelona.

— Sample size. 5000 interviews.

— Sample type. Sample divided into
greater districts so that each one of
the 39 districts? in the city held 128
or 129 interviews. In each district the
people to be interviewed were chosen
randomly, following district quotas,
sex and age, according to the actual
distribution of the target population
in each greater district. To analyse the
results, the data has been balanced
to give each district its corresponding
significance in the city.

Segmentation of group ages used in the
report.

Population Percentage of

Agegroups 2015 total
16-24 128.474 8,00%
25-34 228.990 14,20%
35-44 269.546 16,70%
45-54 228.336 14,20%
55-64 190.383 11,80%
65-74 162.533 10,10%

Total16-74 1.208.262 75,10%
Total

population 1.609.550 100%

Barcelona




M
(2)

(3)

4)

See the annex for details of the survey.

Source: Gabinet Técnic de Programacio, Barcelona
City Council 2015.

The greater districts are a grouping of districts

for statistical purposes. The number of territorial
units is reduced from 73 to 39 with the aim of
obtaining a territorial division with units containing
a similar number of people in each one. The

final aim is to make homogeneous comparisons
from a quantitative point of view, keeping a level
of statistical significance (sample studies of 73
districts would be extremely costly).

The term broadband refers to high speed Internet
access. The kinds of broadband according to speed
are:

Basic broadband: superior or equal to 2 megabits
per second.

Fast broadband: superior or equal to 30 megabits
per second.

Superfast broadband: superior or equal to 100
megabits per second.

Digital Economy and Society Index

Connectivity

Digital
Public
Services

Integration
of Digital
Technology

— Error margin. The margin of error
in the whole sample is +- 1.5%, for a
reliability of 95% and p=g=0.5.

— Field work. The survey was done
between 13 and 26 January 2016.

— Technical management. The survey
was conducted and processed by
Gabinet d’Estudis d’Opini6 | Gestio
Pdblica, GESOP.

(2) Reporton the territorial distribution
of household income per capitain
Barcelona 2014 3.

—  Gives the 2014 figures for the
Household Income Index, a theoretical
indicator of the average income per
capita of the residents in the city’s 73
districts.

(3) Mobile and landline coverage.

Apart from the MWCapital Survey, two
additional sources of information have
been used to better identify the level of
landline and mobile broadband coverage in
Barcelona.

— The Geographical Analysis of
broadband services and NGA
distribution in Spain by the 2014
National Markets and Competition
Commission (CNMC) for Barcelona
analyses landline coverage. This report
shows the active retail lines but not
the city’s service distribution 4.

Digital
Economy and Society
Index
DESI

Human
Capital

Use of
internet

= The report on Telecommunication
Services Quality (2016) by the
company CASE, which uses the
MedUX system to analyse mobile
coverage in Barcelona and its service
quality.

OPEN ACCESS TO THE REPORT

The results of this report and the data of
the MWCapital Survey are available on
Internet. The information can be consulted
or the survey data downloaded at:

http://www.mobileworldcapital.com/
escletxa-digital
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Low income districts (HHIT)

29
30
31

32
33

Vilapicina, Porta, el Tur6 de la Peira i Can Peguera
La Guineueta, Verdun i la Prosperitat

Canyelles, les Roquetes i la Trinitat Nova

Torre Bard, Ciutat Meridiana i Vallbona

La Trinitat Vella, Bard de Viver i el Bon Pastor

Middle-low income districts (HHI2)

1

3
n
12
13
14
25
26
27
28
34
35
36
39
40

El Raval

La Barceloneta

El Poble Sec

La Marina

La Font de la Guatlla, Hostafrancs, i la Bordeta
Sants i Sants-Badal

El Guinardo

El Carmel i Can Baré

Els Barris de la Vall d’"Hebron
Horta i la Font d’en Fargues

Sant Andreu

La Sagrera, el Congrés i Navas

El Clot i el Camp de |'Arpa

El Besos, el Maresme i Provencals
Sant Marti, la Verneda i la Pau

Middle income districts (HHI3)

N = N
MOLOO)O‘I-P
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El Barri Gotic

Sant Pere, Santa Caterina i la Ribera
El Fort Pienc

La Sagrada Familia

La Nova Esquerra de I'Eixample
Sant Antoni

Vallcarca, el Coll i la Salut

El Camp d’en Grassot i Gracia Nova

Middile-high income districts (HHI4)

8

15
16
23
37
38

L'’Antiga Esquerra de I'Eixample
Les Corts

La Maternitat i Sant Ramon

La Vila de Gracia

El Parc, la Llacuna i la Vila Olimpica
El Poblenou i Diagonal Mar

High income districts (HHI5)

17

La Dreta de I'Eixample

Pedralbes

Sarria, les Tres Torres i Vallvidrera
Sant Gervasi-la Bonanova i el Putxet
Sant Gervasi-Galvany

25
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4. CONTEXT

The Digital Agenda Roadmap

The European Union and its Member States
have drawn up digital agendas to achieve full
broadband and mobile distribution and bring
the benefits of the digital revolution to all
citizens.




4. CONTEXT

The daily volume of internet-based activities illustrates how far
digital technology has penetrated peoples’ lives.

THE EFFERVECENCE OF THE DIGITAL
WORLD

Worldwide internet penetration between
2000 and 2015 has increased 700%, from
6.5% to 43% of the population.’ This
figure means that 3.2 billion people access
internet out of a total of 7.4 billion.

At the beginning of February 2016 there
were nearly 3.8 billion mobile phone
subscribers in the world, and 7.6 billion
internet connections by people, businesses
and things?. It is forecast that due to the
digital phenomenon this figure will grow

in the future, especially regarding the
connection of things to internet.

The daily volume of internet-based
activities illustrates how far digital
technology has penetrated citizens’ lives.

The same upward trend is seen in activities
traditionally done physically and that
people are increasingly choosing to

do online: shopping for products and
services, banking, reading the news,
receiving information, dealing with

the administration, organizing and
coordinating, etc.
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THE DIGITAL DIVIDE IS STILL
CONSIDERABLE

Despite the marked growth of internet over
the last years, the digital divide between
regions and countries continues to exist,
especially regarding internet access. Nearly
60% of the world’s population (about

4.2 billion people) still has no Internet
access3 and only 15% can afford to pay for
broadband.

Geographically speaking, 81.3% of

homes in developed countries have
internet, whereas in developing countries
this number falls to 34.1"%, and in
underdeveloped countries to 6.7%.

DIGITAL STATISTICS. EVERY
DAY IN THE WORLD...

You

8.8 billion videos are seen on Youtube

4.2 million searches are done on
Google

207 billion emails are sent

4.5 trillion likes are generated on
Facebook

186 million photos are shared on
Instagram

SN

36 million purchases are made on
Amazon

t

803 million tweets are sent




M

(2

(3)

4)
(5)

Source: UIT Facts and Figures. UIT is the specialised
organism of the United Nations for Information
and Communication Technology. Website: http://
www.itu.int/en/IUT-D/Statistics/Documents/facts/
ICTFactsFigures2015pdf

Source: GSMA. GSMA is the organization that
represents the interests of mobile operators
worldwide. Website: https://gsmaintelligence.com
Source: Dividendos Digitales. World Bank Group,
2015. Website: http//www-wds.worldbank.org/
external/default/WDSContentServer/WDSP/
1B/2016/01/13/090224b08405bbc3/1_0/Rendered/
PDF/InformeOsobre00lesOpanoramaOgeneral.pdf
Source: Dividendos Digitales. World >Bank Group,
2015.

Source: Understanding European Union policies,
Europe 2020: European growth strategy,

European Commission, 2012. Website: http://www.
lamoncloa.gob.es/espana/eh15/politicasocial/
Documents/Europa-2020-la-estrategia-europea-de-
crecimientoA.pdf

Source: Information Society and Modernization of
Galicia Observatory (2015). Website: http://www.
osimga.gal/es/actualidade/noticias/20150301_
agenda.html

Homes with internet connection

Source: Graph of the world digital divide 2015. La Vanguardia

Developed countries
81,3%
World
46,4%
Developing countries
34,1%
Underdeveloped countries

6,7% .

DIGITAL AGENDAS, ACCELERATORS OF
TECHNOLOGICAL PENETRATION

The European Union Digital Agenda, the
strategy to bring internet to everyone

Since 2010 the European Union has had a
“European Digital Agenda”. This is one of
the seven emblematic initiatives to come
out of “Europe 2020, the growth strategy
defined by the European Union for the
decade 2010 to 2020. This strategy was
created to overcome the economic crisis
and lead growth in The European Union
towards a more intelligent, sustainable
and integrated model.

The European Digital Agenda aims to
accelerate internet development and
implement ICT to bring the benefits of the
digital revolution to everyone. To achieve
this, the following priority fields of action
5are:

(1) The creation of a unique digital
market.

(2) The improvement of the framework
conditions for the interoperability
between products and ICT services.

(38) The promotion of trust and security in
internet.

(4) Guarantee much faster internet
access.

(5) Promote investment in research and
development.

(6) The promotion of digital literacy, skills
and insertion.

(7) The application of ICT to tackle social
challenges such as climate change,
rising health service costs and the
aging population.

The European Digital Agenda, through
DESI, measures how far digital
performance is advancing in the European
Union and its Member States.

DESI 2015 summarises 2014 data for the
whole European Union and also each
Member State. Countries are classified
into three groups (high, middle and

low) according to their level of digital
performance, measured on a scale of O to
1. Denmark (0.68) is the country with the
best global score, while Rumania (0.31) has
the lowest. Spain is placed in the middle
with 0.49, against the European average of
0.47 6.

Compared to 2013, in 2014 the European
Union improved its digital performance,
especially in connectivity and human
capital. This is due to significant
improvements in mobile broadband
implementation (from 58 to 67 subscribers
per 100 people) and fast broadband
implementation from 18% to 22%). Citizens’
basic digital skills also improved (from 55%
of the population to 59%).

Areas in most need of improvement

are people’s internet usage and digital
technology integration in companies.
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In the five areas covered by DESI, the
following aspects stand out 7:

Connectivity

Over the last two years there have been
more than 20 million high speed internet
connections (at least 30 Mbps). Most of
this growth is due to a greater investment
by telecommunication operators in fixed
broadband infrastructures. In Spain, for
example, the year 2014 saw a considerable
growth in investment to bring optic fibre to
homes, rising 30% to 5 billion euros 8.

Basic broadband is available to all EU
members, and landline services cover 97%
of homes. Next Generation Access (NGA)
networks, which have speeds of more than
30 Mbps, cover 68% of homes, compared
to 62% last year.

Human Capital

Internet users who connect at least once
a week have increased to 75% of the
population. 65% use internet daily.

However, 18% of the EU population has
never used internet. The main reasons are
lack of interest or skills and cost.

40% of the population has insufficient
digital skills.

Use of internet

Over half (57%) the internet users in the EU
use online banking, and nearly two thirds
(63%) shop online.

97% of businesses in the EU have internet

connection, but only 19% have ever used
cloud services.
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DESI BENCHMARKS
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Source: Digital Agenda Scoreboard 2015: Most
targets reached, time has come to lift digital
borders, 2015. Lloc web: https://ec.europa.
eu/digital-agenda/ en/news/digital-agenda-
scoreboard-2015-mosttargets-reached-time-has-
come-lift-digital-borders

Source: Informe Econdomic Sectorial de les
Telecomunicacions i 'Audiovisual 2015. Lloc web:
http://data.cnmc.es/datagraph/files/Informe%20
Telecos%20y%20Audiovisual%202015.pdf
Source: Informe Anual d’Agenda Digital per

Espanya, 2015. Lloc web: http://www.agendadigital.

gob.es/ Seguimiento/Informesanuales/Informes/
informeagenda-digital-espana.pdf

Source: Nou indicador, Digital Economy

and Society Index (DESI) a 'agenda digital
europea. Portal d’Administracio electronica

del Govern d’Espanya, 2015. Lloc web: http://
administracionelectronica. gob.es/pae_Home/
pae_Actualidad/pae_Noticias/ Anio2015/Marzo/

Noticia-2015-03-06-nuevoindicador-agenda-digital-

europea.html#. VqylabLhDIV

Digital public services and digital
technology integration in companies

26% of the population use internet to
interact with the public administration (the
2015 target was 25%).

Online public administration services are
not user-friendly or accessible enough for
the least digitally-skilled members of the
population.

THE DIGITAL AGENDA FOR SPAIN, THE
SPECIFICATION OF THE EUROPEAN
DIGITAL AGENDA

The Digital Agenda for Spain
complements the European Digital Agenda
guidelines. It was passed in 2013 and lays
down specific plans to:

— Improve productivity and
competitiveness.

— Transform and modernise the
Spanish economy and society
through efficient and intensive
information and communication
technology (ICT) usage by its citizens,
companies and administrations.

The Digital Agenda for Spain contains 106
points of action, grouped into six main
targets °.

(1) Promote the development of websites
and services to guarantee digital
connectivity.

(2) Develop the digital economy for
the growth, competitiveness and
internationalisation of Spanish
businesses.

(3) Improve e-Administration and find
digital solutions to provide efficient
public services.

(4) Reinforce trust in the digital world.

(5) Promote research and development
(R&D) in Information and
Communication Technology.

(6) Promote digital literacy and
insertion and the training of new ICT
professionals.

According to DESI, Spain improved its
results in 2014 in all the areas analysed,
and was positioned twelfth within the 28
European Union Member States 10.

Spain’s progress in DESI is mainly due to
connectivity improvement. 65% of homes
have high speed broadband access,
although there are significant differences
between regions.

58% of Spanish citizens have basic digital
skills.
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Below are Spain’s main advances for each
of the six targets in its Digital Agenda :

Target 1. Promote the development of
networks and services to guarantee
digital connectivity

The 100Mbps coverage at the beginning

of 2015 was for 61% of the population,
exceeding the annual target of 50%. Spain
also exceeded the European target of 5% of
homes connected with more than 100Mbps
(5.8% at the end of 2014) and 12% of homes
with more than 30 Mbps (13.7%).

However, Spain is short of the target of 25%
of homes with NGA connection, reaching
20% at the end of 2014.

Target 2. Develop the digital economy
for the growth, competitiveness

and internationalisation of Spanish
businesses

Online buying and selling by small and
medium businesses (SMEs) rose in 2015 to
16% and 25% respectively, when the 2015
target was 33%.

Target 3. Improve e-Administration and
find digital solutions to provide efficient
public services

At the end of 2014 Spain was very close to
reaching the 2015 targets: 49% of citizens
used online public administration services
(only one point below the target). The
target of 25"% of completed forms sent

to the public administration online was
exceeded.
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Target 4. Reinforce trust in the digital
world

In 2014 62% of Spanish citizens used some
kind of security (8 points below the 2015
European Union target).

Trust in internet is 52%, short of the 70%
target for 2015.

Target 5. Promote R&D in Information and
Communication technology

The Spanish government designed a Plan
for the Development and Innovation of the
ICT Sector to:

— Increase investment efficiency in ICT
R&D.

— Promote private investment in ICT
R&D.

— Promote ICT R&D in SMEs.

— Increase Spanish participation in ICT
R&D in the international arena.

Target 6. Promote digital literacy and
insertion and the training of new ICT
professionals

At the end of 2014 71% of the population
used internet regularly, close to the

75% set down by the European Union

in 2015. Likewise, the use of internet by
disadvantaged sectors of the population
was 58% in 2014, close to the 2015 target
of 60%.

Yet Spain is still far from the target of
reaching 15% of the population who have
never used internet, with a figure of 21% in
2014.
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Source: Agenda Digital per Espanya. Observatori
Nacional de Telecomunicacions i Societat de la
Informacio (ONTSI), 2015. Lloc web: http://www.
agendadigital.gob.es/Seguimiento/Indicadores/
Paginas/Indicadores.aspx

Source: Agenda Digital per a Catalunya 2020,
Generalitat de Catalunya. 2013. Lloc web: http://
www.idigital.cat/documents/10501/405750/
Agenda_Digital_CAT_maquetada.pdf

Source: idigital i Institut d’Estadistica de Catalunya
(Idescat), 2015.

IDIGITAL, THE CATALAN ROADMAP FOR
EXCEEDING THE EUROPEAN DIGITAL
TARGETS

Idigital The 2020 Catalan Agenda
(idigital) was passed in 2013 by the Catalan
Government. It was created to design the
strategies for ICT development and to draw
a roadmap that will put Catalonia among
the leading European countries in the use
of ICT.

The idigital defines eight strategic points
12,

(1) Axis 1. Business competitiveness.

(2) Axis 2. Digital citizens and social
cohesion.

(8) Axis 3. Quality and efficient online
public administration.

(4) Axis 4. Advanced welfare services.
(5) Axis 5. Digital security.

(6) Axis 6. Development of the Catalan
ICT sector.

(7) Axis 7. Technology infrastructures.
(8) Axis 8. Digital research and innovation.

In order to compare the digital situation of
Cataluiia with other European regions the
digital index was created. According to the
latest data in this index, in 2013 Catalonia
was among the 20 top European regions
out of a total of 269, and idigital poses the
challenge of placing Catalonia in the top 10
leading regions in ICT.

In addition, idigital provides information to
track the targets set down in the European
Digital Agenda through the five points of

DESI. Below are the results for Catalonia 13.

Connectivity

The rate of broadband infrastructure
development in Catalonia has exceeded
the thresholds set down in the European
Digital Agenda.

Human Capital

79% of Catalans regularly used internet in
2015 (at least once a week), a figure above
the 75% fixed by the European Union for
2015. On the other hand, non-internet users
made up 15.6% of the population in 2015,
very close to the EU figure of 15%.

Use of internet

In 2015 39% of Catalans had shopped
online in the previous 3 months.

Digital public services and digital
technology integration in companies

49% of the population had used online

public administration services in the
previous 3 months.
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THE CITIES" CHALLENGES

Europe and each one of its states and
regions have digital agendas and indicator
systems which enable them to make

plans of action and measure their level of
development to guarantee the population’s
integration into the digital society.

In this context, public administrations
must offer citizens all the tools they need
to participate, collaborate and drive
the digital change that leading cities are
undertaking.
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The international comparative

All the reports and analyses which compare
the evolution of different countries and
regions use data sources provided by
Eurostat, international organizations,
national statistics institutes and
telecommunications market regulatory
organisms.

These organisms provide structured
information on a country or region, but not
a city. This study has shown that most of
this information should include the city as
a measurement unit to understand how the
digital phenomenon impacts on it.

This perspective is relevant since cities
are increasingly becoming the engines
of digital change and drivers of digital
agendas.

Currently a comprehensive digital index
for cities has not been compiled by public
administrations. There are some focused
on specific areas, such as the European
Digital City Index 4 which analyses how
European cities give support to digital
entrepreneurs.

There are also some studies in the private
sector:

— The IESE Cities in Motion Index'®,
which evaluates different cities on
ten key points: governance, urban
planning, public administration,
technology, environment, international
projection, social cohesion, transport
and mobility, human capital and
economy.



(14)
(15)
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Source: European Digital City Index 2015. Website:
https://digitalcityindex.eu/

Source: IESE Cities in Motion Index, 2015. Website:
http://www.iese.edu/research/pdfs/ST-0366.pdf
Source: Networked Society City Index, Ericsson.
2015. WEbsite: http://www.ericsson.com/
thinkingahead/ networked society/city-life/city-
index

= The Ericsson Networked Society City

Index 16, which analyses the best
connected cities in the world. The
report examines the technological
maturity of 40 cities with regard to
the influence of Information and
Communication Technologies (ICTs).
The index is based on technological
variables like infrastructure, use

and accessibility to measure how
these affect economic, social and
environmental development (known
as Triple Bottom Line). This analysis
measures the balance between
people, economic activities and
sustainability. Barcelona was included
in the study for the first time in 2014,
placing it 18th out of the 40 cities in
the index. Currently Stockholm leads
the ranking, with London and Paris in
2nd and 3rd positions.

All these studies and reports are of interest,
but it is necessary to have a reliable and
updated source of information showing
internet access, frequency and usage of
Barcelona citizens.

The starting point

This report is based on data from the
MW(Capital survey and other organisms
and administrations. It is structured in

a standard framework which allows the
results to be compared with those of the
European Union. The methodology is
based on DESI, which measures the digital
performance of different EU countries to
reach the targets of the European Digital
Agenda.

The report must be the starting point to:

— Conduct adigital analysis of
Barcelona citizens. This analysis
must detect the main difficulties for
accessing, knowing and using digital
tools, and has to identify the profiles
most susceptible to exclusion from the
digital world.

— Design and implement a set of public
policies aimed at full individual
and collective digital inclusion,
participation and development in
Barcelona.

In summary, this report can help create a
turning point, and redirect the scope of the
digital divide debate towards cities, given
their significance.
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5. DETAILS OF RESULTS

Triple view

The report gives firstly an overview of
Barcelona; next an analysis based on
variables like age, gender, occupation or level
of education; and finally an analysis related to
districtincome level.

5.1 GENERAL RESULTS

5.2 RESULTS BY CATEGORY

5.3 RESULTS ACCORDING TO DISTRICT INCO-
ME LEVEL




5.1 GENERAL RESULTS

This section shows the general results for Barcelona citizens regarding the digital phenomenon.

The structure of the section is as follows:

— Identification and analysis of citizens’ internet usage profiles.

— Information on citizens’ internet access and barriers.
— Knowledge of internet usage and security.

A third of Barcelona citizens have

an advanced internet usage profile.
This means they use 3 devices or more
to connect and do six activities or
more online. Most of the inhabitants of
Barcelona are intermediate users (35%),
while a quarter are basic or sporadic
users.

Age, education level, occupation and
district are key points to determine the
profile. A senior citizen, a homemaker, a
retired citizen, with a low education level
and living in low income districts is the
likely profile of a basic, sporadic or non-
user of internet.
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90% OF BARCELONA CITIZENS USE
INTERNET. THEY CAN BE DIVIDED INTO
SPORADIC, BASIC, INTERMEDIATE OR
ADVANCED USERS ACCORDING TO THEIR
USAGE

90% of the population of Barcelona use
internet. Among this vast majority there
are different user profiles according to

the number of devices used and different
internet usages. The profiles identified are:
advanced, intermediate, basic, sporadic
and non-user.

The most common profile in Barcelona is
intermediate (34.7%), followed by advanced
(80.7%) and basic (20.8%).

10% of Barcelona’s citizens never use
internet and 4.2% are sporadic users.

PROFILE FEATURES '

The advanced user: under 44, high level
of education and resident in high or
middle-high income districts

The advanced internet user in Barcelona

is a man or woman under 44 years old,
Spanish and with a high level of education.
He or she is working or studying and lives
in a high or middle-high income district.
As for location, the advanced user is found
in the greater districts of Sant Gervasi-
Glavany, la Dreta de I'Eixample and Nova
Esquerra de |'Eixample.

Paramiters to identify the profiles!

Type LastInternetuse Number of devices used Activity done
Advanced user Last three months Minimum 3 Minimum 6
Intermediate user Last three months Minimum 2 Minimum 4
Basic user Last three months Minimum 1 Minimum 2
Sporadic user Last three months Minimum 1 001

Non-user Does not use internet




M
(2

See Annex. Table 1. Features of user and non-user
profiles.
See Annex. Table 2. Usage categories.

Distribution of user and nonuser profiles of the population of Barcelona

Source: MWCapital

Advanced
Intermediate
Basic
Sporadic

=  Nonuser

4,2%

Basic

The intermediate user: between 16 and
34 years old, middle or high level of
education and resident in high or middle-
high income districts

The intermediate internet user is the least
well-defined since it is the most numerous.
It is a more masculine than feminine profile
and with a large number of young people
(16 to 34), although all age groups are
represented. This profile includes both
Spanish citizens and foreign residents, with
a middle or high level of education. They
are working, studying or unemployed. The
intermediate profile is most common in
high or middle-high income districts. The
districts with the highest concentration of
intermediate users are Sarria, Les Corts and
La Vila de Gracia.

The basic user: over 45, middle or
low Ilevel of education, homemaker or
unemployed

This group of users includes both men
and women over 45 and has the highest
number of foreigners. They have a middle
or low level of education, are homemakers
or unemployed, and live in middle-low or
low income districts. The districts with the
highest concentration of basic users are
Sagrera, Congrés i Navas, Trinitat Vella,
Baroé de Viver i Bon Pastor, Sant Antoni and
the Val Id’"Hebron districts.

Sporadic

30,7%
Advanced

Profiles of
the
population

34,7%
Intermediate

The sporadic user: over 55, with a low
level of education and is a homemaker or
retired

The sporadic user is between 55 and 75
and is a man or a woman with Spanish or
foreign nationality. He or she has a low level
of education and, in a greater proportion
than other profiles, is a homemaker or
retired. This kind of user lives in middle or
low income districts. The districts of Sant
Antoni, Canyelles, Roquetes, Trinitat Nova,
Vilapiscina, Porta, Ruro de la Peira and Can
Peguera have the highest percentage of
sporadic users.

The non-user profile: over 65, low level of
education, and lives in middle-low or low
income districts

The profile of a person who never uses
internet is a woman older than 65, Spanish,
with a low education level, a homemaker or
retired. This profile is found in middle-low
or low income districts. The districts with
the highest percentage of people with this
profile are Carmel, Can Baro, La Marina and
Sant Andreu.
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Most of Barcelona’s citizens are
connected to internet, either by home
connection (83%) or smartphone (77.6%).
They connect with an average of 2.11
devices (2.33 if non-users are excluded).

Landline or mobile coverage is not a
barrier to internet connection. Those
people who say that a lack of coverage is
the reason for not using internet at home
is only 0.2% of the population surveyed.

Among non-users, the cost of service
is a greater barrier to home internet
connection. This is the case for 3.7% of
the population, and for 1.6% regarding
smartphone.

MORE THAN 83% OF BARCELONA
CITIZENS HAVE HOME BROADBAND
AND 77% USE INTERNET ON THEIR
SMARTPHONE

Although most of the population has
internet access, the main barriers are
economic

Most people in Barcelona have broadband
home internet connection (84%).

Citizens who say they have home
broadband internet connection.
Source: MWCapital

Yes

s NN
No

163 NN

The report “Geographical analysis of
broadband service and NGA development
in Spain” by the National Markets and
Competition Commission (CNMC)

shows that Barcelona had 702,327 fixed
broadband connections in 2014. This
figure does not specify how many are

for domestic or other uses, so to obtain
approximate levels of coverage we can
add that 84% of the citizens surveyed in
the MWCapital survey say they live in a
connected home. The CNMC report shows
evident growth in the last few years in

the implementation of New Generation
Accesses (NGA) and in particular optic fibre
in the home (FTTH).

The survey shows that currently the most
widespread connection is optic fibre with
50.9%, followed by ADSL/VDSL/SDSL with
43.5%.

According to a number of studies that
analyse the digital divide3, the main
barriers to home internet are usually cost
and lack of infrastructure.

Reasons for the lack of home internet
connection (out of total Barcelona
population). Source: MWCapital
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In the case of Barcelona 22.5% of citizens
who do not have internet give economic
reasons, 3.7% of the total population.

However, only 1.2% of those who have
no home internet say it is due to lack of
coverage, 0.2% of the total population
between 16 and 74 years old.

Access to internet is mobile: 77% of
Barcelona citizens are connected to
Internet via smartphone

The percentage of citizens who have a
smartphone is similar to that of people

with internet in the home. 84.5% of

the inhabitants of Barcelona have a
smartphone, while 15.4% do not. Among
smartphone users 91.8% have a data plan
(which means that 77% of the population
have a smartphone with a data plan),
compared to 7.6% of users who do not have
this service.

7.6% of the population with a smartphone
do not have a data plan. The main reason
for this is because they connect using Wi-Fi
(2.9% of smartphone owners) or consider
that internet is not necessary (2% of
people with smartphones). The economic
barrier affects 1.6% of smartphone owners,
while mobile coverage is not an access
barrier as is shown by the fact that only
0.02% of people interviewed gave this as
a reason for not having internet on their
smartphone.

Y



(38)  Source: La brecha digital en Espafa, UGT, 2015.
Website: http://www.ugt.es/Publicaciones/
BRECHADIGITAL_WEB.pdf i eEspaiia 2014, Informe
anual sobre el desarrollo de la Sociedad de la
informacion en Espana, Fundacion Orange, 2014.
Website: https://www.proyectosfundacionorange.
es/docs/eE2014/Informe_eE2014.pdf
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Reasons for not having smartphone data
plan (percentage of population with
smartphone)Source: MWCapital

| use Wi-Fi

— N 0 .01 Ib |oo |r\> |—‘ IO

2,89%

don’t need internet

1,98%
Service cost

1,64%
No mobile coverage

With regard to mobile coverage,

the “Report on the quality of
Telecommunication Services”
commissioned to CaseOnlt with the MedUX
system, shows that Barcelona has high
rates of coverage and service. The results
of these measurements indicate a coverage
of 99.56% in mobile broadband. Of these
connections 9 out of 10 are with 4G
technology and failing that with 3G.

The analysis was carried out in January
2016 with nearly 1 million coverage and
service quality measurements over the
whole of Barcelona. The two areas found
to have a below average coverage are
located in certain parts of Vallvidrera and
I'EIxample (see details on map).

The citizens of Barcelona are multi-
device users. Over 70% of the population
use 2 devices or more to connect to
internet

Another way to measure the degree of
access and connectivity of the population
is the number of devices people use to
connect to internet.

Barcelona’s citizens use an average of 2.33
devices (2.11 if we take into account the
people who do not connect). 78.5% of the
population use between 1and 3, 11.9% use
4 or more and 9.6% use none.

Number of devices to connect to internet
per person. Source: MWCapital

9,6%
20,2%
35,6%
22,7%
8,9%
2,4%
0,5%

01%



The mobile is by far the most common
device among those people who use
internet. 9 out of ten citizens use this
device to connect. The laptop is far
behind with nearly 60%.

The most common online activities are:
email (90%), reading news (85%), and
using social networks (75%).

As for security online, while most
Barcelona citizens use more than one
password (51%), over half the population
never change it.

BARCELONA CITIZENS MAINLY CONNECT
FROM THEIR SMARTPHONE TO USE EMAIL,
NEWS WEBSITES AND SOCIAL NETWORKS

The smartphone (89.4%), laptop (58.2%)
and tablet (33.7%) have been the most
frequently used devices to connect to
internet in the last three months. The home
desktop is used by 28% of the population
and the work desktop by 14%.

The most common use is for personal
communication, reading news and social
networks

Among the most popular uses of those
who have connected in the last three
months, three stand out: email (89.9%),
news websites (85.4%) and social networks
(74.6%). The least popular activities are
online courses (13.5%), sharing goods or
services without remuneration, (10.5%) and
creating a web or blog (9.2%).

Half of internet users only use one
password and more than half never
change it

Even though most citizens use more than
one password to connect to internet (51%),
the majority never change them (54.2%).
So, despite an awareness of the need

for secure internet access and different
passwords, people do not in periodically
change their password.

Careful behavior on internet: sharing
contents with restrictions

Among those citizens who upload contents
onto social networks only 30% are aware
they are doing so openly, while 61.1%
believe they restrict access to just a few
people.

Internet usage in the last three months.
Source: MWCapital
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Password change frequency.
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COVERAGE LEVELS IN BARCELONA BY DISTRICTS IN JANUARY 2016
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5.2 RESULTS BY CATEGORY

This section gives the results by category, highlighting the most
significant points which explain the differences in internet
connection, usage and security. The variables analysed are age,
gender, education level, job, nationality and greater districts.

Age determines internet usage and
security measures.

Internet access is widespread across
all age groups. Over three quarters of
the population under 64 have home or
smartphone internet connection. This
percentage reaches almost 100% for
those under 24, whereas over 65 the
figure drops sharply.

Age determines internet usage. Young
people under 24 use internet more than
the rest of the population for social
networks, information search and job
hunting; people between 25 and 44
engage in transactional (buying and
selling), administrative and collaborative
economy (sharing goods and services)
activities more frequently; people over
45 use internet more than other age
groups for administrative tasks and
making doctors’ appointments.

With regard to internet security, senior
citizens are less aware of this aspect.
They will also use fewer different
passwords and change them less often.
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AGE

Most of the population under 64 years old
is connected to internet. Over this age, if
they do not use internet it is due to lack of
interest or need

Home internet connection is generalized in
all age groups. Over 80% of the citizens of
Barcelona under 64 years old live in a home
with internet connection. This percentage
drops to 66.4"% in the case of the over 65s,
while 95% of young people up to 24 live in
a home with Internet.

The same trend can be seen regarding
smartphone internet access. Up to 64 years
old most people use their smartphone to
connect to internet, while only half of those
over 65 (47%) use this device to do so.

As for the type of home internet
connection, optic fibre is the most
common in all age groups. It is notable
that 55.4% of people between 65 and 74
years old have optic fibre at home and are
5 points ahead of the rest of the population
(average 50.9%) in the adoption of this
technology.

Internet Access by age groups.
Source: MWCapital

65 to 74 years old
Have smartphone with internet

47%
Live in connected homes

66%

55 to 64 years old
Have smartphone with internet

70%
Live in connected homes

81%

45 to 54 years old
Have smartphone with internet

80%
Live in connected homes

86%

35 to 44 years old
Have smartphone with internet

86%
Live in connected homes

87%

25 to 34 years old
Have smartphone with internet

87%
Live in connected homes

87%

16 to 24 years old
Have smartphone with internet

9N%
Live in connected homes

95%



The reasons given by those people under
54 years old for not having internet at
home were mainly economic ones, while
over 65 the main reason is lack of interest
(78.6% of those between 65 and 74 without
internet at home say it is because they do
not use or need it).

Internet is used daily or almost daily by
those under 64 years old

Nearly 80% of the population between 16
and 64 years old and more than half of
those over 75 have connected to internet in
the last 24 hours. Those people who never
connect to internet are in the 65 to 74 age
group, where 34% of the population does
not use internet at all.

Percentage of people by age group without
home internet connection for economic
reasons.

Source: MWCapital

65 to 74 years old

5,4%

55 to 64 years old

14,7%

45 to 54 years old

35,6%

35 to 44 years old

357%

25 to 34 years old

31,7%

16 to 24 years old

25,0%

Last time internet was used.

Result by age group and last use recalled. Source: MWCapital

16-24 25-34 35-44 45-54 55-64 65-74

Today or yesterday

98,2% 95,9%

93,3% 886% 781% 51,5%

In the last week

1.6% 21%  2,9% 32% 55% 6,7%

Two to four weeks ago

02% 03% 11% 1.0% 1.9% 1.2%

More than one month and less than
three months ago

00% 03% 06% 06% 07% 11%

More than three months and less than
one year ago

00% 04% 0,2% 09% 09% 0,9%

More than one year ago

0,0% 03% 07% 07% 1.8% 3.8%

Never use internet

00% 07% 13% 48% 1M1%

34,9%
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Devices to connect to internet (out of the
total who have used internet in the last
three months). Source: MWCapital
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Age differences in social network usage
and making a doctor’s appointment online
in the last three months.

Source: MWCapital
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Internet access in Barcelona is preferably
via smartphone in all age groups

Young people mainly use the smartphone
and laptop. Over 90% of the population
under 44 years old connect to internet on
the smartphone whereas this figure drops
to 72% in the 65 to 74 age group. The tablet
is used by over a third of the population
under 54 years old, those in the 35 to 44
age group use this device the most. The
home desktop is the device least used by
citizens under 44 years old, while those
between 45 and 64 use the desktop in the
same proportion as the tablet.

Young people are the most frequent users
of social networks and older people make
doctor’s appointments online more than
the rest of the population

There are two opposing uses of internet
according to citizens’ age groups. Social
networks are massively used by those
between 16 to 24, an activity that decreases
with age. In contrast, younger citizens use
internet less frequently for making doctors’
appointments, a practice which increases
over the age of 25.

There are also significant differences
between the young, adult and senior
population regarding other social internet
usage. Senior citizens engage less in social
activities: two thirds of young people
between 16 and 24 years old use video
calls, against one in three between 65 and
74; and over half of the younger citizens
have uploaded contents onto webs or
blogs compared to only one in ten in the
65 to 74 age group.

The most widespread social internet
activities over all age groups are emailing
and reading the news (more than 75%).



Social internet usage by age group. Source: MWCapital

16-24 25-34 35-44 45-54 55-64 65-74
Email 98,3% 93,6% 90,7% 88,9% 850% 777%
Skype or similar 66,7%  65,7% 53,0% 372%  29,2%
Social networks 971% 89,8% 81,0% 66,9% 56,0% 40,7%
Upload contents onto webs or blogs 52,4%  416% 309% 211% 16,2% 9,0%
Create a web or blog 15,6% 12,3% 10,4% 6,8% 4,9% 31%
Read news online 91,4% 90,0% 858% 84,5% 795% 753%
Transactional and collaborative economy usage by age group. Source: MWCapital

16-24 25-34 35-44 45-54 55-64 65-74
Transactional uses
Rent on internet 15% 15% 18% 13% 10% 8%
Sell on internet 23% 25% 23% 15% 6% 5%
Buy on internet 61% 64% 60% 55% 37% 29%
Collaborative economy uses
Share goods 14% 15% 12% 8% 6% 5%
Participate in social movements 23% 30% 26% 24% 26% 21%

Administrative, health-related, training and work-related usage by age group.
Source: MWCapital

16-24 25-34 35-44 45-54 55-64 65-74

Administrative usage

Information search on public

administration websites 62% 70% 67% 66%  57% 45%
Interaction with the public

administration 34% 47% A7% 46%  39% 23%
Online banking 51% 76% 70% 67%  56% 46%
Health-related usage

Make doctors' appointments 24% 36% 36% 39% 37% 38%
Search for health-realted information ~ 65% 66% 62% 61% 53% 48%
Training and work-related usage

Training courses 13% 20% 15% 12% 10% 5%
Job search A44% 43% 30% 24% 14% 0%

Millennials lead in internet transactional
and collaborative economy activities

Transactional activities (buying, selling,
renting) are most frequent among those
between 16 and 44 years old, but especially
in the 25 to 34 age group. These citizens
buy (63%) and sell (25%) more online,
whereas those between 35 and 44 rent
more (18%).

Regarding the collaborative economy,
those between 25 and 34 years old engage
most in sharing goods and services
without remuneration (15%) and also in
social movements (30%), although this last
activity is in a similar proportion to other
age groups.

Participation in social movements and
associations involves between 20% and
30% of the population of all ages.

Adults use internet to interact with the
administration a lot more than young and
more senior citizens

Adults between 25 and 54 years old lead in
online interaction with the administration,
those under 44 for training and work-
related issues, whereas health-related uses
show evident differences: those under 34
lead the search for information on health,
while those over 45 make more doctors’
appointments online.
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Senior citizens are less aware of internet
security

Age is a determining factor for managing
secure internet access. Senior citizens are
those who take the least precautions, since
they use the same password for everything
(45% of those between 65 and 74 years old)
and most of them never change it (70.1%).

If we compare the frequency of password
change, we see that younger people do
this more often. In contrast, 70"% of those
between 65 and 74 have never changed
their password.

Less awareness of Internet security among
more senior citizens can also be seen in
content upload onto social networks. Those
who restrict access are mainly over 55
years old (50%), while two thirds of those
under 44 apply security measures.

Number of internet passwords and renewal
frequency. Source: MWCapital
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Password renewal frequency by age group. Upload contents onto social networks
Source: MWCapital according to degree of privacy.
Source: MWCapital
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Source: La brecha digital en Espaiia, UGT, 2015.
Website: http://www.ugt.es/Publicaciones/
BRECHADIGITAL_WEB.pdf

There is no gender divide in internet
access and usage frequency in
Barcelona although traditionally gender
had produced a wide division .

The results of the study show that in
Barcelona there is currently no difference
between men and woman regarding
internet connection. Both have internet
access and connect with same frequency.

With regard to internet usage, there are
only considerable differences in certain
cases. Woman deal more with health-
related issues (searching for information
and making doctors’ appointments),
while men engage in more commercial
activities and have more webs and blogs.

Finally, men and woman show different
behavior with regard to online security.
Women apply more restrictions when
uploading contents onto social networks
whereas men are more careful about
password security.

GENDER

There are no gender differences
regarding internet connection

A very similar number of both men and
women in Barcelona connect to internet
from home or smartphone. 83% of men
have home internet connection and 85%
of women, while 85% of men have a
smartphone and 84% of women. In both
cases 77% have a smartphone data plan.

The only noticeable difference between
men and women has to do with one of
the reasons given for not using internet,
specifically because they have no need of
it. Woman claim this more than men, for
both the lack of home and smartphone
internet connection.

There is no significant difference between
men and women regarding the last time
they used internet. 91% of men have
connected in the last three months and
90% of women.

Internet connection and possession of
smartphone. Source:MWCapital

Women
Have smartphone with data plan

77%
Have smartphone

84%
Home connected to internet

85%

: |

Me
Have smartphone with data plan

77%
Have smartphone

85%
Home connected to internet

83%

Main reasons for not connecting to
internet at home or via smartphone.
Source:MWCapital

Women
| don't need internet at home

31%
| don't need internet on the

smartphone

43%

Me

=]

don’t need internet at home

22%
| don't need internet on the

smartphone

34%
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Last time internet was used. Source: MWCapital

Men women
Today or yesterday 87% 84%
In the last week 3% 4%
Two to four weeks ago 1% 1%
More than one month less than tree months ago 1% 1%
More than three months less than one yera ago 1% 1%
More than one year ago 1% 9%
Never use internet 7% 0%

Most differentiated internet usage by gender. Source: MWCapital.

Men Women

Transactional usage

Rent on internet 15% 13%
Sell on internet 20% 17%
Buy on internet 55% 53%
Health-related usage

Make doctors' appointments 32% 38%
Search for health-related information 55% 65%

Behaviour when uploading onto social
networks. Source:MWCapital

Women
Restrict access
69%

Upload openly
21%
Men

Restrict access
52%

Upload openly

38%
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Behaviour when uploading onto social
networks. Source:MWCapital

Women
Never

57%
Less frequently

6%
Once every six months

16%

Men
Never

51%
Less frequently

29%
Once every six months

19%

Men engage in more commercial
internet activities, and women are more
interested in health-related issues

The only differences between the way men
and women use internet are that women
search for health-related information

and make doctor’s appointments more
frequently than men, while men use
internet more for selling goods and
creating blogs and webs.

Women restrict access to information
they upload more and men manage
passwords better

Men and women manage online security in
different ways. Men do not apply so many
restrictions to the information they upload
and share contents more openly than
women, while women do not change their
passwords as frequently as men.

Women's precaution when uploading
contents is not reflected in password
management. Men are ahead in this aspect,
although over half of them say they have
never changed their password (51% men
and 57% women).



Being a student or a working citizen
means being connected.

Internet access is different according

to a citizen’s work situation. 90% of
students and working citizens have home
or smartphone internet connection,
compared to 60% of retired people.

The differences between groups can also
be seen in internet usage. While students
lead the use of social networks, working
citizens and the unemployed are ahead
in administrative use, and the retired in
health-related use.

Regarding online security, the groups
who use internet less frequently (retired
citizens and homemakers) are also those
who take fewer precautions.

OCCUPATION

Students and working citizens are the
groups most connected to internet. The
unemployed and the retired, the least

More students and working citizens

have their home connected to internet
than other groups. Retired citizens are
those with the least home connection,
although it is available. Internet access
on smartphones shows the same pattern:
most students and working citizens have
this service, compared to only 50% of
retired people.

The unemployed and homemakers do
not have internet access for economic
reasons

For those people without internet access
at home, the main reason is economic
for nearly 50% of the unemployed and
homemakers. It is the same case for
Internet on the smartphone.

As for frequency of use, 100% of students,
97% of working citizens and 94% of the
unemployed have connected to internet in
the last three months. In contrast, only 65%
of retired citizens, the segment with the
least access, have connected in the same
period.

Internet access by occupation.
Source:MWCapital

Retired
Have smartphone with internet

51%
Live in connected homes

68%

Unemployed
Have smartphone with internet

%
Live in connected homes

77%

Homemaker
Have smartphone with internet

67%
Live in connected homes

79%

Working
Have smartphone with internet

86%
Live in connected homes

89%

Student
Have smartphone with internet

88%
Live in connected homes

95%

Percentage of people without home
internet connection for economic reasons
by occupation. Source: MWCapital
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Health-related usage. Source: MWCapital
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Students lead internet social usage,
working citizens and the unemployed
lead administrative use and the retired
are ahead in health-related use

Although there is generalized internet
social and communicative use among the
different groups, such as reading news
and emailing, it is students who show the
most frequent use: 98% upload onto social
networks, 72% use video calls and 52%
upload contents onto webs or blogs.

As for health-related internet usage,
students make doctors’ appointments
online less frequently but search for more
health-related information. In contrast,
retired people make doctors’ appointments
more frequently but use internet the least
to search for health-related information.

Working citizens and the unemployed are
those who use internet the most for public
administration-related activities: interaction
with the administration (over 45% in both
cases) or searching for information on
public administration websites (two out of
three in both groups). Working citizens use
online banking a lot more frequently than
other groups (more than seven out of ten).

Regarding transactional internet usage,
60% of students and working people buy
online. The unemployed also sell goods on
internet.

Main social internet usage by occupation. Source: MWCapital

Working Unemployed Retired Homemaker Student

Social uses

Email 92% 88% 79% 79% 98%
Skype or similar 51% 49% 31% 46% 73%
Social networks 77% 78% 45% 71% 98%
Upload contents onto webs or

blogs 32% 26% 1% 13% 52%
Create a web or blog 10% 8% 3% 5% 14%
Read news online 88% 84% 76% 76% 92%




The unemployed search for a job on
internet and working citizens do online
training courses more often than other
groups

Internet usage for training purposes and
searching for a job are closely linked to a
citizen’s work situation. The unemployed
lead in job-hunting, while working citizens
do online training courses more frequently
(17%), followed by students (12%) and the
unemployed (11%).

The collaborative economy is another
common internet use. Students

(15%), working citizens (11%) and the
unemployed (11%) are those who most
frequently share goods online without
remuneration. However, participation in
social, association and neighbourhood
movements is a widespread practice
regardless of a person’s work situation.

The most common internet usage among
citizens with different work situations is
reading news and emailing (more than
75% in all cases) and participating in
social, association and neighbourhood
movements (about 20% in all groups).

Transactional usage by occupation.
Source: MWCapital

Retired

Rent
7%

Sell
6%

Buy

32%

Unemployed
Rent

10% -
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19%

Buy

43%
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10% -

Working
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16%

Sell
20

Bu‘
61%

Student
Rent
16%

Sell

2 [
Buy

58%

Training and work-related usage by
occupation. Source: MWCapital

Retired
Job search online
1%
Do online training course
5%
Unemployed
Job search online

74%
Do online training course

1%

Homemaker
Job search online

21%
Do online training course

8%
Working
Job search online

24%
Do online training course

17%
Student
Job search online

40%
Do online training course

12%

Administrative usage. Source: MWCapital
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Banking

50%
Information search on public

administration webs

50%
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Information search on public
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0 NG
Student
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Retired citizens and homemakers are
those who use internet with least security

Retired citizens (43%) and homemakers
(38%) are those who most frequently

use the same password for all online
services. These citizens, and also the
unemployed, change their passwords with
less frequency than other groups: 67% of
retired citizens, 64% of homemakers and
61% of unemployed never change their
password.

There are no significant differences
between citizens in different work
situations when uploading contents onto
internet. In all cases approximately a third
of them do so openly, while two thirds put
access restrictions onto the contents they
share online.

Collaborative economy usage by
occupation.
Source: MWCapital

Retired
Participate in social movements

22%
Share goods without remuneration

4%
Unemployed

Participate in social movements
22%

Share goods without remuneration
1%

Homemaker
Participate in social movements

7%
Share goods without remuneration

6%
Working
Participate in social movements

28%
Share goods without remuneration

1%
Student
Participate in social movements

24%
Share goods without remuneration

15%
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Password renewal frequency by
occupation.
Source: MWCapital

Retired
Never

67%
Less frequently

20%
Once every six months

M%

Unemployed
Never

61%
Less frequently

23%
Once every six months

16%

Homemaker
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64%
Less frequently

21%
Once every six months

14%
Working
Never
so NG

Less frequently

sox NN

Once every six months
20%

Student
Never

3%

Less frequently

33%

Behaviour when uploading onto social
networks by occupation.
Source: MWCapital

Retired
Restrict access

53%

Upload openly

29%

Unemployed
Restrict access

56%

Upload openly

34%

Homemaker
Restrict access

59%

Upload openly

28%

Working
Restrict access

63%

Upload openly

28%

Student
Restrict access

62%

Upload openly

35%



Education level is a determining factor
for internet access, usage, interaction

with the administration and economic

activities.

Citizens with a low level of education
have less home and smartphone internet
access compared to those with a middle
or high level.

Education level has a significant
influence on citizens’ administrative and
transactional internet usage. Citizens
with a low level interact with the public
administration on internet, use online
banking , buy online and do online
training courses less frequently than
those with a higher level of education.

Citizens with a lower level of education
also connect in a less secure way and run
more risks when using internet.

EDUCATION

A low level of education is synonymous
with less connection to internet

Internet connection depends on education
level. About 90% of people with a high
level of education and 80% of those with

a middle level have home and smartphone
internet connection.

The most significant differences are found
in citizens with a low education level: only
63% have home internet and 57% have
smartphone connection.

The main reason given for not having home
internet connection is the lack of interest
or perceived need. However, over a third

of people with a low or middle education
level who have no home internet connect
by other means.

Education level also determines internet
usage frequency. While nearly all citizens
with a middle or high level of education
have connected to internet in the last three
months, only seven out of ten with a lower
level have done so in the same period.

Internet access by education level.
Source: MWCapital

Low education level
Have smarphone with internet

|

57%
Live in connected homes

63%

Middle education level
Have smarphone with internet

|

80%
Live in connected homes

87%

High education level
Have smarphone with internet

|

88%
Live in connected homes

94%

Main reasons for lack of home internet by
education level. Source: MWCapital

Low education level
We don’t need it, we don’t use

50% .
Economic reasons

24%
Middle education level
We don’t need it, we don’t use

25%
Economic reasons

24%
High education level
We don’t need it, we don’t use

21%
Economic reasons

15%

Last time internet was used by education level. Source: MWCapital

High Middle Low
Today or yeserday 97% 89% 62%
In the last week 1% 4% 6%
Two to four weeks ago 0% 1% 2%
Never use internet 1% 3% 25%
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Main social usage by education level. Source: MWCapital

High middle Low
Social uses
Email 98% 89% 74%
Skype or similar 59% 44% 46%
Socail networks 77% 75% 70%
Upload contents onto webs or blogs 36% 27% 23%
Create a web or blog 14% 7% 6%
Read news online 93% 85% 7%
Main administrative usage by education level. Source: MWCapital

High Middle Low
Administrative usage
Information search on public administration webs 77% 60% %
Interaction with the public administration 54% 40% 21%
Online banking 84% 61% 31%
Health-related usage
Make doctors' appointments 42% 34% 23%
Health-related information search 67% 59% 49%
Number of internet passwords used by education level. Source: MWCapital

High Middle Low
One, the same one for everything 16% 28% 42%
Some 63% 48% 33%
Different one for each thing 20% 21% 18%
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With regard to devices for internet

use, education level has no influence

on smartphone internet connection.
However, the use of laptops and tablets
increases at the same rate as the level of
education. 71% of citizens with a high level
use a laptop and 42% use a tablet, while
the percentages drop to 22% and 24%
respectively for those with a low level of
education.

The higher the level of education, the
greater is the social and communicative
use of internet, especially email and news
websites

There are considerable differences in
internet usage according to a citizen’s
education level in Barcelona. Those with
a high or middle education level do more
activities related to communication and
personal information: 98% make use of
email, compared to only 74% with a low
education level. 94% of those with a high
level read news online, while the figure is
71% for those with a low level. There are
no significant differences in usage such
as video calls (about 50% at all levels of
education) or social networks (between 71%
and 77%).

A citizen's interaction with the public
administration online is determined by
education level. The higher the level, the
more people engage in this activity

There is a correlation between citizens’
level of education and their degree of
interaction with the public administration
or use of online banking. 85% of those
with a high level of education use internet
banking, whereas only one in three with

a low level does so. Public administration
website searches show a similar pattern:
nearly eight out of ten citizens with a high
education level do this activity, compared
to four out of ten with a lower level.



Regarding online transactions (buying,
selling, renting) a similar trend emerges:
the higher the education level, the more
frequently these activities are done. The
most significant difference is in online
shopping: seven out of ten people with a
high education level shop online, against
one in two with a middle level and one in
three with a lower level.

Education level does not appear to impact
on searching for work online (between
25% and 31% in all cases), but there are
differences in the use of online training
courses.

Those with a high level of education use
internet more frequently for training
purposes: 20% of these do online courses,
while the figure for those with a lower
education level is only 5%.

Education level also has an influence on

citizens’ participation in social, association

and neighbourhood movements. 32% of
those with a high level participate in these
activities, compared to 14% with a low
level. On the other hand, education is not

a determining factor for sharing goods and
services online: about 10% of citizens at all

levels of education.

The higher the level of education, the

better citizens manage internet security

A citizen’s education level is also related
to their behavior regarding internet

security. 42% of those with a low education

level always use the same password and
almost seven out of ten never change it.

In contrast, only 16% of people with a high

level of education always use the same
password and 45% never change it.

Following the same pattern, the higher

the education level, the more precautions

people take when sharing contents on
internet. These citizens restrict access to

uploaded information and share less online

content openly.

Main connection devices by education
level. Source: MWCapital
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apto
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Middle education level
Lapto
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Tablet
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Smartphone
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89%
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Lapto
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Tablet

42%
Smartphone
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90%

Transactional usage by education level.
Source: MWCapital
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Rent

9%
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Sell

14% -
Buy

32%

Middle education level

49%

High education level
Rent

19% -
Sell
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Buy

70%

Training and work-related usage by
education level. Source: MWCapital

Low education level
Job search online

27%
Training course online

5%
Middle education level
Job search online

31%
Training course online

1%
High education level
Job search online

25%
Training course online

20%

Training and work-related usage by

education level.
Source: MWCapital

Low education level
Restrict access

55%

Upload openly

37%

Middle education level
Restrict access

61%

Upload openly

30%

High education level
Restrict access

64%

Upload openly

25%
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Foreign residents in Barcelona have less
home internet and use alternative ways
to connect.

Foreigners living in Barcelona have less
home and smartphone internet access
than Spanish citizens.

Economic reasons are the main barrier to
home internet access for foreigners, while
for Spanish citizens it is the perceived
lack of a need.

Foreigners use video calls more
frequently and participate more in social
networks than Spanish citizens, while
the latter engage in more transactional,
administrative, health-related and
collaborative economy activities.
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NATIONALITY

Foreigners connect to internet less from
the home or smartphone, but look for
alternative ways

Foreigners in Barcelona have fewer own
internet connections than Spanish citizens,
both home (76% of foreigners compared to
86% of Spanish) and smartphone (72% of
foreigners and 78% of Spanish).

There are also significant differences
regarding the reasons for not having home
internet connection: for 37% of foreigners
the main barrier is economic, while the
figure is 17% for Spanish citizens.

30% of foreigners without home internet
connect via other access points, while this
is the case for only 22% of Spanish citizens.
Nearly half of Spanish citizens with no
home connection say it is because they do
not use internet, whereas this is the reason
for 14% of foreign residents.

The main reason given by Spanish
citizens for not having home internet
connection is the lack of a perceived
need, while foreign residents cite
economic reasons

Spanish citizens use internet on tablets
and laptops more than foreigners, but
foreigners connect more via smartphone.

As for the frequency of use, nearly all
foreign residents have connected to
internet in the last three months (94%),
compared to 90% of Spanish citizens.

Foreigners use video calls and

social networks more frequently,
Spanish citizens lead in transactional,
administrative, health-related and
collaborative economy activities

Foreigners use internet a lot more for
video calls than Spanish citizens, as well as
social networks and job search websites.
On the other hand, Spanish citizens use
internet more than foreigners for online
banking, making doctors’ appointments or
participating in social movements.

There are no differences between
Spanish citizens and foreigners
regarding Internet security

Nationality does not appear to have a
significant impact on internet security.
Nearly half of foreign residents and just
over half of Spanish citizens use more than
one password. Similarly, in both cases the
percentage of people who never change
their password is similar: 49% of foreigners,
56% of Spanish.

With regard to internet security, the
behavior pattern of both Spanish and
foreign citizens is very similar when
uploading information or putting
restrictions on access to shared contents.



Internet access by nationality.
Source: MWCapital
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Main social usage by nationality. Source: MWCapital

Spanish Foreign

Social uses

Email 98% 87%
Skype or similar 44% 74%
Social networks 72% 84%
Upload contents onto webs or blogs 30% 30%
Create a web or blog 9% 1%
Read news online 86% 84%
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Even though internet penetration in
Barcelona is very high, certain districts
still show notable differences in access
and usage.

Between the district with the highest
percentage of home internet connection
(Les Corts) and the district with the
lowest (Torre Baro) there is a difference
of 34 percentage points. The district
with the largest number of citizens with
smartphone internet connection (Dreta
de I'Eixample) is 39 percentage points
ahead of the district with the lowest
number (Torre Baro).

There are districts that show considerable
differences in internet usage. The Gothic
Quarter stands out for social internet

use, the Vila Olimpica for transactional
and administrative use, the Raval for

job search and the Vila de Gracia for
administrative and collaborative economy
use.

62 Results

THE GREATER DISTRICTS

There are significant differences between
greater districts with regard to home and
smartphone internet access

The greater districts of Barcelona

(see Annex. Table 3. Details of greater
districts and districts of Barcelona) show
considerable differences in internet
connection. Nearly all the residents

in Les Corts (96%) and Sant Gervasi-
Galvany (95%) have home internet. In
contrast, seven out of ten residents have
home connection in Canyelles and the
Barceloneta, and six out of ten in Torre
Baro.

There are also notable differences
regarding the type of connection. While the
Raval (70%). Fort Pienc (58%) and Les Corts
(55%) lead in ADSL/VDSL/SDSSL home
connections, the districts of Sant Marti
(72%), Besos (&(%) and Vall d'Hebron ((64%)
are ahead in optic fibre access.

The average figure for smartphone internet
connection in Barcelona (78%) is exceeded
by the districts of Dreta de I'Eixample and
Sant Gervasi-Galvany (both with 94%) and
the Vila Olimpica (93%).

In contrast, the districts with less
smartphone internet connection are Sant
Antoni (62%), Raval (61%) and Torre Baro
(55%).

Differences also emerge concerning
internet connection in the last three
months. El Carmel (81%), Marina (83%) and
the Barceloneta (84%), are the districts with
the fewest citizens who have connected to
internet in this period.

In contrast, nearly all the residents of Dreta
de I'Eixample (99%), 'Antiga Esquerra

de I'Eixample (98%) and Sant Gervasi-
Bonanova (97%) have used internet in the
same period.

The smartphone is the most frequently
used device to connect to internet in all
districts, although there are differences
of between 30% and 40% between those
districts with the highest percentage and
those with the lowest.

There are also significant differences in the
use of tablets and laptops. The districts
where tablets are used the most frequently
are Sant Gervasi-Galvany (65%), Besos
(62%) and Dreta de I'Eixample (49%).

The districts where this device is used
the least frequently are Vilapicina (20%),
Sagrera (18%) and Raval (18%).

As to laptops, it is interesting to note that
neighbourhoods with a sociodemographic
and socioeconomic composition as
different as Pedralbes and Raval use this
device in equal proportion (both with 72%).

The districts of Sant Gervasi-Galvany (83%)
and Sant Gervasi-Bonanova ((74%) are
where laptops are most frequently used to
connect to internet. In contrast, Canyelles
(89%), Sant Marti (38%) and Vall d'Hebron
(35%) are the districts where this device is
used less frequently.

Certain types of internet usage have
become polarized between districts

Social internet use shows significant
differences between districts, especially
social networks, video calls and news
websites. The districts of Gotic (86%),
Poble Sec (83%) and Carmel (83%) are
those where social networks have been
used the most in the last three months. In
contrast to this, only 43% of the residents
of Les Corts have used social networks in
this period.

With regard to video calls, the districts
where citizens use this service the most
frequently are Sant Pere (74%), Gotic (74%)
and Sarria (68%). The districts with the
least frequent use are Vall d’"Hebron (37%),
Trinitat Vella (35%) and Guineueta (32%).



Population with home internet by district.

Source: MWCapital
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Tablet usage by district. Source: MWCapital
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Social network usage by district.
Source: MWCapital
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Video call usage by district.
Source: MWCapital
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Read news online by district.
Source: MWCapital
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Bank online by district. Source: MWCapital
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Make doctor’s appointment by district.
Source: MWCapital
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Shop online by district. Source: MWCapital
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Job search online by district.
Source: MWCapital
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Password usage by district.
Source: MWCapital
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News websites are a preferred way to

get information in Clot i Camp de I'Arpa
(96%), Fort Pienc (93%) and Sant Gervasi-
Bonanova (93%). On the other hand, Sant
Antoni (71%), Trinitat Vella (71%) and Les
Corts (62%) are the districts where citizens
use this service less frequently.

There are up to 40 percentage points of
difference between districts with regard

to internet banking. The districts of Vila

de Gracia (80%), Vila Olimpica (79%)

and Sarria are those where citizens most
frequently use this service, while Guineueta
(45%), Canyelles (40%) and Torre Baro
(40%) are the neighbourhoods with the
lowest rate of use.

Health-related use also generates
differences between districts. There are
30 percentage points between the first
and last district with regard to making
doctors’ appointments. El Clot | Camp de
I'Arpa (53%), Font de la Guatlla (44%) and
Poblenou (44%) are the districts where
citizens use this service most frequently,
while Barceloneta (23%), Vall de I'Hebron
(20%) and Gotic (19%) are the areas where
people do so with less frequency.

Online transactions (buying, selling and
renting) show considerable differences
between districts, especially online
shopping. Pedralbes (70.2%), Vila Olimpica
(66%) and Sarria (66%) are the districts
with the highest figures for this service in
the last three months. In contrast, less than
40% of the residents of Les Corts (37%),
Canyelles (36%) and Torre Bar6 (30%) have
shopped on internet in the same period.

With regard to online training courses

and job search, there are also noticeable
differences. The district of Raval stands out,
with 43% of its citizens searching for work
on internet, followed by Fort Pienc and
Besos (both with 38%). On the other hand,
Sant Marti (19%), Dreta de I'Eixample (18%)
and Sant Gervasi-Bonanova (16%) are the
neighbourhoods where fewer people do
this activity.

There is a considerable difference between
districts when participating in social or
neighbourhood movements. The district
of Vila de Gracia is where most citizens
have participated in social, association
and neighbourhood movements in the last
three months (43%), followed by Horta
(38%) and Vallcarca (35%). The districts

of Torre Bard and Sant Marti (both with
17%) and Guineueta (16%) have shown the
lowest participation in these activities.

Sharing goods and services without
remuneration is most frequent among the
citizens of Vila de Gracia (18%), followed by
Sant Gervasi- Galvany(17%) and Sant Antoni
(16%). The districts of Camp d’en Grassot,
Gracia Nova and Guinardd (5%) and Dreta
de I'Eixample (4%) are where this service is
less commonly used.

Online security also depends on the
district

Differences between districts are also
reflected in the use of internet security. The
citizens of Torre Baré (43%), Canyelles (41%)
and Trinitat Vella (41%) are those who most
frequently use only one password for all
online services.

In contrast, Sant Gervasi-Galvany (17%),
Dreta de I'Eixample and Antiga Esquerra de
I'Eixample (both with 16%) are where the
fewest people use only one password.

Finally, there are also marked differences
between districts when uploading contents
onto internet. The districts of Besos (45%),
Vilapicina (44%) and Poble Sec (43%) are
where most citizens openly share contents
online, while Font de la Guatlla (20%),

Fort Pienc (19%) and La Nova Esquerra de
|'Eixample (14%) are the neighbourhoods
where fewest people do this.
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VARIABLES SUMMARY DIAGRAMS

Gender

User profile

Nationality

Income

Occupation

Education level
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5.3 RESULTS ACCORDING TO DISTRICT INCOME

The third section of results is structured as follows:

— Analysis of the distribution of digital profiles according to district income.

— Comparison of internet access, use and security between district income levels.

— Evaluation of the influence of gender, age, education level and occupation in the districts
according to their income level.

Citizens’ digital skills increase at the
same rate as the income level of the
district they live in.

District income level is a determining
factor for defining digital profiles in the
city of Barcelona. The higher the level, the
better digital skills its citizens have.

Almost one in two residents of high
income districts has an advanced profile.
In the other districts the main profile is
intermediate: about one in three residents
in these districts show this profile.

The lowest income districts are those
with the least digitally skilled profiles:
basic, sporadic and those who never use
internet.
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DIGITAL PROFILES ACCORDING TO
DISTRICT INCOME

Digital profiles vary depending on district
income.

The advanced profile is concentrated in
high and middie-high income districts

As the income level of a district rises, the
proportion of advanced digital profiles
rises as well. It is the major profile in high
income districts, where almost one in two
citizens is an advanced user (45%). The
intermediate profile follows (37%), next
basic (11%) and finally sporadic (2%). Only
4% of the residents in these districts do not
use internet.

Digital profile types in high income
districts. Source: MWCapital
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45%

Intermediate user
37%

Basic user
1% -
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2%

Nonuser
4%

The advanced profile in high income
districts corresponds to almost half the
men (46%) and women (45%).

Over half the citizens between 16 and 44
years old and also between 55 and 64
years old has an advanced profile. This
high proportion of advanced users in all
age groups drops sharply among those
between 65 and 74 years old, who have an
intermediate (35%) or basic (30%) profile.

The percentage of advanced users in high
income districts is the same for Spanish
and foreign citizens (45% in both cases).

More than one in two people with a high
education level in high income districts
has an advanced profile, while 36% with a
middle education level and 26% with a low
level show this profile.

Finally, a little over half of working citizens
(53%) and students (51%) are advanced
users, compared to 35% of homemakers,
31% of unemployed citizens and 23% of
retired citizens.



Distribution of advanced profile by district
income
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The higher the district
income, the higher the
number of advanced digital
profiles.

In middle-high income districts, one in
three citizens has an advanced profile (the
second type of district with most users of
this kind).

Digital profile types in middle-high income
districts. Source: MWCapital
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Unlike the advanced profile in high income
districts, in middle-high income districts
there are more men (36%) than women
(30%) with this profile.

Regarding age, almost one in two citizens
between 35 and 44 years old is an
advanced user, followed by 39% of those
between 16 and 24 years old and 34% of
those between 45 and 54 years old.

Among Spanish citizens, over a third (34%)
are advanced users, compared to 26% of
foreign citizens.

Almost half the citizens with a high
education level in middle-high income
districts (46%) are advanced users, 26% of
those with a middle level and 12% of those
with a low level.

Finally, occupation also explains profile
differences. 40% of working citizens and
34% of students living in middle-high
income districts are advanced users, 23%
of unemployed, 19% of homemakers and
17% of retired people.

In high income districts
almost one in two citizens
has an advanced profile. In
middle-high income districts
the figure is one in three.

Presence of advanced profile by
occupation in middle-high income districts

Working

40%
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34%
Unemployed
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The intermediate digital profile is the
main one in middle-low and low income
districts.

The intermediate digital profile is the main
one in middle-high, middle, middle-low
and low income districts (30% to 40% in

all districts). Below we will analyze the
profile of this kind of user in the districts
where the percentage is very similar (one in
three citizens): the middle and middle-low
income districts.

Digital profile types in high income districts
Source: MWCapital
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There are no significant gender differences
between intermediate users in middle
income districts: 33% are men and 32% are
women.

Almost one in two people between 25 and
34 years old (46%) is an intermediate user,
followed by 38% of those between 16 and

24 years old and 34% of those between 35
to 44 years old.

With regard to nationality, 38% of foreign
citizens in middle income districts are
intermediate users compared to 31% of
Spanish citizens.

38% of Barcelona’s citizens with a high
education level in these districts are
intermediate users, 33% of those with a
middle level and 23% of those with a low
level.

Finally, 43% of students, 41% of
unemployed, 35% of working citizens, 36%
of homemakers and 16% of retired people
in these districts have an intermediate
profile.

Almost one in two young people in
middle-low income districts (45%) is an
intermediate user compared to 40% of
those between 35 and 44 years old.

Regarding nationality, 35% of Spanish
citizens and 31% of foreign citizens in these
districts have an intermediate profile.

Four out of ten people with a middle
(39%) and high (38%) education level
living in middle-low income districts are
intermediate users, against 23% of those
with a lower level of education.

Finally, 42% of the unemployed in these
districts are intermediate users, the same
percentage as students, followed by
working citizens (36%), homemakers (33%)
and retired citizens (19%).

The intermediate digital
profile is predominant in
middle-high, middle, middle-
low and low income districts.

Distribution of intermediate profile by
district income level

0 to 10%

10 to 20%

20% to 30%
30% to 40%
More than 40%

o,

o




The basic, sporadic and nonuser digital
profiles are found in low income districts

Low income districts show a higher
proportion of basic, (26%), sporadic (7%)
and nonuser (12%) digital profiles.

The basic user in a low income district
is a little over one in four men (26%) and
women (27%).

31% of those between 55 and 64 years old
and between 25 and 34 years old show this
profile, followed by 29% of those between
45 and 54 years old.

39% of foreign citizens in low income
districts are basic users, a higher
percentage than Spanish citizens.

One in three citizens with a low (30%) and
middle (29%) education level are basic
users, while the figure is only 13% for those
with a high level.

In low income districts, the basic profile is
predominant among homemakers (38%)
and the unemployed (36%), Followed by
working citizens (27%), retired citizens
(18%) and students (17%).

Low income districts are those
with a higher percentage of
basic, sporadic and nonusers.

Sporadic users are in the minority, but it is
in low income districts where they have a
greater presence. In these districts 8% of
women and 6% of men have this profile.

It is a profile most common among senior
citizens: 17% of those between 55 and 64
years old and 10% between 65 and 74 years
old are sporadic users. In contrast, it is
almost nonexistent among those from 16
to 24, and 25 to 34 years old (1% and 2%
respectively).

There are no notable differences regarding
nationality: 8% of foreign and 7% of Spanish
citizens are sporadic users.

There is an evident correlation between
education level and the sporadic user
profile. 12% of those with a low education
level have a sporadic profile, 5% of those
with a middle level and 2% with a high
level.

Finally, it is among homemakers (14%) and
retired citizens (10%) where the sporadic
user profile is mainly seen, followed by
the unemployed (8%) and working citizens
(6%).

Basic, sporadic and nonuser profiles by district income level. Source: MWCapital
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With regard to the nonuser profile, there Distribution of sporadic profile by district Distribution of nonuser profile by district
is a similar percentage of both men and income level income levelbarrio
women in low income districts (12%).

0to10% 0to10%
There is however one very significant figure 10% to 20% 10% to 20%
regarding age: 53% of citizens between 20% to 30% 20% to 30%
65 and 74 years old are nonusers, 14% of = 30%to 40% = 30%to 40%
those between 55 and 64 years old and ™ More than 40% = More than 40%

9% between 45 and 54 years old. Under

44 years old this profile is practically
nonexistent.

= ~
13% of Spanish and 8% of foreign citizens
are nonusers.

27% of people with a low education level

in low income districts show this profile,
compared to 4% in middle income districts.
At a high district income level this profile is
nonexistent.

Finally, with regard to occupation, 44% of
retired citizens, 26% of homemakers, 8% of
the unemployed and 4% of working citizens
are nonusers. This profile is nonexistent
among students.
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The income level of a district explains the
differences in internet connection, use
and security.

The higher the district income, the
higher the level of internet connection,
especially in the home. Smartphone
connection does not depend on this
factor.

High income districts lead in transactional
and administrative internet use; middle
and middle-high income districts in
training and collaborative economy
activities; and middle-low and low income
districts are where internet is most
frequently used job hunting and making
doctors’ appointments.

The higher the district income, the better
its citizens manage Internet security and
privacy.

INTERNET ACCESS AND USAGE
ACCORDING TO DISTRICT INCOME

The higher the district income level, the
higher the level of internet connection,
especially from the home. Smartphone
connection does not depend on district
income

Although, in general, levels of internet
access are high in Barcelona, there are
differences in home internet connection of
almost 20 percentage points between high
income and low income districts. Home
internet connection is directly related

to district income. On the other hand,
levels of smartphone internet connection
are similar (between 75% and 80%) in all
districts regardless of income level, except
in higher income areas where penetration
is over 90%.

Among those citizens with no home
internet connection, the main reasons are
economic in low (26%) and middle-low
(25%) income districts, while in middle
(26%) and middle-high (29%) income
districts the main reason is because people
connect to internet by alternative means.

The frequency of internet use increases

at the same rate as district income. In low
income districts 88% of the citizens have
used internet in the last three months, 89%
in middle-low and middle, 94% in middle-
high and 96% in high income areas.

There are also differences in the type of
devices used to connect to internet. More
tablets and laptops are used in districts
with high income: 50% of the citizens use
a tablet against 20% in lower income areas;
70% of those in high income districts use a
laptop while the figure is 45"% in the lower
income areas.

Internet access by district income level.
Source: MWCapital
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79%

Internet connection in last three months by
district income level. Source: MWCapital
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High income districts lead in
administrative and transactional uses of
internet; middle and middle-high districts
in training and collaborative economy
activities; and the citizens of middle-low
and low income areas use internet more
for job hunting and making doctors’
appointments

The differences in social internet use
between districts with different income
levels can be seen mainly in email, video
calls and news websites. These activities
are a lot more frequent in high income
districts compared to lower income areas.

However, there is not a great difference
in the use of social networks according to
district income level.

Health-related internet use is most frequent
in low and middle-low income districts. It

is in these areas where people use internet

most often to make doctors’ appointments.

Searching for health-related information
online is a generally widespread practice,
regardless of income level.

With regard to internet banking and
interaction with the public administration,
the higher the income level of a district, the
more people use these services, especially
internet banking.

As to transactional uses, while more
citizens in high income districts buy (63%)
and rent (19%) on internet than those

in low income districts (45% and 10%
respectively), there are more residents

of middle income districts who sell on
Internet (20%).
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Social usage by district income level. Source: MWCapital

Low Middle-low Middle M,';';’;,"e' High
Skype or similar 38% 49% 53% 53% 58%
Social networks 75% 75% 76% 70% 75%
Read news online 79% 86% 86% 84% 92%
Email 82% 90% 91% 89% 96%

Administrative and health-related usage by district income level. Source: MWCapital

Middle-

Low Middlle-low Middle high High
Make doctors' appointments 36% 38% 33% 35% 32%
Interaction with the public
admininistartion 38% 42% N% 43% 44%
Online banking 49% 63% 63% 70% 74%
Information search on public admin
webs 57% 63% 64% 64% 68%

Transactional usage by district income
level. Source: MWCapital
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Middle-high HHI
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56%

Sell
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16%
Middle-low HHI
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Sell
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Rent
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Training and work-related usage by district
income level. Source: MWCapital

High HHI
Job search

19%
Receive information

12%
Middle-high HHI
Job search

27%
Receive information

18%
Middle HHI
Job search

27%
Receive information

15%
Middle-low HHI
Job search

31%
Receive information

12%
Low HHI
Job search

31%
Receive information

12%

Internet password usage by district income
level. Source: MWCapital

Low HHI
One password for everything

37%
Never change password

62%

Middle-low HHI
One password for everything

27%
Never change password

57%

Middle HHI
One password for everything

25%
Never change password

52%

Middle-high HHI
One password for everything

22%
Never change password

43%

High HHI
One password for everything

20%
Never chanae password

Collaborative economy usage by district income level. Source: MWCapital

Middle- . Middle- .
Low low Middle high High

Share goods without remuneration

10% 10% 10% 12% 9%

Participate in social, association and
neighbourhood movements

19% 26% 26% 29% 25%

Although it is in high income districts
where internet is most frequently used
to buy and rent, it is in the middle income
districts where internet is most used to
sellgoods

Online training courses are widely used

in all districts but it is in the middle and
middle-high income areas where the use of
this service is most frequent. On the other
hand, job hunting on internet increases as
the income level falls.

Finally, regarding collaborative economy
internet use, there are no significant
differences between districts with different
income levels for the activity of sharing
goods and services without remuneration.
On the other hand, the participation in
social, association and neighbourhood
movements increases at the same rate as
the district income level.

Citizens in high income districts manage
internet security better

High and low income districts show
differences in the use of internet security.
Citizens in low income districts most often
use the same password for all Internet
services and rarely change it. As the
district income rises this behavior tends to
decrease.

When uploading information onto internet
there are no noticeable differences
between citizens according to district
income: about 60% restrict access to
shared contents regardless of the income
level of the district they live in.
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The digital divide is most evident in

low income districts if the citizen is
between 65 and 74 years old, with a low
education level and is a homemaker or
unemployed.

The different levels of income in
Barcelona districts magnify or reduce
the digital divide related to age, gender,
education and occupation.

The gender digital divide emerges in
low income districts, where women use
internet less than men.

The age digital divide is greater in internet
access and use of citizens between 65
and 74 years old living in low income
districts.

Education level has a considerable
influence on internet access and use in
low, middle-low, middle and middle-high
income districts, but loses relevance in
high income neighbourhoods.

Finally, occupation also conditions
internet access in low income districts.
There are significant differences in
internet use of both homemakers and
the unemployed in high and low income
districts.
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DIFFERENCES IN AGE, GENDER,

Home internet connection by

district

EDUCATION LEVEL AND OCCUPATION IN income level. Source: MWCapital
THE DISTRICTS ACCORDING TO INCOME
LEVEL
Low HHI
Men
GENDER . I
Women
O 7+ NN
In genera.l terms, thfert.a are no S|gn|f|capt Average
gender differences in internet connection o
between the citizens of Barcelona. An
analysis based on district income shows Middle-low HHI
that the higher the income, the more home Men
or smartphone connections people have, 81% W_
but in a similar proportion for both men %
and women, regardless of district income. 2% Average
s NN
However there are significant differences
in internet use over the last three months. Middle HHI
Men in low income districts do certain Men
activities on internet more than women, 82% W_
compared to other districts. Activities such %
as email, video calls, reading the news, 83% Average
information search on public administration o2 I
webs or online renting are mainly done by
men. Middle-high HHI
Men
The gender digital divide is 0% Women
found in low income districts, 90% A_
verage
where men carry out more - g_
activities than women.
High HHI
Men
. ]
Women
s NN
Average
s NN
Internet usage by men and women in low income districts. Source: MWCapital
Men Women
Use email 87% 78%
Use video calls 43% 34%
Read news 84% 74%
Search for information on public admin webs 62% 53%
Rent online 15% 4%




AGE

Unlike gender, age is an important factor
in internet access according to district
income. In high income districts there is
little difference in home Internet access
between citizens in the 16 to 24 age group
(100%)and those between 65 and 74 years
old (88%).

The results in middle-high income districts
are very similar. However, in low income
districts, although nearly all of those
between 16 and 24 years old have home
internet connection (93%), only 60% of
citizens in the 64 to 75 age group have this
service.

So marked differences in home internet
connection can be seen between senior
citizens in high income districts and those
in low income districts.

The same pattern emerges for smartphone
internet connection.

Citizens between 65 and 74 years old
living in high income districts are more
connected to internet via smartphone
(more than three out of four) than in
districts with a lower income level.

All younger citizens between 16 and 24
years old, regardless of district income,
have connected to internet in the last three
months. The disparities between districts
with different income levels emerge among
senior citizens. 87% of those between 65
and 74 years old living in high income
districts have connected to internet in the
last three months, a figure which almost
doubles that of citizens of the same age in
low income areas.

The lack of digital skills among citizens
between 65 to 74 years old living in low
income districts is also evident in certain
types of internet use. 56% of them have
made use of email in the last three months,
in contrast to 90% of those with the same
age in high income districts.

Home internet connection of different age
groups by district income level.
Source: MWCapital

16 10 24 years old

65 to 74 years old

47%

Middle-low HHI
16 to 24 years old

93%
65 to 74 years old

60%

Middle HHI
16 to 24 years old

o,

65 to 74 years old

64%

Middle-high HHI
16 to 24 years old

98%
65 to 74 years old

86%

High HHI
16 to 24 years old

100%

65 to 74 years old

88%

Smartphone internet connection of
different age groups by district income
level. Source:MWCapital
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16 to 24 years old

o,

65 to 74 years old

43%
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16 to 24 years old

65 to 74 years old

39%
Middle HHI
16 to 24 years old

88%

65 to 74 years old

42%

Middle-high HHI

16 to 24 years old

65 to 74 years old
54%
High HHI

16 to 24 years old

65 to 74 years old

77%
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A significant example of the influence of
district income is internet banking. Only
24% of those citizens between 65 and

74 years old in low income districts have
used this service in the last three months,
compared to 57% of those in high income
areas.

There is a considerable digital
divide in the group of citizens
between 65 and 74 years old
according to district income.

EDUCATION LEVEL

A high, middle or low level of education
has an impact on internet connection in
districts with different levels of income.
However, education level is not a relevant
factor in high income districts, where
differences in this aspect do not influence
internet connection. In these districts, 97%
of those with a high education level have
home internet connection, compared to
83% of those with a lower level. In contrast,
in low income districts the figures are 94%
and 60% respectively.

The lack of importance of education level
in high income districts can also be seen
in smartphone internet connection. 94%
of the citizens in low income districts with
a high education level have this service
against 63% of those with a low level. In
contrast, in high income districts 94%

of citizens with a high education level
have smartphone internet connection,
compared to 77% of those with a low level.

Inernet usage differences among people
65 to 74 years old by district income level.
Source: MWCapital
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Home internet connection by education
level and district income level.
Source:MWCapital
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Social network usage in last three months
by education level and district income
level. Source:MWCapital
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Education generates a marked
digital divide in all districts,
but is less relevant in high
income areas.

With regard to internet usage in the last
three months, it can be seen that a high
education level results in citizens doing
more activities on internet; but in high
income districts education level has less
influence on citizens’ digital skills.

This fact is seen in three internet activities:

— Reading news. In low income districts
95% of citizens with a high education
level have read news online, compared
to 64% of those with a low level.

This difference contrasts with the
narrow gap that exists in high income
districts: 93% of those with a high
education level and 85% with a low
level have read news on internet.

— Information search on public
administration websites. In low income
districts citizens with a high education
level (80%) have searched for
information on public administration
webs, compared to 38% of those with
a low level. However, in high income
districts these differences are not
as great (72% with a high education
level and 50% with a low level have
searched for information on these
webs).

— Social networks. In low income
districts citizens with a high education
level (81%) are those who use social
networks most frequently. On the
other hand, in low income districts
citizens with a low and middle
education level (78% each) are those
who engage most in this activity.

Education level in high income districts
also has less influence on smartphone
internet connection. 94% of citizens in
these districts with a high education level
have smartphone internet connection,
compared to 77% of those with a low level.

However, 94% of citizens with a high
education level in low income districts have
this service, in contrast to 63% of those
with a low level.

Social network usage in last three months

by education level and district income
level. Source:MWCapital
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Home internet connection by occupation
and district income level. Source:
zMWCapital
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Smartphone internet connection by
occupation and district income level.
Source: MWCapital
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OCCUPATION

Occupation determines internet access
and use to a greater degree in low income
districts.

There is little difference in home internet
connection between working citizens
(94%), the unemployed (94%), the retired
(88%), students (100%) and homemakers
(96%) in high income districts. In contrast,
in low income districts the differences

are greater. Students in these districts are
the citizens with the highest rate of home
internet connection (86%), compared to
56% of retired citizens.

The same pattern can be seen in
smartphone internet connection. 91% of
working citizens in low income districts
have this service, a very similar percentage
to working citizens in high income areas
(93%). There is, however, a considerable
difference between homemakers in high
income districts and those in low income
areas: 91% and 52% respectively have
smartphone internet connection.



The occupation digital divide
plays animportant role in
internet access in low income
districts.

Occupation and district income result in
differences in internet usage. Students,
the profile with the most digital skills,
show the fewest differences according

to district income, but there are
differences in internet usage that indicate
the socioeconomic structure of the
district. The greatest differences are in
homemakers and the unemployed in high
and low income districts.

Students living in high income districts,
due to the socioeconomic features of
these areas, sell less (24%), search for
work less (28%) and make fewer doctors’
appointments (19%) on internet than
students in low income districts. On the
other hand, they are better informed (98%)
than their counterparts in lower income
districts (78%).

Homemakers in high income districts
make use of email, internet banking, online
shopping and video calls much more
frequently than homemakers in low income
districts. In the last three months 99% of
homemakers in high income districts have
used email, 81% have shopped online,

68% have made video calls and 66% have
used internet banking. In contrast, in low
income districts 48% of citizens with this
occupation have used email, 29% have
shopped online, 22% have made video calls
and 17% have used internet banking.

Districtincome generates
differences in homemakers’
internet usage.

There are also considerable differences
between the unemployed depending

on the income of the district they live

in. The unemployed in high income
districts search for information on public
administration webs (84%), look for health-
related information (75%) and upload
contents onto webs or blogs (34%) more
frequently than their counterparts in lower
income districts.

Internet usage by students by district income level. Source :MWCapital

Low HHI High HHI
Sell something 54% 24%
Job search 43% 28%
Make doctor’s appointment 35% 19%
Read news 78% 98%

Internet usage by unemployed citizens by district income level. Source: MWCapital

Low HHI High HHI
Search information on public admin webs 53% 84%
Search health-related information 61% 75%
Upload contents onto webs or blogs 12% 34%

Internet usage by homemakers by district
income level

Low HHI
Use email

48% :
Shop online

29% i
Make video calls

22% .
Bank online

17%

High HHI
Use email

99% .
Shop online

81%
Make video calls

68% i
Bank online
66%
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DIGITAL PROFILES BY GREATER DISTRICT AND INCOME

0to10%

10% to 20%

20 to 30%
30% to 40%
More than 40%

Greater District division Advanced profile Intermediate profile

P o,

Income division Advanced profile Intermediate profile

o,

Low income ditricts (HHI 1) Midddle-low income districts (HHI2)

29 Vilapicina, Porta, el Tur6 de la 1 El Raval 28 Horta i la Font d'en Fargues
Peira i Can Peguera 3 La Barceloneta 34 Sant Andreu

30 La Guineueta, Verdunii la n El Poble Sec 35 La Sagrera, el Congrés i Navas
Prosperitat 12 La Marina 36 El Clot i el Camp de I'Arpa

31 Canyelles, les Roquetes i la 13 La Font de la Guatlla, Hostafrancs, 39 El Besos, el Maresme i Provencgals
Trinitat Nova i la Bordeta 40 Sant Marti, la Verneda i la Pau

32 Torre Bard, Ciutat Meridiana i 14 Sants i Sants-Badal
Vallbona 25 El Guinardé

33 La Trinitat Vella, Bard de Viver i el 26 El Carmel i Can Bard

Bon Pastor 27 Els Barris de la Vall d'Hebron



Basic profile

Sporadic profile

Nonuser profile

Basic profile

2

Middle income districts (HHI3)

2 El Barri Gotic

4 Sant Pere, Santa Caterinaii la
Ribera

5 El Fort Pienc

6 La Sagrada Familia

9 La Nova Esquerra de I'Eixample

10 Sant Antoni

22 Vallcarca, el Coll i la Salut

24 El Camp d’en Grassot i Gracia

Nova

Sporadic profile

o

Middle-high income dsitricts (HHI4)

8 L’Antiga Esquerra de I'Eixample

15 Les Corts

16 La Maternitat i Sant Ramon

23 La Vila de Gracia

37 El Parc, la Llacunaila Vila
Olimpica

38 El Poblenou i Diagonal Mar

Nonuser profile

o

High income districts (HHI5)

7 La Dreta de I'Eixample

17 Pedralbes

19 Sarria, les Tres Torres i Vallvidrera
20 Sant Gervasi-la Bonanovaii el
Putxet

21 Sant Gervasi-Galvany
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6. BALANCE

The position of Barcelona

The data obtained in this study shows the
position of Barcelona compared to Catalonia,
Spain and Europe with regard to internet
access and usage.




6. BALANCE

An increasingly more digital population.

The citizens of Barcelona are above the
European, Spanish and Catalan average
regarding internet connectivity, human
capital and usage.

This accounts for the depth of digital
penetration in Barcelona, affecting all
levels of society. Yet there is still room to
intensify efforts to achieve total digital
inclusion and reduce the barriers to
access, use and digital skills for all the
citizens of Barcelona.

86 Balance

GLOBAL CONCLUSIONS

The citizens of Barcelona, ahead in digital
access and usage

Below are the results for Barcelona
compared with other sources of
information available in Catalonia, Spain
and the European Union.

The Digital Economy and Society Index
(DESI) enables us to compare the results of
Barcelona citizens with those of Catalufa,
Spain and the European Union based on
three analysis points.

Connectivity

Digital
Public
Services

Human
Capital

Digital
Economy and
Society Index
DESI

Integration

of Digital Toodi

internet

Technology

Connectivity

— The citizens of Barcelona who have
a smartphone make up 77% of the
population, far above the European
average of 67% in 2014, a figure
provided by DESI 20151 .

— In Barcelona 84% of those surveyed
have home internet connection. The
figure for the European Union in 2014
was 81%, although leading countries
like Luxemburg, Netherlands and
Iceland now have 96%, followed by
Denmark and Norway with 93% 2.

Human capital

— Regular internet use (at least a once
weekly internet connection) by
Barcelona citizens is 89%, exceeding
those in the European Union (75%)
and Spain (71%), according to data
from Eurostat 2014. This figure places
Barcelona in the group of leading
European Union countries, alongside
the United Kingdom (89%), Finland
(90%), Sweden (91%) and Netherlands
(91%).



M

(2)

(3)

4)

(5)

Source: Observatorio de la Sociedad de la
Informacion y la Modernizacién de Galicia (2015).
Website: http: // www.osimga.gal/es/actualidade/
noticias/20150301_agenda.html

Source: La brecha digital en Espaiia, UGT, 2015
(Eurostat 2014). Sitio web: http://www.ugt.es/
Publicaciones/ BRECHADIGITAL_WEB.pdf
Source: La brecha digital en Espaiia, UGT, 2015
(Eurostat 2014). Website: http://www.ugt.es/
Publicaciones / BRECHADIGITAL_WEB.pdf
Source: Digital Agenda Scoreboard 2015: Most
targets reached, time has come to lift digital
borders, 2015. Website: https://ec.europa.eu/digital-
agenda/ en / news / digital-agenda-scoreboard
-2015-mosto-targets-reached-time-has-come-lift-
digital-borders

Source: Eurostat 2015 and Institut of Statistics of
Catalonia (Idescat).

Following the same pattern, only
7.8% of Barcelona citizens have never
used internet, half the figure for The
European Union (16.4%) and Catalufia
(15.6%) and far below the figure of
19% for Spain (2015 data from INE).
Once again Barcelona is in the top
half of the European ranking, along
with countries like Switzerland (8%),
Finland, Sweden and The UK (6%) 3.

Use of internet

In Barcelona 64% of the citizens use
internet banking, above the figure for
The European Union 2014 (57%) 4.

Almost half of Barcelona citizens
(48.6%) have shopped online,
exceeding the figure for the European
Union (43%), Catalonia (39%) and
Spain (32%) 5.

Percentage of citizens who connect to
internet at least once a week. Source:
Eurostat (2014) and MWCapital.
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76%
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76%
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75%
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Lithuania

69% i
Slovenia

68%

Poland

63%
Portugal

61%
Greece

59%

Italy

59% i
Bulgaria

54% i
Rumania

48%

87



Population that has used internet in the last three monthe in the EU.

Source: Eurostat (2014) and MWCapital.
The data for Barcelona is from January 2016

Men Women Gender divide
Luxembourg 96% 94% 2%
Denmark 96% 96% 0%
Netherlands 94% 92% 2%
Sweden 94% 91% 3%
Finland 93% 91% 2%
United Kingdom 92% 90% 2%
Barcelona*® 91% 90% 1%
Germany 89% 84% 5%
Belgium 86% 84% 2%
France 85% 82% 3%
Austria 85% 77% 8%
Estonia 85% 84% 1%
Czech Republic 82% 78% 4%
Slovakia 81% 79% 2%
EU-28 80% 76% 4%
Ireland 78% 81% 3%
Spain 78% 74% 4%
Hungary 78% 75% 3%
Latvia 76% 76% 0%
Malta 75% 72% 3%
Croacia 72% 66% 6%
Lithuania 72% 72% 0%
Slovenia 7% 72% 1%
Cyprus 71% 68% 3%
Portugal 69% 61% 8%
Poland 67% 66% 1%
Italy 66% 58% 8%
Greece 65% 61% 4%
Bulgaria 57% 54% 3%
Rmania 56% 52% 4%
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CONCLUSIONS BY CATEGORY
Gender

Being a man or a woman is not a
determining factor for adopting new
technologies in Barcelona.

The city is on a level with Nordic countries
regarding the nonexistence of a digital
divide and the high degree of internet
usage by both sexes. There is only one
percentage point of difference between
men (91%) and women (90%) with regard to
the last time they connected to internet in
the past three months.

Gender equality is therefore almost

total. This figure contrasts with the two
percentage point difference between

men and women in leading countries like
Luxemburg, Finland, Netherlands and the
UK. Barcelona is also above the European
Union average and also the figures for
Spain, which show that men are four points
ahead internet usage.

Barcelona is among the
leading European countries
for having achieved gender
equality in internet usage.

Barcelona has achieved equality between
men and women in the adoption of

new technologies and internet usage,
positioning it among the leading European.



Age

Internet penetration in the population

of Barcelona has spread across all age
groups. Only among those between 65
and 74 is age a determining factor for
internet access. It is in this age group
where internet access is not as widespread
as in others: 66% have home internet
connection and 47% have smartphone
connection.

Barcelona, with 35% of people between
65 and 74 years old who have never used
internet, is in seventh position in Europe.
Only Finland (25%), the UK (20%), Sweden
(16%), Luxemburg (15%), Netherlands
(15%) and Denmark (13%) are ahead in
this ranking. Barcelona is clearly below
the average in the European Union (49%)
and Spain (66%) for the number of 65

to 74-year-old citizens who do not use
internet.

The age digital divide is also evident in
the number of devices used to connect
to internet: the more senior the citizen,
the fewer devices used. However, the
smartphone is the preferred device for
internet connection, seven out of ten
Barcelona citizens use it for this purpose.

With regard to internet usage, there

are differences depending on age. The
millennials (16 to 24 years old) lead the

use of social networks (over 90%), while
those over 40 years old make doctors’
appointments online more frequently
(about 40% have done this in the last three
months).

Transactional and collaborative economy
activities are more frequent among citizens
between 25 and 44 years old. It is also this
segment which interacts with the public
administration on internet or searches

for information on public administration
websites with more frequency.

Barcelona leads the way

in Europe in the number of
people between 65 and 74
years old who use internet.

Other activities such as emailing or reading
news websites show few differences
between age groups: over three out of four
citizens have engaged in these activities in
the last three months.

Age also influences the perception of
internet security. More senior citizens tend
to use the same password for everything
and are also less likely to change it.

Percentage of citizens between 65 and 74
years old who have never used internet.
Source: Eurostat (2015) and MWCapital.
The data for Barcelona is from January 2016
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Percentage of citizens with low education
level who have never used internet. Source:
Eurostat (2015) and MWCapital.

The data for Barcelona is from January 2016
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Education level

Education level is an important factor to
explain the differences in internet access
and use. The digital divide is generated
especially in citizens with a low education
level. 57% of these have home internet
connection, compared to 87% of those with
a middle education level and 94% of those
with a high level.

However, Barcelona shows a result above
the European and Spanish average. In
Spain 39% of citizens with a low education
level do not use internet, while the
European figure is 36%. In Barcelona one
in four citizens with this education level are
nonusers of internet. This figure puts the
city in the top half of the European ranking,
still with room for improvement compared
to the leading countries.

Citizens with a low education level also
make use of fewer devices to connect to
internet, such as the tablet or laptop. The
smartphone, however, is widely used at all
education levels (90%).

There are no significant differences in
social internet usage, like video calls or
social networks. However, having a low
education level is directly related to a less
frequent use of news websites, public
administration webs and other online
activities like banking, buying and selling
and training courses.

The training digital divide is a
determining factor in internet
access and usage. In this
aspect Barcelona s in the top
half of the European ranking.

Citizens with a low education level take
fewer precautions on internet: this is the
segment which mainly uses the same
password for all services, never changes
the passwords and uploads contents onto
social networks with fewer restrictions.



Occupation

Occupation is a significant factor to
explain differences in internet access, but
it especially influences internet usage and
activities. Retired citizens (68%) and the
unemployed (77%) are the segments with
least home internet.

In line with the results for age, gender
and education level, Barcelona is well
positioned in Europe with regard to
occupation-related internet access. Over
90% of the unemployed in Barcelona have
connected to internet in the last week,
which positions Barcelona in the top half
of the European ranking. Only Denmark
(95%), the UK (94%), Netherlands (94%),
Sweden (93%) and Finland (92%) are above
Barcelona. The city also exceeds the

European (75%) and Spanish (73%) average.

It is in internet usage where the biggest
differences between segments emerge.

Students lead in social activities (social
networks or video calls), while retired
citizens more frequently make doctors’
appointments online, and working citizens
make more use of internet banking. The
unemployed are those who make most use
of internet to search for work.

Consequently it can be seen that each
segment does different activities on
internet according to their needs. Only
activities not directly related to a specific
segment, such as reading news on internet
or using email, show no significant
differences between different work
situations.

The occupation digital divide
is seen mainly in internet
usage. Barcelona is ahead in
Europe regarding internet
usage by unemployed
citizens.

With regard to internet security, retired
citizens and homemakers take the fewest
precautions when using internet, as they
always use the same password and never
change it.

Percentage of unemployed who have
accessed internet at least once a week.
Source:Eurostat (2105) and MWCapital.

The data for Barcelona is from January 2016
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Percentage of unemployed who have
accessed internet at least once a week.
Source:Eurostat (2105) and MWCapital.

The data for Barcelona is from January 2016
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connect their home to internet for lack of
fixed broadband coverage.

Source: MWCapital
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The greater districts

The results of internet access and usage
in the greater districts have shown the
existence of a territorial digital divide in
Barcelona. Between districts there are
differences of up to 34 percentage points
regarding home internet connection (Les
Corts 96%, Torre Bard 62%), and up to
nearly 40 points between the residents of
districts like Dreta de I'Eixample (94%) and
Torre Bard (55%) regarding smartphone
internet connection. The same differences
emerge in internet usage.

The socio demographic (composition of
the population and education level) and
the socioeconomic (district income level
and occupation) differences between the
greater districts explain these disparities.

As the graph shows, only a small
percentage of citizens surveyed (0.2%)
say that they have no home internet
connection due to lack of broadband
service. Barcelona is therefore well below
the Catalan (4.2%) and Spanish (3.1%)
average in this aspect.

Home broadband coverage
is almost total in Barcelona.
The percentage of citizens
who say they have no home
internet connection due

to lack of this service is
well below the Catalan and
Spanish average.

However, if this data is analysed by
districts, it is found that 3.9% of citizens
in Torre Bard, 1.6% in Nova Esquerra de
I'Eixample and Carmel, and 0.8% in Sant
Antoni, Vallcarca, Fort Pienc and Vall
d’Hebron say they have no home internet
connection due to absence of broadband
service. All these districts, however, are
below the average in Cataluia (4.2%).

So, although Barcelona is in general terms
becoming a highly connected city with
growing internet usage by its citizens, it is
also true that disparities between districts
cannot be ignored.

CONCLUSIONS ACCORDING TO DISTRICT
INCOME LEVEL

District income is a very significant factor
which explains differences in Internet
access and usage between Barcelona
citizens.

The intermediate user profile is
predominant, except in high income
districts where the main profile is
advanced

With the exception of high income districts,
the major digital profile in Barcelona is
intermediate (between three and four out
of ten have this profile). This fact illustrates
the widespread use of new technologies
among citizens, who are using increasingly
more devices and more online services. In
high income districts the main profile is the
advanced user (nearly one in two citizens),
who uses more devices to connect and
does more activities than the intermediate
user. The basic, sporadic and nonuser
profiles are found in the lowest income
districts.

There are differences in internet access
depending on district income level

The “The Digital Divide in Spain” report
(2015) by UGT highlights the importance
of income to explain that the number of
frequent internet users grows at the same
rate as income, or that in low incomes the
economic barriers to internet access and
devices are greater than in high incomes.

This report does not analyse citizens’
income levels, but the districts of Barcelona
according to income level. However,
similar conclusions can be drawn. The high
income districts have a higher rate of home
internet connection (94%) than districts
with a low income (76%).



Similarly, the percentage of internet users
in the last three months is greater in high
income districts (96%) than in those with a
low income (88%). Despite the differences,
internet access in all districts is very high.

The most significant differences according
to income are in internet usage, especially
in more transactional (buying and selling)
and economic (banking) activities.

In these activities the socioeconomic
differences between districts gain
importance and determine certain
behavior: citizens in high income districts
buy, rent and bank on internet more than
people in low income areas.

The age and gender digital divides affect
people in low income districts. The
education and occupation digital divides
influence people everywhere except the
high income districts

By introducing other variables, like gender,
age, education level and occupation, into
the comparative according to district
income level, certain digital divides emerge
between the citizens.

Unlike other districts, in low income
districts gender and age generate
significant digital divides. In these areas,
internet access does not depend on
gender, but the profile is more noticeably
masculine for certain activities (email,
video calls, reading news, information
search on public administration webs or
renting).

The age digital divide is seen in both
internet access and usage. In low income
districts, citizens between 65 and 74
years old have much less home internet
connection (47%) in comparison with the
same age group in high income districts
(88%).

This pattern is also true for certain internet
usage: 24% of people between 65 to

74 years old in low income districts use
internet banking, whereas the figures rises
to 57% in high income areas.

The age and gender digital
divides in low income districts
are greater than in high
income areas.

According to district income level there
are considerable differences according
to education level and occupation. This
education and occupation digital divide
appears in all districts, with the exception
of high income ones. In these districts a
high, middle or low education level is not
a determining factor; neither is being a
student, a working citizen, unemployed,
retired or a homemaker.

Citizens with a high education level have
smartphone internet connection in the
same proportion in high and low income
districts (94%). In contrast, more people
with a low education level have this service
in high income districts (77%) than in low
income ones.

The same pattern can be seen regarding
Internet usage. Over 90% of those with a
high education level have read the news
on internet in the last three months in both
high and low income districts, whereas
only 64% of those with a low education
level in low income districts say they have
done this compared to 85% of people in
high income areas.

Education level and
occupation generate digital
divides in all districts, except
in those with a high income.

Finally, occupation shows a similar pattern
to education level. More than 90% of
homemakers in high income districts have
home internet connection, while only two
out of three in low income districts have
this service. Internet usage also reveals
differences: while 29% of homemakers

in low income districts have shopped on
internet in the last three months, the figure
is 81% in high income areas.

Citizens between 65 and 74 years old with
home internet by district income level.
Source: MWCapital

47%

RA%

Internet access by district income level.
Source MWCapital

High HHI
Live in connected homes

76%
Have smartphone with internet

|

79

Low HHI
Live in connected homes

94%
Have smartphone with internet

|

atroL

(6)  Source: La brecha digital en Espana, UGT, 2015
(Eurostat 2014). Sitio web: http://www.ugt.es/
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7. CONSIDERATIONS

A proposal to the world

Barcelona contributes data and a
methodology so that cities, not only countries
and regions, may evaluate and improve their
citizens’ internet access and usage.




07. FINAL CONSIDERATIONS

Cities cannot elude the responsibility of guaranteeing their
citizens’ internet access and digital skills.

A TOOL FOR IMPROVING THE CITY

Cities cannot elude the responsibility of
guaranteeing their citizens’ internet access
and digital skills, since their social and
professional development depends on it.
So there is a need for a mechanism able to
objectively evaluate progress in this task,
with enough detail to allow decisions to be
made and efforts to be prioritized.

An initial reading of the data supplied

by this study shows that the results for
Barcelona are exceptional in comparison
with Catalonia, Spain and Europe, but a
more detailed analysis leaves no room
for complaisance and reveals significant
differences between districts, especially
according to their income level, which
are magnified by the factors of age,
occupation and education level.

Barcelona must work to improve the
internet link in low income districts, and
the data supplied by this study reveals that
the biggest challenge is not infrastructures
but people. There is a need to educate,
accompany and support, especially senior
citizens.

In order to face these challenges and
encourage decision making and action
plans, it will be necessary to review the
indicator systems used up to now. In

cities as connected as Barcelona we must
take a fresh look at the concept of digital
divide, guiding it more towards usage than
connectivity, and looking in more detail at
the socioeconomic aspect.

96 Considerations

EMPOWERING CITIZENS

The study supplies detailed information
based on numerous criteria, both
geographical and socioeconomic, which
must be the base to allow multiple
analyses. The fact that all the data is
available (http://www.mobileworldcapital.
com/escletxa-digital) must allow and
encourage all those interested (research
groups, neighbourhood movements,
associations, etc.) to dive in, reach their
own conclusions and make their own
proposals.

An initial reading encourages work on the
aspects of privacy and security awareness,
or promotion of certain activities such

as participation or information search.
However, the most evident conclusion is
that the city demands different action plans
and that the criteria is no longer gender or
infrastructure, but district, and specifically
district income.

This data that has now become public
must allow the different actors in the city to
discuss and document their reflections, be
more precise in their proposals and be able
to evaluate and objectively view progress
over time.

A PROPOSAL TO OTHER CITIES

So far this kind of study has been
conducted at a continent, country or
regional level, and this report is an effort
to achieve precision at a city level. It also
provides a solid base of methodology
and data that can allow progress to be
measured and comparisons to be made.

Measuring the digital divide in cities was
necessary, and Barcelona offers this study
and its data to all the cities that share this
view. Having this data and sharing it with
other cities must allow situations to be
evaluated with more criteria, distinguishing
whether they are specific or shared,
comparing evolution over time and
contrasting the results of different action
plans.

In the same way as countries and regions
share evaluation criteria to guide their
digital agendas and be able to compare,
support each other and learn, cities need
a similar analysis mechanism, and this
document aims to be a contribution and a
proposal.
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APPENDIX

Attributes defining the five user profiles
in the city of Barcelona, and detail of the
questionnaire used in the survey.

Questionnaire and tabulated data.
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TABLE 1. CHARACTERIZATION OF USER AND NONUSER PROFILES OF THE POPULATION OF BARCELONA

Perfil Sex Age Nationality Education  Occupation District by HHI Greater district
level
Advanced Man - 31.2% 16-24 - 44,2% Spanish High - 471% Working - 38.5% High - 471% 1. Sant Gervasi - Galvany
(55,1%)
Woman - 30.4% 25-34 - 34,7% Foreign Middle - Unemployed - 17.5% Middle-high - 2. Dreta de I'Eixample
26.9% 19.2% (50,4%)
35-44 - Low -12.9% Retired - 11% Middle - 31.6% 3. Nova Esquerra de
45-54 - 33,7% Homemaker - 17.4% Middle.-low - 27.5%
55-64 - 22,5% Student - 44.6% Low - 23.5%
65-74 - 9,9%
Man - 35.8%  16-24 - 41,7% Spanish High - 37.6% Working - 35.9% High - 37.4% 1. Sarria, Tres Torres i
Vallvidrera (49,2%)
Woman - 33.7% 25-34 - 43,6% Foreign Middle - Unemployed - Middle.high - 2. Les Corts (46,9%)
38.9% 41.6% 38.9%
35-44 - 37,3% Low - 23.3% Retired - 22.9% Middle - 32.6% 3. Vila de Gracia (45,3%)
45-54 - 32,3% Homemaker - 31.5% Middle-loe - 34.3%
55-64 - 31,9% Student - 43.6% Low - 31.3%
65-74 - 19,1%
Basic Man - 20.6%  16-24 -13,8% Spanish High - 12.4% Working - 18.5% High - 11.3% 1. Sagrera, Congrés i
Navas (38%)
Woman - 21% 25-34 - 18,7% Foreign Middle - Unemployed - Middle-high - 2. Trinitat Vella, Baro de
24.8% 31.8% 19.2% Viver i Bon Pastor (33,6)
35-44 - Low - 26.6& Retired - 22-9% Middle - 20% 3. Sant Antoni (28,1%)
45-54 - 23% Homemaker - Middle-low - 23% 4. Vall d’"Hebron (28,1%)
30.8%
55-64 - 24,6% Student - 11.9% Low - 26.2%
65-74 - 22,7%
Sporadic  Man - 3.7% 16-24 - 0,3% Spanish High-1.4%  Working - 3.6% High - 1.9% 1. Sant Antoni (9,4%)
Woman - 47% 25-34-1,7% Foreign Middle - 4.2% Unemployed - 3.2% Middle-high - 3.4% 2. Canyelles, Roquetes i
Trinitat Nova (8,6%)
35-44 - 3,4% Low - 85%  Retired - 8.3% Middle - 5.2% 3. Vilapicina, Porta, el
Turd de la Peira i Can
Peguera (7,8%)
45-54 - 4,3% Homemaker - 6.7% Middle-low - 4.%
55-64 - 7,3% Student - 0% Low - 6.9%
65-74 - 8,7%
Non-user Man - 8.7% 16-24 - 0%  Spanish High -1.5%  Working - 3.4% High - 3.8% 1. Carmel i Can Baro
(19,5%)
Woman - 10.3% 25-34 - 1,4% Foreign Middle - 4.2% Unemployed - 6% Middle-high - 5.6% 2. La Marina (17,2%)
35-44 -2,2% Low - 28.7% Retired - 34.8% Middle - 10.6% 3. Sant Andreu (17,1%)
45-54 - 6,7% Homemaker - 13.5% Middle-low - 11.2%

55-64 - 13,8%

Student - 0% Low - 12.2%

65-74 - 39,6%
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TABLE 2. USER INTERNET USAGE CATEGORIZATION
P4. SOCIAL USAGE

Use email

Make internet phone calls (Skype or similar)
Use social networks

Upload contents onto webs or blogs
Create webs or blogs

Read news online

P5. HEALTH-RELATED USAGE

Search for health-related information
Make doctor’s appointment

P5. ADMINISTRATIVE USAGE

Search for information on public administration webs

Bank online
Interact with the administration

P5. TRANSACTIONAL USAGE
Buy online

Sell online

Rent online

P5. TRAINING AND WORK-RELATED USAGE

Do online training course
Search for work online

P5. COLLABORATIVE ECONOMY USAGE

Share goods without remuneration

Participate online in social, association and neighbourhood movements
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TABLE 3. DETAILS OF GREATER DISTRICTS AND DISTRICTS IN BARCELONA

GREATER DISTRICT DISTRICT
1 el Raval 1 el Raval
2 el Barri Gotic 2 el Barri Gotic
3 la Barceloneta 3 la Barceloneta
4 Sant Pere, Santa Caterina i la Ribera 4 Sant Pere, Santa Caterina i la Ribera
5 el Fort Pienc 5 el Fort Pienc
6 la Sagrada Familia 6 la Sagrada Familia
7 la Dreta de I'Eixample 7 la Dreta de I'Eixample
8 I’Antiga Esquerra de I'Eixample 8 I’'Antiga Esquerra de I'Eixample
9 la Nova Esquerra de |'Eixample 9 la Nova Esquerra de I'Eixample
10 Sant Antoni 10 Sant Antoni
" el Poble Sec M el Poble Sec
" o e 12 la Marina del Prat Vermell
13 la Marina de Port
) 14 la Font de |la Guatlla
13 :;aolizgiade la Guatlla, Hostafrancs i la . R
16 la Bordeta
14 Sants i Sants-Badal v Sants - Badal
18 Sants
15 les Corts 19 les Corts
16 la Maternitat i Sant Ramon 20 la Maternitat i Sant Ramon
17 Pedralbes 21 Pedralbes
22 Vallvidrera, el Tibidabo i les Planes
19 Sarria, les Tres Torres i Vallvidrera 23 Sarria
24 les Tres Torres
20 Sant Gervasi-la Bonanova i el Putxet 2 Sant Gervasi - |a Bonanova
27 el Putxet i el Farro
21 Sant Gervasi-Galvany 26 Sant Gervasi - Galvany
28 Vallcarca i els Penitents
22 Vallcarca, el Coll i la Salut 29 el Coll
30 la Salut
23 la Vila de Gracia 31 la Vila de Gracia
24 el Camp d'en Grassot i Gracia Nova 32 el Camp d'en Grassot i Gracia Nova
5 ol Guinardé 33 el Baix Guinardd
35 el Guinardo
26 el Carmel i Can Baré o Can Baro
37 el Carmel
38 la Teixonera
39 Sant Genis dels Agudells
27 Los Barrios de la Vall d’Hebron 40 Montbau
1 la Vall d’'Hebron
42 la Clota
28 Horta i la Font d'en Fargues 36 I Fom ¢ B Fergse
43 Horta

102 Appendix



GREATER DISTRICT DISTRICT
44 Vilapicina i la Torre Llobeta
29 Vilapicina, Porta, el Turé de la Peira i Can 45 Porta
Peguera 46 el Turé de la Peira
47 Can Peguera
48 la Guineueta
30 la Guineueta, Verdun i la Prosperitat 51 Verdun
52 la Prosperitat
49 Canyelles
31 Canyelles, les Roquetes i la Trinitat Nova 50 les Roquetes
53 la Trinitat Nova
54 Torre Bard
32 Torre Bard, Ciutat Meridiana i Vallbona 55 Ciutat Meridiana
56 Vallbona
57 la Trinitat Vella
33 la Trinitat Vella, Baro de Viver i el Bon 58 Baré de Viver
Pastor
59 el Bon Pastor
34 Sant Andreu 60 Sant Andreu
61 la Sagrera
&5 la Sagrera, el Congrés i Navas 62 el Congrés i els Indians
63 Navas
) 64 el Camp de I'Arpa del Clot
36 el Clot i el Camp de I'Arpa
65 el Clot
66 el Parci la Llacuna del Poblenou
37 el Parc, la Llacuna i la Vila Olimpica
67 la Vila Olimpica del Poblenou
68 el Poblenou
38 el Poblenou i Diagonal Mar
69 Diagonal Mar i el Front Maritim del Poblenou
70 el Besos i el Maresme
39 el Besos, el Maresme i Provencals
7 Provencals del Poblenou
72 Sant Marti de Provencals
40 Sant Marti, la Verneda i la Pau
73 la Verneda i la Pau
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SURVEY QUESTIONNAIRE

O

THE DIGITAL DIVIDE IN BARCELONA

Questionnaire. January 2016

Good morning / good evening. My name is xxxxx and | work for GESOP, Cabinet of Social Studies and Public Opinion. We are
conducting a survey to know the habits of the citizens of Barcelona. Could you answer a few questions? It will be brief. Thank you
very much for your help.

FILTER QUESTIONS

F1. ARE YOU LIVING AND ARE YOU REGISTERED IN THE CITY OF BARCELONA?
Yes |
No. .... 2 (Reject interviewee)

USER PROFILE

P1. IS YOUR HOME CONNECTED TO INTERNET?
Interviewer: Connected home base.

Doesn’t know ...
DoesSNt replY ..ccoeuiiiiiiiiiicce s

P1.-A. -Yes P1=1- WHAT TIPE OF CONNECTION? —Read options-

ADSL /VDSL/ SDSL..
Optic fibre
Fibre and coaxial hybrid
Other systems ..
Doesn’t know.
Doesn't reply ....

ol i
©oa PN~

P1.-B. -Yes P1=2- FOR WHAT REASON ARE YOU NOT CONNECTED? -Spontaneous. Do NOT READ options-

Nor fibre nor ADSL / VDSL / SHDSL reach // internet does not reach 1
We cannot afford the connection ..
We cannot afford the devices
We do not need it, we use internet via smartphone / tablet...
We do not need it, we use internet from other places ..
We don’t need it, we won’t use internet .
Other replies ...
Doesn’t know.
Doesn’t reply ....

P2. DO YOU PERSONALLY HAVE A SMARTPHONE?

Doesn’t reply....

P2.-A. -Yes P2=1- DO YOU HAVE A DATA PLAN ON YOUR SMARTPHONE?

Doesn’t know.
Doesn’t reply ....

P2.-B. -Yes P2A=2- FOR WHAT REASON? -Spontaneous. Do NOT READ options -

| cannot afford it
It is not necessary. | have enough with Wi-Fi
It is not necessary; | don’t need internet on the mobile
There is no mobile data coverage in my home ...
Other replies ...
Doesn’t know.
Doesn’t reply ....

© © © :
OB wWN
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P3.

O

WHEN WAS THE LAST TIME YOU USED INTERNET? -Read options-

Today or yesterda
In the last week....
Between two and four weeks ago.
More than one month and less than

More than 3 months and less than one year ago 5 Go to ID7
More than one year. .6 GotoID7
| never use internet . .7 GotoID7
Doesn’t know . 98 Go to ID7
Doesn't reply.. ...99 Go to ID7

USE OF INTERNET
-Has just used internet the last 3 months (P3=1020304)-

P4.

P5.

P6.

P7.

P8.

COULD YOU TELL ME ALL THE DEVICES YOU USE TO CONNECT WITH? -Spontaneous. DO NOT READ options.

Multiple choice. Insist-

Smartphone
Tablet
Laptop
Home desktop
Work desktop .

ENFOUE NN

.5 Just show if ID6=1
.6 Just show if ID6=5

Doesn’t know .
Doesn't reply..

IN THE LAST THREE MONTHS, FOR PERSONAL REASONS... -Rotate items-

P5.-A. HAVE YOU USED EMAIL?

P5.-B. HAVE YOU MADE INTERNET VIDEO CALLS (SKYPE OR SIMILAR)?
P5.-C. HAVE YOU USED A SOCIA NETWORK (FACEBOOK, TWITTER OR SIMILAR)? No.......
P5.-D. HAVE YOU UPLOADED CONTENTS ONTO WEBS OR BLOGS? Doesn’t know ..
P5.-E. HAVE YOU CREATED A WEB OR BLOG? Doesn't reply...

P5.-F. HAVE YOU READ NEWS ON INTERNET?
P5.-G. HAVE YOU SEARCHED FOR INFORMATION ON PUBLIC ADMINISTRATION WEBSITES?
P5.-H. HAVE YOU SEARCHED FOR HEALTH-RELATED INFORMATION?

P5.-1.  HAVE YOU BOUGHT ANYTHING ON INTERNET?

P5.-J. HAVE YOU SOLD ANYTHING ON INTERNET?

P5.-K. HAVE YOU CONSULTED BANK ACCOUNTS OR DONE OTHER BANKING BUSINESS ON INTERNET?

P5.-L. HAVE YOU DONE ANY TRAINING COURSE ON INTERNET?

P5.-M. HAVE YOU RENTED ANYTHING ON INTERNET?

P5.-N. HAVE YOU SEARCHED FOR WORK ON INTERNET?

P5.-0. HAVE YOU MADE A DOCTOR’S APPOINTMENT ON INTERNET?

P5.-P. HAVE YOU DONE BUSINESS WITH THE PUBLIC ADMINISTRATION ON INTERNET?

P5.-0. HAVE YOU SHARED GOODS OR SERVICES ON INTERNET WITHOUT REMUNERATION?

P5.-R. HAVE YOU PARTICIPATED VIA INTERNET IN SOCIAL ASSOCIATION OR NEIGHBOURHOOD MOVEMENTS?

HOW MANY PASSWORDS DO YOU USE ON INTERNET? —Read options-

One, the same one for everything
Some ....coooviiiiiiie
A different one for each thing . .
(DO NOT READ) | don’t use any password ..... 4
Doesn’t know .

Doesn't reply..

HOW OFTEN DO YOU CHANGE THESE PASSWORDS? - Read options -

At least once every six month:
Less frequently .
Never.........
Doesn’t know .
Doesn't reply..

-Yes P5C=1- WHEN DO YOU UPLOAD CONTENT ONTO A SOCIAL NETWORK...? - Read options -

Do it completely openly
Restrict Access to only a few people .
(DO NOT READ)Don’t upload anything onto social networks .
Doesn’t know .
Doesn'’t reply..

PESIER
© o wPN

IDENTIFICATION DATA
-To everybody-

DISTRICT

GREATER DISTRICT

SEX

Man...
Woman

. AGE -exact age and code-

16 to 24

65to 74

NATIONALITY
Spanish
Spanish
Foreign

OCCUPATION

Working...
Unemployed
Retired / Pensioner .
Homemaker (without remuneration
Student ...
(DO NOT READ) Doesn't reply

. WHAT IS YOUR LEVEL OF COMPLETED OFFICIAL STUDIES?

Unfinished compulsory studies
Compulsory.......
Post compulsory
Professional post compulsory .
University
Doesn't rep!

©CU A WN
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TOTAL RESULTS

base
P1.1S YOUR HOME CONNECTED TO INTERNET?
Yes

No
Doesn't reply

e base
P1-A.VIA WHAT TYPE OF CONNECTION?
ADSL / VDSL / SDSL
Optic fibre
Fibre and coaxial hybrid
Other systems
Doesn't know

P1-B.FOR WHAT REASON ARE YOU NOT CONNECTED?
Nor fibre nor ADSL/VDSL/SDSL reach // internet does ot reach
We cannot afford the connection

We cannot afford the devices

We don't need it, we use internet via smartphone / tablet

We don't need it, we use internet from other places
We don't need it, we don't use internet

We are not interested

The decision maker in the home doesn't want it

It's temporary, we will put internet soon

To save, it's expensive

We use the neighbour's Wi-Fi

Other replies

Doesn't know

Doesn't reply

Total base
P2.DO YOU PERSONALLY HAVE A SMARTPHONE?
Yes

No
Doesn't know

Icannot afford it
I's not necessary, | have enough with Wi-Fi

I's not necessary, | don't need internet on the mobile
There is no mobile data coverage in my home

I don't want to be tied to a company / Prepaid

Idon't know how to use it

Tosave /it's expensive

Other replies

Doesn't know

. WHEN WAS THE LAST TIME YOU USED INTERNET?
Today or yesterday

In the last week

Between two and four weeks ago

More than one month and less than 3 months ago

More than 3 months and less than one year ago

More than one years ago

I never use internet

P4.COULD YOU TELL ME ALL THE DEVICES YOU USE TO CONNECT WITH?
Mobile

Tablet

Laptop

Study centre desktop
Video game console
1Pod

Smart TV

Library computer

Call shop computer
Computer in other places
Other devices

Doesn't know

Doesn't reply

P4-A.INTHE LAST REASONS.

Yes

No

doesn't know

P5-B. HAVE AR);
s

No
Dpoesn't know
Doesn't reply

Doesn't know
P5-E. HAVE YOU CREATED A WEB OR BLOG?
Yes

No

Doesn't know

P5-F. HAVE YOU READ NEWS ON INTERNET?
Yes

o
Doesn't know

P5-G. HAVE
Yes

No
Doesn't know

Doesn't know
P5-1. HAVE
s

No

Doesn't know

P5-J. HAVE YOU SOLD ANYTHING ON INTERNET?
es

No
Doesn't know

P5-K. HAVE
INTERNET?
Yes

No
Doesn't reply
P5-L. HAVE
Yes

No

Doesn't know

P5-M. HAVE YOU RENTED ANYTHING ON INTERNET?

es

No
Doesn't know
P5-N. HAVE
Yes

No
Doesn't know

P5-0. HAVE ?
Yes

No
Doesn't know

P5-P. HAVE
Yes

No
Doesn't know

P5-Q. HAVE WITHOUT
ves

No
Doesn't know

P5-R. HAVE
NEIGHBOURHOOD MOVEMENTS?
Yes
No

Doesn't know
Doesn't reply.

Pe.
One, the same one for everything

Adifferent one for each thing
Idon't use any password
Doesn't know
Doesn't reply
rds base
P7. HOW OFTEN DO YOU CHANGE THESE PASSWORDS?
Alleast once every six months
Less frequently

P8. WHEN YOU UPLOAD CONTENT ONTO A SOCIAL NETWORK YOU...
Doiit completely openly

Restrict access to only a few people

Don't upload anything onto social networks

Doesn't know

Doesn't reply.
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Total base
P1.1S YOUR HOME CONNECTED TO INTERNET?
Yes

No
Doesn't reply
Connected home base

P1-A.VIA WHAT TYPE OF CONNECTION?
ADSL / VDSL / SDSL

Optic fibre

Fibre and coaxial hybrid

P WHAT REASON ARE YOU NOT CONNECTED?
Nor fibre nor ADSL/VDSL/SDSL reach // internet does ot reach
We cannot afford the connection
We cannot afford the devices
We don't need it, we use internet via smartphone / tablet
We don't need it, we use internet from other places
We don't need it, we don't use internet
We are not interested
The decision maker in the home doesn't want it
It's temporary, we will put internet soon
Tosave, it's expensive
We use the neighbour's Wi-Fi
Other replies
Doesn't know
Doesn't reply
fotal base
P2.DO YOU PERSONALLY HAVE A SMARTPHONE?
Yes
No
Doesn't know

)

P2-A.00
Yes
No
Doesn't know

1 cannot afford it
It's not necessary, | have enough with Wi-Fi

It's not necessary, | don't need internet on the mobile
There is no mobile data coverage in my home

1 don't want to be tied to a company / Prepaid

1 don't know how to use it

To save / it's expensive

Other replies

Doesn't know

. WHEN WAS THE LAST TIME YOU USED INTERNET?
Today or yesterday

In the last week

Between two and four weeks ago

More than one month and less than 3 months ago

More than 3 months and less than one year ago

More than one years ago

I never use internet

P4.COULD YOU TELL ME ALL THE DEVICES YOU USE TO CONNECT WITH?
Mobile

Tablet

Laptop

Home desktop

Work desktoy

Study centre desktop
Video game console

1Pod

Smart TV

Library computer

Call shop computer
Computer in other places
Other devices

Doesn't know

Doesn't reply

P4-A.INTHELAST' OR P! REASONS.
Yes

No
doesn't know
P5-B. HAVE
Yes

No

Dpoesn't know
Doesn't reply.

Doesn't know
P5-E. HAVE YOU CREATED A WEB OR BLOG?
es

No
Doesn't know

P5-F. HAVE YOU READ NEWS ON INTERNET?
Yes

No
Doesn't know

P5-G. HAVE
Yes

No

Doesn't know

Doesn't reply.

P5-H. HAVE

Yes

No

Doesn't know

P5-1. HAVE ?
s

No
Doesn't know

P5-J. HAVE YOU SOLD ANYTHING ON INTERNET?
Yes

No
Doesn't know
P5-K. HAVE

INTERNET?
Yes

No
Doesn't reply
P5-L. HAVE
Yes

No

Doesn't know

P5-M. HAVE YOU RENTED ANYTHING ON INTERNET?
Yes

No
Doesn't know
P5-N. HAVE
Yes

No
Doesn't know
P5-0. HAVE
Yes

No
Doesn't know

P5-P. HAVE
Yes

No
Doesn't know

P5-Q. HAVE WITHOUT
ves

No
Doesn't know

P5-R. HAVE
NEIGHEOURHOOD MOVEMENTS?
Yes

No

Doesn't know

Doesn't reply.

Pe.
One, the same one for everything

Adifferent one for each thing
1 don't use any password
Doesn't know

Doesn't reply

P7. HOW OFTEN DO YOU CHANGE THESE PASSWORDS?
Alleast once every six months
Less frequently

P8. WHEN YOU UPLOAD CONTENT ONTO A SOCIAL NETWORK YOU.
Doiit completely openly

Restrict access to only a few people

Don't upload anything onto social networks

Doesn't know

Doesn't reply.
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736| 603
264 397
of o
122 181
87,8 839
of
89 174
81| 826
of o
187| 342
813 658
of o
321 269
679 731
243|399
557 597
04
89| 15
91| 884
01
25 308
75| 688
of o4
of o
20| 252
634 556
158 152
04 34
of [
04l 07
B9 18
31 3
527 558
03

291 369
61 515

98| 108
of o8
ol

Eixample

86,7
133

o
722

48,2
46,2

04
07

932
59

79
296
378

89,7
387
60.8
295
77
11
36
o

4
03
06
o
03
o

0

9.4
86
o

511
489

o

76
24

26,9
731

82

874
126

635
36,3
01
01

626
374
o

573
424
03

186
814

675
323
02

145
85,4
01

14,
85,9
o

24,9
751

337
66,2
01

38,8
612

91
90,7

255
745
o
0

213
521
24,6

18

02

209
292
49,2

23.4
66,6
96
04

‘Sants-Montjuic

77
23

447
376

54,4
02

828
7.2

86,9
8

17.4
59,5
20,4

86,6
30
50,1
30
s
04
49

882
18

515
485

o

o
747
253
304

69,6

88

so8| ol7 o8 908 865
of o o o0s o

854
14,6

58,9
a1

0

53,6
6.4
o

482
518
o

7.8
82
02

582
ng
o

12
88,8

101
89,7

328
672

37
63

206
582

129
855

2
767
13
o

30,3
402
25,1
38

157
24,8
58,6

289
58,9
4
05
03

Sarria-Sant

Les Corts.

873
127

95,7
43

n9
a2
247

62

88,6
337
683
a3
19,6

07

824
17,6

431
56,9

o

56,6
434

274
726

135

74,4
256

57,7
23

0

528
7.2
0

483
514
0.2

19,6
80,4

60,4
39,6
o

17
83

16,6
83,4

25,4
74,6

35,8
64,2

403
59,7

M1
88,9

222
7.8
o
o

218
49,1
283

038

383
285
33
02

27,7
66,8
54
[

0

Gervasi
Gracia

94 873
56 127
o [
413 330

392 513
571 426
05 03
o

o 18

105 217

o 0

42 186

45

583 368
5 3

o 26

127 [

o 0

53 0

0 69

o 18

o

932 85
68 15

96,3 %

20,2
8

86 98
395 215
362 458
o [
o 83
0 o
86 98
0 a9
7.2 [
927 886
22 1
02 1
[
05
08
35
o
94 862
499 356
744 67
259 26
69 122
o 1
73 29
02 [
32 29
o 05
o o7
0 0
03 0
o o3
o o
973 951
27 49
o o
609 507
391 489
o o
782 784
258 216
324 363
676 635
03
noo123
889 877
o 0
919 894
81 103
3
691 703
306 297
o 0
637 625
363 367
o o7
63 578
a7 a2
3 0
157 191
843 806
733 720
267 216
o o3
125 165
85 835
o 0
205 178
795 819
0.4
187 274
813 726
327 37
673 681
03
462 457
538 536
o
106 126
894 869
246 335
754 665
[ o
o 0
211 23
631 554
152 194
o 12
0 )
0.6 1
341
84 147
302 391
548 45
o o2

292 288
625 57,7
82 131
03

0 o

Horta-Guinardé

842
158

0 01
430 375

ns
52,1
02
02
6

33
14,6
2

Nou Barris

75
25

22

52
06
01
61

14
23
0

8 87
188 13

02 0
434 433

932
59

212
372
23
o

o

0
91
65

83,6

05
07
18
1
81

95
321
524
322
91
08
32
o
24
04
05

03
02
9

922
7.8
o

a7
53

o

7.8
222

34,1
65,9
o

10,6
89,4
o

842
158

66,2
338

0

628
372
o

53,1
46,7
02

187
813

679
321
o

16
88,4

127
87.3
o

a4
676

34,9
64,9
02

223
572
05

83
917

29,1
705
04
o

24,7
518
19,9
27
[

0.8
443

151
28,1
557

08

215
628
87
08
02

[
83

aa
27
2
o
19
53
57
09

84
19
08
05
06
06

n

94
23
a5
2

12

39

23
0

24

26
14

0.4

02

)
0

83
7
02

38
62
0
o

76
24

24
76

62
94
02

80
20
o

58
22

0

60
40
0

6
54
01

1
86

a7
53
0

2
88
0

9
9
0

a
69

36
64

38
62
02

98
90

18

81
03
03

37
a7
2
37
03

[
s#s

13
24
63

32

61
48
15

DISTRICT

Sant Andreu
Sant Marti

839 837
181 163

a6 345
289 621
o 05

08

[ 0
255 159
o 0
91 8
128 20
487 375
[
08 2
o 5
0 44
o 36
3 09
o 09
0
6

779 836]
21 164

20,8

22 161
n9 408
292 201
) o
47 16
[ o
o 3
0 54
o o
825 813
33 25
08 14
08 07
03 02
3 06
94 73]
819 96
29 3
469 60
233 342
105 189
o8 21
27 37
o o
17 22
03 03
09 14
o o
o 02
o o
o o5
856 896
14,4 104
40 531
60 467
o o
o o2
1B5 73
65 27
287 262
n o 738
03
s 79
9 921
o o
816 88
w4 12
o o
614 637
386 358
04
o o
595 61
0 39
05 o
73 563
526 435
02 02|
137 214
863 786
o
622 671
378 328
o o1
93 155
207 845
o o
85 163
915 837
o o
279 213
21 725
382 416
618 584
o o
412 a4
558 56
o
94 108
906 89
02
260 253
731 747
o o
0 o
299 262
489 562
183 139
25 29
o o6
04 02
388
192 161
233 222
555 607
04
a3 @
637 574
45 104
05 02
o
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Total base
P1.1S YOUR HOME CONNECTED TO INTERNET?
Yes

No
Doesn't reply.
Connected home base
P1-A.VIA WHAT TYPE OF CONNECTION?
ADSL / VDSL / SDSL
Optic fibre
Fibre and coaxial hybrid
Other systems

k

P1-B. FOR WHAT REASON ARE YOU NOT CONNECTED?
Nor fibre nor ADSL/VDSL/SDSL reach // internet does not reach
We cannot afford the connection

We cannot afford the devices

We don't need it, we use internet via smartphone / tablet

We don't need it, we use internet from other places

We don't need it, we don't use internet

We are not interested

The decision maker in the home doesn't want it

It's temporary, we will put internet soon

To save, it's expensive

We use the neighbour's Wi-Fi

Other replies

Doesn't know

s0
P2.DO YOU PERSONALLY HAVE A SMARTPHONE?
Yes

No
Doesn't know
Smart

P2-A.D0
Yes

o
Doesn't know

TOTAL

Gotic

727
213

89,4
10,6
o

Barceloneta

Sant Pere

LaRibera

Santa Caterina

75
2

74,2
258

Fort Pi

828
17,2

Sagrada Familia

787
213

5
51
[
0

245 050
0 148
0
45 14
27 14
o
o 74
o 74
0 o
o 0
o a7
o 37
o 0
0
805 8
195

Dreta Eixample

93

492
07

08
17

160
22
o

222
11

682 407 222
0

Antiga Esquerra
de I'Eixample

04

Nova Esquerra de
IEixample

86,9
13,1

25
53,1
09

Sant Antoni

86,7
13,3

532
432

o
09

1318 0,959
59 235
e 18
59 o
529 353

0 59
o o
59 0
o 0
0 0
0 59
o 59
o o

3
862 703
138 297

96,4
18

878
11
11

Poble Sec

74,2
258

358
547
[}

1”1
8

090
152

o
333
3

255

cocowoooo

758
24,2

Font de la Guatlla
Sants-Badal

Bordeta
Hostafrancs

LaMarina
Les Corts

Sants

73,4 815 752 961
26,6 125 248 39
[ [ o o

71 124 155 138

429

381 553
431

o U ® 2 08
29,4 313 281 o
63 31 0

88 25 94 20
125 156 o

a4 188 312 60
59 [ o 20
29 o 62 [
29 0 62 o
o 0 ) o

0 0 o o

0 63 0 o

o [ o o

0 o o [

7 6 3
86,7 828 853 859

126 104 155 36
0

Maternitat
Sant Ramon

Pedralbes

Sarria

Tres Torres.

Vallvidrera

S

@
cocococo8c0808o000

922

El Putxet

Sant Gervasi-

Bonanova

ElColl

LaSalut

Vallcarca

I cannot afford it 17,9] 214 0 375 10 0 77 50 o 0 10 0 214 91 235 25 0 0 0 16,7 0 0
It's not necessary, | have enough with Wi-Fi 38 17.9 90 125 80 333 308 50 25 50 20 833 429 63,6 58,8 75 12,5 o 333 50 o 40
It's not necessary, | don't need internet on the mobile 26 179 10 50 o 0 385 [ 50 50 40 16,7 214 213 17,6 o 50 0 66,7 16,7 0 40
There is no mobile data coverage in my home 0,2 0 o o 0 333 o 0 0 o ] 0 o o o o o o o o o ]
I don't want to be tied to a company / Prepaid 4.6 36 0 o 10 333 77 o o o 10 o 0 0 o o 12,5 o o o o 20
I don't know how to use it 19 o o o o o 15,4 o o o o 0 143 o o o o o o o o o
To save / it's expensive 3.7 36 o o o o o o o o 10 o o o o o 12,5 o o 16,7 o o
Other replies 29 71 0 0 o 0 0 0 125 0 0 o 0 0 0 o 125 100 0 0 0 0
Bt i s o o o o o o s o oo o o o o "% o o 0o o
T
Today or yesterday 85,4 89,8 805 828 82,8 81,3 772 946 90,6 90 781 73 742 86,7 791 82 875 937 88,3 96,1 93 86,7
In the last week 36 o 47 0 62 X 31 47 15 78 6,2 2 47 6.2 10,9 23 31 31 0.8 31 23
Between two and four weeks ago 1 0.8 0.8 0.8 23 39 16 1.6 0.8 0 0.8 0.8 16 16 1.6 0.8 0 0.8 0 0 16
More than one month and less than 3 months ago 0,6 08 39 0 0.8 0 [ 16 [ 0 08 23 0.8 16 o 0.8 0 0 0 0 0
More than 3 months and less than one year ago 0.5 o 0.8 0 o 08 0.8 o o 08 0 o 0.8 0 0 o 16 0 0.8 0.8 0 0.8
More than one years ago 11 o 08 23 16 08 o o 15 23 31 08 16 08 08 16 08 08 08 08 23
e | e B & A 2% & oy oy o B o % o e 5 % e
Doesn't know 0,1 0 0 0 0 0 0.8 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0
SACoULB YOU TELL MEALS T BEVIGES YOU USE TO CONNECT WITH?
Mobile 89,4 829 887 935 872 89,4 89,1 945 84,7 916 87,4 835 934 80 90,4 89,3 872 887 95 935 96,7 82,8
Tablet 337 179 287 393 28,2 354 291 49,2 395 437 315 284 274 283 333 314 342 M9 36,4 476 65 336
Laptop 58,2} 7.8 565 561 56,4 58,4 51,8 61,7 66,1 68,1 55,9 615 443 46,7 48,2 67.8 675 7.8 65,3 74,2 82,9 67.2
Home desktop 28 94 191 14 188 212 255 29,7 315 345 315 257 283 35 29,8 339 265 30,6 237 315 211 25,9
Work dosk ul oz %o e %o 106 e 26 o3 o4 200 e o 25 o1 me  as i o o 55
Study centre desktop 1.4 26 43 0 6 [ 0 23 o 08 36 0.9 0 0.8 o o o 48 o o s} 0
Video game console 36| 09 0 65 0 03 45 47 o 59 36 46 57 42 53 08 43 24 17 81 n4 26
IPod 01 0 o o 43 o o o o o o 08 o o 4 08 o o
Spat v s o8 o 2 o 08 s 102 24 4 05 o 1o Ge o8 o0s o 24 oa 5 s w
Library computer 0.8 .7 17 09 26 0.9 0 o 0 0.8 o 0 o 0.9 0.8 o o o o o 09
Call shop computer 11 0.9 7 0 6.8 09 09 [ 08 08 0 28 28 17 18 o 0 08 0 0 0 09
Computer in other places 01 1717 o o [ o o o o o o [} 08 o o o o o o o [
Other devices 0,2} 09 o o o o o 0.8 o o 09 o o o o o o o o 08 o o
Doesn't know 01 o o o o o o o o [ o o o 08 o o o o o o o 09
Doesn't reply 01 0 o o 0 o o o 0 o o 0 o o o 0 o o o o o 0
e
89,8 94 878 869 87,2 95,6 87.3 93 96 93,3 829 89 887 89,2 86,8 ne 96,6 96 96,6 97.6 97.6 94,8
51 I R s Bs a4 B 3 e % T ST on 2 o ha e 5 74 o4 52

doesn't know [ o o o o o o o o o o o ] o
P5-B. HAVE )?
s wd| @ mo o2 Mo @ @ @ @5 o 4 @O @S m we @s @ am @ = @ o
No 7| 968 a1 e Bo w1 @ wh o8 sie s o4 s 2wy s w3 ws S e % 500
Dpoesn't know 01 0 o o o [ o 0 o o o o o o
Doesn't reply 0] 0 o o 0 o o 0 0 o o 0 o o o o o o o o o 0
e nAVE sociaL
Yer 76| e w1 794 w1 ms s s w2 ma e we 7 771w a 7me 7 Ba T2 703
No wal %a we o8 b Wy sis m  ms By wme e me % & me s> b s ma 207
P50, HAVE
Yes 29,6 376 365 252 316 23 28,2 23,4 27.4 311 252 312 425 258 281 28,1 248 298 38,1 355 236 31
5 o e oa 7 s ses e oes 4 eum s o s b mo e ol N oo
Doesn't know 01 0.9 o 0 0 o 0 o o o o 0.9
P& NAVE YOU CREATED A WER 0 BLOG?
Yes 02| 0s a6 & s 8 ss ns sa ws w7 104 @ o om @ o e ® a7
No 90,7| 90,6 90,4 916 94,9 92 945 93 88,7 94,1 86,5 835 89,6 933 93,9 85,1 88 887 89,8 911 85,4 85,3
Doesn't know 01 o o o o o o o o 8 o o o o o
P5-F. HAVE YOU READ NEWS ON INTERNET?

o asa] sse w2 70 wa wme w5 m2 w5 wme N2 ez e w2 sz m @ e0a 907 w1 we o

o sl ‘m1 s 752 7 31 15 7s 105 sa e 1p 208 06 e s & o7 o T e Ve
Doesn't know 0] o o o o o o o o o o o o o o o 09
P5-G. HAVE
Yon 632 e c0s s s 51 a2 e4n 1 7a ms ma sy w2 w5 48 Te 62 o5a 2 e 7
No S| 525 391 ano W i mb s me  my aes ap s 508 05 w04 2 a7 50 ne s 4
Doesn't know 0, o o o o o o 09 o o o 08 o o o
Doesn't reply o) ) o o o 09 o o o o o o o o o o o o o o o o
P5-H. HAVE
Yer coa| s ma sue b3 31 &3 w8 45 s47 B 56 s0a 525 50 438 o87 e o4 w1 e o2
No So| a2 any a7 D %3 a7 s s ass a1 ai a6 T3 %0 ser 3 sy S5 E 55
Doesn't know 01 o 0 09 o [ 0 [ o [ 0 o 0 0 0 o 0 0 0 o 0 0
e iate
Ver so| 04 s394 3 see se1 609 53 05 459 @3 50 57 a1 w2 ses 02 o6 w9 6 552
e | B H 5 5 ap on o WO P 2 ®  Bh n 5h A S a3 e
Doesn't know 0, o 0 o o o 1.6 o 0 o o o 0 09 o o o o
DAl HAVE YOU1 SOLD ANYTHING ON INTERNET?
veu vl s ma e we ®9 2 n3  ws  ms  w w4 08 25 w2 01 m w2 a w1 16a 53
No 82,2 855 826 822 81,2 84,1 80 86,7 815 76.5 82 817 792 715 86,8 793 829 798 85,6 83,9 83,7 76,7
Doesn't know o o o o o o o o o o o o o o o o
P5-K. HAVE
INTERNET?
e ol © @ me = moos B m W m D g m op 3w A o o p 7
No 8| 5wy a0 75 M wy m w4 e sz %6 Wy a2 e 48 % wa s HA
Doesn't reply 01 o o o o o o o o 08 o o o o o o o o o o o 09
ver ws| m w2 w2 w7 w1 sz we  wus  me ws e na ws s 23 e5 ue e na 1
& | &6 & on o B oe B &5 oa G o8 o ¥ o m ob o b ¥ o e
Doesn't know 0] o o o o o o 0.8 o o o o o o o o o o o
64 MAVE YOURENTED ANYTHING ONINTERNET?
Yes | 107 s w2 e o1 s 69 s 13 be 66 w08 s w2 w7 e 6 s 20 55
N ao| son a2 s M4 e0p ees e b ei7 ash oa 0o o ms  dea b e we e oh
Doesn't know 0 o 0 0 o 0 0 0 o 0 o o o o o o o
P5-N. HAVE
s o mp o e oo o 5 oo mE e o ap mp @O & 208 o e g
No no| 513 73 s Ts eb 7s  m  7e %o s a7 @2 G5s b4 e w4 7 By e 7 o
Doesn't know 0] o o o o o o o o o o o
P50, HAVE AbocTOR:
Yes 35,4 282 191 234 316 354 273 313 331 40,3 342 266 37,7 442 3717 38 35 282 331 34,7 301 28,4
& | 5 b 2o GO e B G ob o e a ob % o & o e - e
Doesn't know 01 0 o 0 o 0.9 o o o o o o 0.9
oA R
Yer w2 s w1 63 wa w2 me e 2 405 404 oo w0 we me  se a7 a1 w5 o2 517
No s78| o07 60p a1y S5 s s s e % S5 Sea soa so0 1 a1 s erd s P i
Doesn't know 0,2 0 o 0 0 o 0 0 o 0 0.8 0 0 0 0
reoHAVE wiour
= 08| w1 ow owm © sz 55 oo 69 w4 w2 01 B 0 s w  es e 68 o1 m 21
s wo| o & e on ohs 045 ofi  oon  ea s i 840 s dss s oap b sap oe e o
Doesn't know 0,3] [} 09 o o o o 08 o 09 09 o] 42 09 o o o o] o 09
P5-R. HAVE
NENONBOURHOOD MOVENENTS?
ves wd| we mp me W mom ®m  mp a0 ®mO E WD e me m  mp @e a0 5 @ e
No 74,2 65 722 794 68,4 7 791 75 726 68,9 76,6 76,1 811 775 746 793 786 702 68,6 79 7.2 64,7
Doesn't know 0,2 09 0 0 o 0 0 0 o 0 0 09 0 42 0 o 0 0 0 0 0 0
Doesn't reply 0] 0 o o o o o o 0 o o 0 o o o o o o o o o 0
One, the same one for everything 26 197 287 383 26,5 18,6 18,2 16,4 16,1 28,6 28,8 349 264 30,8 289 207 239 218 203 25 171 25,9
Some 51 59 583 449 53 50,4 30,9 65,6 613 571 45 39,4 33 53,3 342 438 556 573 475 65,3 74,8 58,6
A different one for each thing 201| 188 87 93 154 283 455 164 28 1834 252 1.4 33 n7 36 347 197 202 32,2 89 73 12,9
I don't use any password 2.4 17 43 56 51 27 55 1.6 0.8 0 09 6.4 75 33 09 0.8 0.9 0.8 0 0 0 17
Doesn't know 0,2} o o o o o o [ o o o 09 o 08 o o o o o o o o
Doesn't reply 0,4 0,9 0 19 0 0 0 0 0 0.8 0 0,9 0 0 0 0 0 0 0 0,8 0,8 0.9
R
Al least once every six months 17.4 78 209 79 16,2 15,5 16,3 19 17,9 193 40 147 204 121 16,8 533 16,4 22 153 121 16,3 13,2
Less frequently 27,5 383 155 327 252 32,7 15,4 341 374 303 26,4 294 194 319 19,5 29,2 26,7 293 297 26 35 333
T s 522wy sea Go ss oo dss e ase w7 26 cos %2 ey w5 %o ame = S ase S
Doesn't know 0,4 X o o o [ 0 09 09 0 0 0
Doesn't reply 0,5 17 [ 2 0 0 1 0 08 08 09 1 0 [ 0 0 [ 0 0 16 0 09
RN O ULCaA R SoRT T O A OO HATHOR YU
N e e 4| 85 205 w6 w2 w4 21 w2 mp w1 s a3 22 we 4 29 27 7 247 w1 w2 s
Restrict access to only a few people 61,1 53,8 495 435 52,8 63,4 ni 56,3 69,1 783 533 478 671 68,6 55,6 n2 64,4 617 729 61,5 54,7 59,8
Don't upload anything onto social networks 9| 66 202 165 9 17.2 4.8 14,6 31 76 14,7 56 9.8 n6 16 1.9 69 106 24 88 12,6 76
Doesn't know 0,5 11 o 2,4 o o o 21 o 22 o o o o o o 0 0 11
Doesn't reply 01 o o o o o o o o o 11 o o o o ] o ] ] o ]
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Vila de Gra

822
178

49,2

18,6
805
08

797
20,3

19,5
805

186

148
178

313
0

racia Nova

Gr.

Campd'en

Grassot

852
14,8

532
46,8

932
68
o

a7
53

0

7.8
282

222
71.8

9.4
90,6
o

829
171

66,7
333
o

0

65
35
o

556
44,4
o

15,4
84,6
o

658
342

18,8
812
)

239
761

342
65,8

39
58,1

1.9
821
[
0

265
46,2
22
26
o
26

4
36
49,1
09
26

70

238
26,4
298
0
0

Guinardé

884
6
o

43,9
50

95,9
41
3

57
43

785
215

33,9
66,1
3

132
868
o

87,6
124
o

67,8
322
3

0

711
289
o

537
46,3

215
785
o

74,4
256
o

132
86,8
o

a8
62

39,7
603
o

488
50,4

314
68,6
0
o

23
545
19,8
25
o
08
173

136
322
53,4

08

o
140

Carmel

CanBaré

89,3
10,7

39,8
60,2
0

825
175

36,9
63,1
3

68
932
0

806
19,4
o

70,9
29,1

583
07

54,4
45,6
o

175
825
o

60,2
39,8

233
75,7

19.4
553
214

39

[
97

152
283
56,6

3

o
83

38

129

Barris de la Vall

; & ef §
E % §3 8
3 gée gii:st
§ 838 id:5ii

292 53 a2
64,6 50,4 50
1 [ [

[ 09 o
3,4 88

22 9 42
31 o o
125 182 259
o 0 )
156 91 1

82 84,4 86
23 63 08
o 23 16
08 08 08
08 o 08
08 08 08
13,3 55 93
o o
74 102 181
89,9 86,7 94,8
22,9 40 20
34,9 533 07
248 a7 243
7.3 83 157
09 o 35
28 25 o
o 0
18 17 26
o 17 09
09 [ 09
o 0 o
o 0 o
0 0 o
o 0 0
88,1 97 86,1
9 83 13,9
o o o
367 442 a7
633 558 58,3
3 o
o o o
725 758 791
215 242 20,9
248 383 252
752 617 748
9 o o
.7 15 87
96,3 85 913
o 0
80,7 842 817
19.3 158 183
o o o
58,7 642 64,3
03 358 357
3 o [}
0 0 o
49,5 625 60,9
50,5 315 39,1
o 0 o
532 50,8 443
46,8 48,3 557
o 08 [}
165 16,7 122
835 833 87.8
o 0 o
624 68,3 53,9
376 37 26,1
o 0 o
n 125 13
89 875 887
o o
64 133 61
93,6 86,7 93,9
o 0 o
215 267 322
725 733 678
o 0 o
202 38,3 36,5
798 617 63,5
o o o
404 367 426
59,6 625 574
o 08 o
55 108 104
945 89,2 89,6
o 0 o
202 375 20
79.8 617 80
o 08 [
o o 0
339 275 374
431 50 36,5
202 183 26
0.9 33 35
[ o o
18 0.8 0
7: 99 [
16.7 16,4 153
306 19 252
49,1 63.8 595
8 o o
0,9 0,9 0
54 77 143
316 319 a4
281 59,3 52,7
139 88 33
51 o [
13 0 0

Verdun

Guineueta

Prosperitat

847
153

324

67.6

75
25

Canyelles
Roquetes

Trinitat Nova

4,4
27

682
318

355

75
916
09

785
215
o

37.4

159

Vallbona

aré
Ciutat Meridiana

Torre B:

748
252

217
783
o

52
94,8
o

765
235
o

539
452
09
o

54,8
452

296
69,6
0.9

87
93
o

Bon Pastor

Trinitat Vella
Baré de Viver

Sant Andreu

797
20,3

80,6
19,4

441 356

51 57,7

[ [}

0 o

49 67

16 4
o

346 16

o o

15,4 8
38

852 791
39
08 08
08 08
o 08
0 23
94 1
[
70 147
836 897
181 364
483 477
233 234
7.8 56
09 19
34 a7
[ [}
o a7
0 09
09 o
) o
0 o
0 o
0 0
767 86
233 1
o
345 a3
655 57
o [}
o o
698 716
302 224
26 270
767 729
17 o
129 65
871 935
0 o
707 832
293 168
0
509 645
491 355
o
0 o
526 617
466 383
09 o
379 505
612 495
09 o
n2 159
888 841
0 o
56 654
a4 346
0 o
129 75
8,1 925
0 o
129 84
871 916
0 o
26,7 29
733 7
0
336 374
664 626
0
397 467
603 533
12 84
888 916
0
207 28
793 72
o o
0 o
405 299
345 523
241 168
09 09
[ [
69 145
174 16
287 217
539 613
09
o o
49 114
296 265
65,4 71
49 12
[ 12
0

Navas

Sagrera

Py
= i
s E
s g
i % i3
5 3E §§s
o Q0 aSsS

456 357 37.3
n2 63,4 585
o [} 08
18 0 o
1.4 0.9 34
24 27 6
o o
333 17.6 30
o
67 0 30

845 884 977
. 23
08 08 o
08 o 08
o o
a7 08 16
54 78 o
[ o 0
182 190 76
75 89 97,6
181 322 73
457 636 60,3
233 39,8 294
15,5 347 63
o 51 o
09 17 16
o o o
o 17 32
o [ o
17 08 08
[ [ o
o 08 o
o [ o
o o o
88, 941 929
n2 59 71
o o o
397 593 595
60,3 398 205
o o o
o 08 o
76 67.8 8
28,4 222 19
328 364 317
672 636 683
o
95 n i
905 89 889
o
845 958 905
15,5 42 95
o
629 703 75,4
371 288 24,6
08
o o o
603 60,2 615
388 398 325
09 o o
283 57.6 667
517 424 333
o o
129 22 214
871 788 78,6
o o
621 763 79,4
31.9 237 19,8
o o 08
95 18 12,7
905 822 7.3
o o o
69 16.9 23
931 831 7
o o o
276 263 27
724 729 73
o 08 o
205 525 238
595 415 76,2
44 483 508
56 517 492
o o
95 102 127
9055 89 7.3
08
284 322 302
76 678 698
o o o
o o o
25,9 26,3 246
51,7 57,6 51,6
7.2 14,4 22
43 08 08
o 08
03 08 [
174 188 75
25 162 15,2
25 2,2 256
514 60,7 592
27 o o
0 03 0
[ 129 61
36,1 313 255
566 60 66,7
72 88 78
o o
o o o

Poblenou

Diagonal Mar

15,8

GREATER DISTRICT

Maresme
Provengals
LaPau
Verneda
Sant Marti

311 21
67,9 72
09 0
[ 0

0 7
23 37
[} 0

o 20,7

o 0

o 20,7

85,9 829
47 16
08 39
08 0

o 08|
o 08|
7.8 10,1

123 146

975 81,7

619 25,4,
7.2 317

237 20,4
17 88
08 0

n 4,4
[} [
o 53
o 0
08 18
o o
o 0
o 0
17 0

92,4 816

76 18,4
o o
407 43,9
59,3 56.1
o
o 0
78 74,6
2 25,4
195 219
80,5 78,1
o 0
93 4,4
90,7 95,6
o
88,1 816
9 18.4
55,9 57,
a4, 221
[} 0,9
o 0
585 59,6
ns 40,4
o o
551 47,4
44,9 518
o 0.9
297 175|
703 825
o 0
525 57,9
415 221
o 0
178 7
822 o3
o 0
2 88
78 912
o
38,1 19,3
619 80,7
o
39 36,8
61 632
[}
a4 351
55,9 64,9
0
127 96|
87,3 90,4/
o
195 167,
80,5 833
o 0
o 0
212

64,4
85
34
25

[
119 3

228 11

237 185

50,9 69,4
09 .9
18 [
96 109

44,6 27,1
511 635,
33 9.4/
11

o o
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ToTAL SEX AGE TY EVEL OCUPATION
P
£ 5 5 2 4
] ] 5 2 B £

s 3y 3 3 3 3 % i3 . § I I

$ @ o [ T S 2 3 2 2 o H H I3

= =/ ¢ R 8 ¥ 8 8 & 2 3 H T 2 = S & 2 2
Total Base 5000 2414 2586 533 945 1122 941 784 674 4056 944 1190 2020 1790 2868 554 889 246 441

DI
Ciutat Vella 6.7 75 5,9 67 9.8 76 6.1 a7 3,9] 44 16,6 6.7 56 79 0 6.4 10.3 44 91 73 0
Eixample 16,6 16,2 17] 159 181 16,2 15,8 71 16,5 161 19| 137 15,9 19,4 0] 171 125 16,6 16.2 19,2 o
‘Sants-Montjuic 1.5, n7 n3 n2 12,4 mna na n7 10,6 mn2 13| 147 131 75 53 n.8 12,1 10,8 ne 101 0
Les Corts. 5 49 5,2 53 46 4.4 46 57 6,4/ 54 3,3] 3 6,2 51 o 51 39 54 6,4 46 o
Sarri-Sant Gervasi e8| 84 91 109 75 77 s2 92 95 94 58 4 &6 14 o 94 42 86 86 N1 0
Gracia 7.6 72 7.8 6.6 83 8 71 7.4 7.4 77 6.7 49 6.3 10,7 0 79 7 56 6.5 0
Horta-Guinards w02 101 103 1o 82 101 107 104 n3 108 76| 103 me 82 41 102 105 2 109 718 &
Nou Barris 10 99 10| 10.6 88 9.9 10,5 96 n 10,2 9 15,6 10.3 59 0 3 139 10,5 7.4 108 68
Sant Andreu 91 92 91 9 8 9.3 95 9.3 9.8 9.9 59 n 95 74 0] 83 105 10,6 95 9.4 o
Sant Marti ws| 147 3w w3 s3 2 5 138 14s 131 ® 146 184 o0 148 151 1S 143 B2 0
1D2. GREATER DISTRICT
El Raval 31 37 26 35 4.4 37 3 2 1.6 19 8,6 1.9 23 49 0] 3 53 17 35 45 o
1 Barr Gotic i 12 o9 1 16 11 os o8 o8 o7 28 13 1 09 o 113 07 15 12 o
La Barceloneta 1 1 0.9 09 14 1 0.8 08 0,7 08 18] 15 09 07 0 09 14 1 12 05 o
Sant Pere, Santa Caterina i la Ribera 15 6 14 13 28 17 13 10 1 1 38| 21 13 14 o 15 22 128 i1 o
El Fort Pienc 2| 19 21 19 22 19 19 2 2| 19 2,4] 18 2 2 0 21 15 18 29 18 o
La Sagrada Familia 33| 3 35| 29 33 33 31 34 34 32 37 38 37 24 0 33 18 22 36 29 o0
La Dreta de I'Eixample 27 27 2,8 28 29 27 25 29 2.5 26 3,3] 1.8 15 47 0 29 23 26 17 26 o
L'Antiga Esquerra de I'Eixample 26| 26 21| 25 a3 26 25 25 24| 25 a1 15 21 39 0 25 26 23 13 49 0
La Nova Esquerra de I'Eixample 3.7 36 37 37 a 33 34 a 3,8 37 3.6 23 38 4.4 0 38 25 35 52 38 o
Sant Antoni 2,4] 25 2,4] 21 2,7 24 24 23 2,4 23 3 26 27 19 0 26 17 22 15 32 o
El Poble Sec 2,6 27 2,5 23 32 29 26 22 1.9 21 45 33 26 21 0] 3 31 16 21 18 o
La Marina 1.9 2 19 23 17 1.9 22 1.9 18] 2 1.6 32 22 08 53 19 1.9 1.9 28 17 o
La Font de la Guatlla, Hostafrancs, i la Bordeta 2.8 29 2,8 27 31 27 27 31 2.8 28 2,8 21 37 24 0] 27 3 29 32 33 o
Sants | Sants-Badal a1l a2 41| se  aa 4 3o a5 4 a1 4| ez a7 21 of 42 4 45 33 33 o
Les Corts. 29 28 29 29 26 25 26 33 37 31 18 2 4 22 0] 3 22 28 46 2 o
La Maternitat i Sant Ramon 1| 14 15| 14 15 13 13 17 19 6 os| o8 18 16 o 15 12 18 07 16 O
Pedralbes 0.7} 0.7 0,7] 09 05 06 0.7 0.8 0,8 0.7 0.6 0.2 0.4 13 0 06 05 08 11 1 o
Sarria, les Tres Torres i Vallvidrera 27| 26 27| 35 21 2.4 29 28 2.8 29 18 17 18 43 0] 28 13 23 3 38 o
‘Sant Gervasi-la Bonanova i el Putxet 3.3 32 3.4] 39 3 3 33 35 3,6/ 3.6 22 15 3 48 0 33 1.9 a1 21 41 0
Sant Gervasi-Galvany 2.8 26 3 35 24 23 3 9 31 18 07 1.8 52 0] 32 1 22 35 32 o
Vallcarca, el Coll i la Salut 2,2 21 23] 21 21 22 21 23 2.5 24 1.6 2 19 27 0 23 1.9 26 14 1.8 0
La Vila de Gracia 3.2 31 3,3] 26 41 37 29 2,7 2,6 31 3,6 09 25 54 0 35 32 28 15 28 o
El Camp d'en Grassot | Gracia Nova 21 21 22| 19 21 21 2 23 23 23 18 19 19 26 0 2 19 25 27 19 o
El Guinards, 38 37 39| 3 36 38 38 39 39 39 31| 23 43 42 0 i 42 as 3 2 o
El Carmel i Can Baré 2,5 25 25| 24 23 25 26 25 2,8 27 1.9 4 31 08 0 24 25 28 44 18 0
Els Bartis de la Vall dHebron w7 Tl e s 7 2 1e 19 18 14 22 2 o4 e 13 21 25 17 @
Horta i la Font d'en Fargues 2,2 21 2.2 22 18 2 23 23 2,6 24 12| 17 25 21 o 21 25 25 1 23 o
Vilapicina, Porta, el Turd de la Peira i Can Peguere 41 4 4| a1 a5 a1 a3 4 aa a1 37 5 4 a5 o 39 57 41 19 a3 o
La Guineueta, Verdun i la Prosperitat 3.2 32 3,3] 33 28 31 33 31 3,9 34 2.4 48 39 15 0 29 43 33 31 37 0
Canyelles, les Roquetes i la Trinitat Nova 18 19 18 2 17 1.8 19 1.9 18 19 17 43 15 06 0] 16 26 23 12 15 68
Torre Bard, Ciutat Meridiana i Vallbona os| o9 o8 11 oo 09 o8 07 o8 o8 12| 15 1 03 o o7 13 09 12 14 o
La Trinitat Vella, Bar6 de Viver i el Bon Pastor 15 16 1.4 18 1.4 18 17 12 12| 15 17 34 1.4 0.4 o 15 17 1.5 17 14 o
Sant Andreu 3,5 36 35 31 29 38 36 38 39 a 15/ 48 37 2.4 0 33 37 43 33 31 o
La Sagrera, el Congrés i Navas 4. a4 41 41 37 38 42 42 47 43 2,8 28 4.4 46 0 34 51 48 45 5 o
El Clot i el Camp de I'Arpa 4,2] 41 4.2 39 39 42 a1 45 4,3 43 3,6 34 45 43 0] 43 38 38 52 4 o
El Parc, la Liacuna i a Vil Olimpice 1| 16 15| 17 15 15 16 17 13 s 11| o 17 2 o 17 13 15 05 15 o0
El Poblenou i Diagonal Mar 2.8 29 2,8 23 26 38 32 24 21 28 28] 26 3 28 0] 29 34 29 23 2 o
El Besos, el Maresme i Provengals. 27 28 25 29 26 27 29 28 2 26 3 a1 24 2 0 26 32 18 42 31 o0
Sant Marti, la Verneda i la Pau 3.3 33 3,3] 31 27 32 34 36 4 36 2| 54 3 22 0 33 35 4 21 26 o
1D3. SEX
Man 83 100 of s12 493 505 482 459 437 469 sa4| 508 491 457 53| 09 537 484 0 508 100
woman 517 o 10| 488 507 495 518 541 563 531 456| 492 509 543 47 491 463 516 100 492 O
1D4. AGE
161024 10,7 n3 10,1 100 o [ o o 0 n 91 17.3 135 31 0 43 57 o 12 85,1 32
251034 B9 183 185 100 o o o o 18 aes| 44 87 244 o 253 2 03 153 11 0
35048 24 25 251 o o 10 o o o 202 a1 188 23 205 o 303 35 25 201 15 34
451054 w8 188 189 o o o w0 o o 198 18| 128 22 201 s3| 244 242 4 287 03 o
55t0 64 15,7} 14,9 16,4 o 0 0 o 100 0 178 6.4] 16,7 17 135 0 15,1 16,6 222 251 0 34
65t074 13,5 12,2 147 o o [ o o 100 16,4 1 251 10,2 9, 47, 0,7 70,9 96 o o
ID5. NATIONALITY
‘Spanish 771 74,6 79.,5) 78,6 59,4 67.8 80,8 89,3 971 95,1 0 76,8 782 76,1 100 74,3 68,3 96,7 69,1 ns5 66
Spanish + other al a2 ze| 52 41 51 44 a1 15 29 o 4 4 o 44 52 13 9 o
Foreign w©o| 23 166| 12 365 27 148 17 15 o 10 w2 w2 206 o 22 25 2 2 m5 w
ID6. OCCUPATION
Working 57,3 60,5 54,4 229 76,7 77.4 74,3 55,2 29| 55,7 64,5 353 55,8 737 53] 100 0 o o 0 0
Unemployed n1 123 9,9| 6 129 156 143 n7 0 10 15,6 1.4 146 6.9 0 o 100 o o o o
Retired / Pensioner 17,8} 17.8 17,8] 0 03 2 38 252 93,6 25 1.9 312 147 12,3 47| 0 o 100 0 o o
Homemaker (unpaid) 49 0 9,5| 0,6 a4 4.4 75 79 3,5 4.4 7 6.8 5 35 0 o 0 o 100 0 0
Student 8.8 9.3 8.4 70,4 61 0.6 01 o 0] 83 n 15,2 9.8 35 0] 0 o 0 0 100 o
Doesn't reply of o1 o o1 o o1 o o1 o o o1 o1 o o o o o 0 o o 10
ID7. WHAT IS STUDIES?
Unfinished compulsory studies 18 18 1l 82 13 05 08 07 57 17 22 7.4 o o o 08 08 48 2 33 o
Compulsory 22| 232 20,9 353 16,9 14,1 15,2 246 38,5] 22 22| 92,6 0 o 0 139 237 36,9 31 377 66
Postcompulsory 21,8 229 20,8 348 19 184 219 26,4 15,7] 20,6 27, o 54 0 0] 20,4 253 17,6 20,5 359 34
Professional postcompulsory 18,6 18,2 18,9 16,4 16,7 20 236 17.4 15| 20,6 97| 0 46 o 0 18,9 28 15,8 20,8 88 0
University 35,8 339 37,6} 10,3 46,2 47 38,2 30,9 25 35 39| o [ 100 0 46 222 248 258 14,4 o
Doesn't reply of o o o o1 o o1 o o o o 0 100] 0 o 01 0o o
USAGE TYPI
Hyperconnected 93| 103 85| 152 101 126 N8 44 06 99 69 34 7.9 B0 126 4 1 32 155 0
21,4 20,9 21,9 29 246 243 219 18,1 9,3] 22 19| 9.5 19 321 0 259 135 10 14,2 291 34

Intermediate 34,7] 358 33,7 a7 436 373 323 319 19,1 34,7 345 233 38,9 376 o 35,9 416 229 315 436 32
Basic 208| 206 2| 138 87 204 23 246 227 187 299 266 248 124 53| 185 ale 229 308 N9 34
‘Sporadic 4,2] 37 4.7 03 17 3.4 43 73 8,7 43 3.7 85 42 14 0 36 32 83 67 o o
Nonuser 95| 87 103 o 14 22 &7 18 396 103 6 287 53 15 41 34 6 a8 15 0 o0
‘GREATER DISTRICTS
HHI low 1.5 n6 N5 12,4 10,2 n7 122 10,9 12,2 n7 10,6 19 n7 63 0] 10,7 15,7 ns 91 122 68
HHI middle-low 43,5 44,4 42,7 42,7 43,2 43,9 44,1 43,8 43 435 43,9| 48,9 46,2 37 100 428 48,6 43,4 46,9 406 32
HHI middle 18,2 18 18,4 16,9 20,4 18,1 173 18,1 17.9] 17,4 22 178 184 18,4 0 18,6 15 18,6 21,7 17,6 o
HHI middle-high 145 w3 148 134 153 153 141 143 140 147 138 83 152 179 o 151 138 11 108 149 0
HHI high 12,2] n7 12,6 145 10,9 n 12,3 12,9 12,8] 12,7 9.7 6 85 20,4 0 12,9 7 12 n4a 147 0
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ToTAL USAGETYPE DISTRICT

3 ©

H £ £

3 e

£ H 5. G 9 0 ol s i s

£ 3 g 3 is s £3 S § = LB ¢ F E §

H H o s 58 RS 3% 9 § E 2 <8 ¢ & s £

g $ f $:9 =32 533 38 =58 § § ¢ T: 3§ £3§5 % %

2 3 H © e g3 EER Eo 3 X 8

H < £ a8 & 2| T&Y TEE ITEe IEE & 5 W & 2 48 ¢ 22 & 4§
Total Base 5000 467 1071 1735 1041 212475 576 2177 o12 727 608| 334 832 676 252 438 378 Gm ses 456 725
ID. DISTRICT
Ciutat Vella 67| s 68 64 12 &1 7 o 95 1 o of 0 o o o o o o090 o o
Eixample 16,6 20,7 175 16,1 15,5 18,1 14,6 0 62,1 18 22,3 100 0 o 0 o 0 o 0 o
Sants-Montjuic 1.5 10,1 85 ns 133 n8 14,5 o 26,4 o o o o o 100 o o o o o o o
Les Corts s| 32 se G 33 32 o o o 299 s;1 o o o 1o ©o o o0 o o
Saria-Sant Gervasi 88| Mz w1 101 41 32 44 o o 0 o 2/ o o o o 1w o o o o o
Gracia 76| 74 79 81 62 56 68 o o 239 2 of o o o o o 1 o o o o
Horta-Guinards w02 78 e w5 92 4 18 0 25 o o of o o o o o o 0 o o o
Nou Barris 10 6,5 91 85 12 17.4 13,3 86,7 o o o o [ o o o o o 0 100 o o
Sant Andreu o1 s6  as s 1w 91 w2 183 7.4 o o of o o o o o o o0 o0 0 o
Sant Marti 145 25 171 12 136 15,4 12,3] o 232 o 301 o 0 o o o 0 o o o o 100
ID2. GREATER DISTRICT
1 Raval sl 18 a1 a7 a3 a7 28 o 72 0 o of 1 o o o o o o0 o o
Fl Barr Gotic | s 1 08 13 o5 1 o o 58 o of 87 o o o o o o090 o o
La Barceloneta 1 06 1.1 0,7 1 1.6 1.7 o 22 o o 0 14,6 o 0 o 0 o 0 o 0 o
Sant Pere, Santa Caterina i la Ribera 15 21 1.6 11 16 28 14 o o 83 o o 226 o o o o o o o o o
El Fort Pienc o 13 16 24 2 1 25 o o 7 o of o =2 o o o o o090 o o
La Sagrada Familia 3.3 11 26 35 3.4 4.8 46! o o 17.8 o 0 0 19,5 0 o 0 o 0 o 0 o
La Dreta de [Eixample 21| 16 3 24 19 2 o2 o o o o 23 o 3 o o o o o090 o o
L'Antiga Esquerra de |'Eixample 2,6 2 33 3 27 15 0,7] o o o 18 o 0 15,7 0 o 0 o 0 o 0 o
La Nova Esquerra de I'Eixample 3.7 66 54 28 22 33 3,3] o o 201 o o o 22 o o o o o o o o
Sant Antoni 24 2 15 19 33 53 34 o o 1.2 o of o ms o o o o o0 o o
El Poble Sec 2,6 2.8 2 22 31 24 4 o 59 o o o 0 o 225 o 0 o o o o o
La Marina 19| o8 13 2 2 25 as o 45 o o of o o w9 o o o o0 o o
La Font de la Guatlla, Hostafrancs, i la Bordeta 2.8 31 25 29 34 31 19| o 6.5 o o 0 0 o 247 o 0 o 0 o 0 o
Sants i Sants-Badal a4, 3.4 2,7 46 48 38 51 o 95 o o o [ o 359 o o o o o o o
Les Corts 20| 12 26 &9 29 21 17 o o o 197 of o o o ses o o o090 o o
La Maternitat i Sant Ramon 15 0.7 2 15 15 0.8 1.3] o o o 10,2 o 0 o o 29,4 0 o o o 0 o
Pedralbes 07l 12 09 os 08 04 02 o o o o s;1 o o o w o o o0 o o
Sarria, les Tres Torres i Vallvidrera 27| 24 23 38 17 15 2.2 o o o o 21,9 0 o 0 o 30,4 o 0 o 0 o
Sant Gervasi-la Bonanova i el Putxet 3.3 39 57 37 14 12 11 o o o o 27,2 o o o o 37,7 o o o o o
Sant Gervasi-Galvany 2,8 49 51 2,6 1 05 11 o o 0 0 23] o 0 o 0 319 0 o 0 o 0
Vallcarca, el Coll i la Salut 2,2 13 24 26 19 21 2.2 o o 122 o o 0 o o o o 295 o o o o
La Vila de Gracia 32| 24 a8 42 25 12 26 ) o o 2 of o o o o o @2 o0 0 o o
| Camp dfen Grassot | Grécia Nova 21 37 22 19 18 24 19 o 0 ny o of o o o o o 2 o0 0 o o
£l Guinard 38| as 48 41 a2 28 25 o 87 o o of o o o o o o wm o o o
El Carmel i Can Bar6 2,5] 13 21 28 18 2.8 5,2 o 58 o o 0 0 o 0 o 0 o 246 o 0 o
Els Barris de la Vall d'Hebron 17| 06 06 2 24 22 2,7 o 4 o o o o o o o o o 17 o o o
Horta fa Font d'en Fargues 22| 25 21 26 18 16 14 o 5 o o of o o o o o o z3 0 o o
Vilapicina, Porta, el Turé de la Peira i Can Peguere Al 2 35 41 45 7.4 46! 351 o o o o 0 o 0 o 0 o o 4 0 o
La Guineueta, Verdun i la Prosperitat 3,2 32 35 21 39 48 45| 28 o 0 0 0 [ o o o o o 0 32 o o
Canyelles, les Roquetes i la Trinitat Nova 18 0.8 13 15 25 37 3,2 16 o o o 0 0 o 0 o 0 o o 19 0 o
Torre Baré, Ciutat Meridiana i Vallbona 0,9 04 08 08 11 14 0.9 76 o o o o [ o o o [ o 0 87 o o
La Trinitt Vella, Baro de Viver i el Bon Pastor 15| 06 o4 19 25 14 1 183 o o o of o o o o o o o o ®8 o0
Sant Andreu 3,5 26 31 3 41 32 6,3] o 81 o o o 0 o o o 0 o o o 38,8 o
La Sagrera, el Congrés i Navas | 24 13 a1 74 as 43 93 o o of o o o o o o o o ma o
ElClot i el Camp de I'Arpa 4,2] 86 51 31 36 23 3.7 o 95 o o o 0 o 0 o 0 o 0 o 0 28,7
El Parc, la Llacuna i la Vila Olimpice 15! 18 21 16 1.3 14 0,3 o o o 10,6 o [ o o o [ o o o o 10,6
El Poblenou i Diagonal Mar 2.8 57 31 21 25 a7 21 0 o 0 19,5 0 o 0 o o o o o o o 19,6
El Besos, el Maresme i Provengals 27 38 41 2 17 39 2.2 o 61 o o o o o o o 0 o o o o 18,4
Sant Marti, la Verneda  la Pau 33| 16 21 32 45 3 4 ) 76 o o of o o o o o o o o o 28
1D3. SEX
wan ag3| s a1 as8 a8 @3 w2 85 93 a7 a5 64| 545 a1 492 469 461 463 418 48 486 49
woman 57| 469 520 02 522 577 558 S5 507 523 525 36| 455 529 508 31 539 537 522 52 514 509
1D, AGE
16t024 07| ms s 18 7 08 o ns 105 99 98 27 107 12 108 M1 B2 93 104 N 105 103
25t034 18,9 20,5 27 237 17 7.4 2,8 16,8 18,7 211 19,9 17} 277 20,6 20,3 17.3 16,2 20,8 7o 16,5 17.4
351044 224 302 255 241 29 W9 81 258 25 23 236 203 255 219 23 194 198 238 21 2 29 27
51054 sl 28 193 75 208 191 182 199 191 s 3 w1 wa we 186 12 197 s 197 20 187 197
55t064 15,7} 7.4 133 14,4 185 26,9 22,7 148 158 15,6 15.4 16,6 10,9 16,1 16 17.9 16,4 15,3 159 15 15,9 16,2
6510 B5| 09 ss 74 147 218 562 143 133 1.2 s 2| 8 183 124 WA s 182 48 b 144 128
ID5. NATIONALITY
Spanish 77 81,7 784 771 69,1 80 86,2 7.9 76,8 ns 79,7 82,4 46,8 73 72,3 851 85,7 80,4 821 78 845 81,3
Spanish + other 4] 43 49 41 38 33 2| 47 a1 55 23 2,5 6.3 5.4 64 26 1.8 28 38 51 32 17
Foreign 18,9 4 16,7 18,8 271 16,7 n9 17.4 19 227 17,9 151 46,8 216 273 12,4 125 16,8 14 17 123 17
ID6. OCCUPATION
Working 57,3 771 69,4 59,4 51,1 48,8 20,7] 53 56,4 58,4 59,6 60,8} 54,9 58,9 58,8 58,2 613 59,7 57 52 523 58,4
Unemployed | a7 7w w9 85 7 151 124 a1 105 64| T 83 s & 53 103 ma 6 128 76
Retired / Pensioner 17,8 1.9 83 n7 19,6 34,9 65,3 18,4 17.7 18,2 17.2 175 ns 17.8 16,8 19 175 18,8 195 19 20,6 171
Homemaker (unpaid) 4.9 17 33 45 73 17 7 39 53 58 36 46 6.7 48 51 62 48 37 52 36 51 48
Student 8.8 14,6 12 m 5 o 0] 9.3 82 85 9 10,7 96 10,2 77 8 mn2 76 67 96 91 8
Doesn't reply o o 01 o 01 o 0 0.2 o o o o o o o o 0 o 01 03 o o
ID7. WHAT IS STUDIES?
Unfinished compulsory studies 18| 04 01 1" 15 47 88 24 23 22 03 02| 5 14 17 02 o 13 27 26 09 19
Compulsory 2| 82 105 149 289 433 61 368 204 7 134 ne| 19 182 288 18 109 141 23 35 29 244
Postcompulsory ng| 27 186 238 2 21 B 196 218 233 2.8 14| 61 248 208 944 184 15 257 20 282 208
Professional postcompulsory 18,6 12,4 17.3 215 221 17,9 9,5| 215 20 175 17.4 9,9/ 17.7 139 252 15,4 12 188 22 22 18,9 19,8
University 35,8 573 536 388 214 121 5,5 19,7 30,4 36 44,2 60 42,3 4.8 23,4 36,1 58,7 50,8 289 21 291 33
Doesn't reply 0 0 o Al 0 01 o 01 o o o 0 01 o o 01 o o o
USAGETY!
Hyperconnected 9,3 100 0 o o 0 0 58 85 10 89 15,4 82 ne 82 58 12 9,2 2 6 58 139
Advanced 21,4 o 100 o o o 0 7.7 19 216 241 0| 208 225 15,8 236 32 223 201 20 na 253
Intermediate a7l o o 100 o o o a3 313 326 389 aa| 333 336 36 411 399 398 391 30 341 287
Basic 20,8 0 o o 100 o 0 26,2 23 20 19,2 1.3 225 19.4 24 20,7 9.8 171 187 25 318 19,5
Sporadic 4,2] o o 0 0 100 0] 69 52 3, 19 43 6 4.4 28 1.6 31 3, 74 42 45
Nonuser 9,5 0 0 o o o 100 12,2 mn2 10,6 56 3.8 10 83 12 6.1 48 85 n 3 12,7 81
‘GREATER DISTRICTS
HHl low ns| 71 95 104 w5 188 148 100 o o o of o o o o o o om0 w8 o0
HHI middle-low 435 394 38,7 431 48 a5 51,4 o 100 o o o 61,7 o 100 o 0 o 100 o 83,2 69,8
HHI middle ®2| 196 184 w1 w5 224 203 o o 100 o of 3 e o o o 56 o o o
HHI middle-high 14,5 138 16,3 16,3 13,4 n7 8,6 o o o 100 0 0 15,7 0 86,3 0 42,4 0 o 0 30,2
HHI high 12,2| 201 71 131 6,6 56 4.9 o o [ 0 100 o 16,3 o 13,7 100 o o o



TOTAL
g s 8 2 H
3 { Ty ois 18 3 g 5 %
s E 0§ FT is 3 q i 3 s g 83 e .
& s = 8§ F : 8 £ o 8 & 2E 5 2 8 ~ ]
S k 3 o “§ $F & £ g 2 & & 53 £32 H .
3 o 8 28 8 s Sa s 8 o s 8 §3 g8 e E 5 2 s 388
S £ ¢ EEE g § §£3% §x ¢ 32 §§§== t 35 3 fis §Ef EZ 843
§ ¢ & 333 & § & fg &8 3§ 3 §£8 35 &% 235 §E8S T88 48 mas
ID1. DISTRICT
Ciutat Vella 67| 100 100 100 100 o o o o o o 0 o o o o o o o o o o
Eixample 16,6/ 0 o o o 100 100 100 100 100 100 0 o o o o o o o o o o
Sants-Montjuic 1,5 0 o o 0 o o 0 0 0 o 100 100 100 100 0 o o o o o o
Les Corts 5 [ o o o o o [ o [ o o o o o 100 100 100 o o o o
Sonia-Sant Gervas s o o o o o o o o o o o o o o o o % 100 w100 o
Gracia 7.6 0 o o o o o [ o [ o o o o o o o o o o o 100
Horta-Guinardé 10,2 o o 0 o 0 0 o o o 0 o 0 o o o o o o o o o
Nou Barris 10, 0 o o 0 o o 0 0 0 o 0 o o o 0 o o o o o o
Sant Andreu 91 o o 0 o 0 0 0 o o 0 o 0 0 0 o 0 0 0 0 0 0
Sont Nt ws o o o o o o o ° 6 o o o o o o o o 0 0 ° 0
D2, GREATER DISTRICT
El Raval 31 100 o 0 o 0 o o o o 0 o 0 0 0 o o o o o o o
El Barri Gotic 1 0 100 o 0 o o o 0 o o o o o o 0 o o o o o o
La Barceloneta 1 o 0 100 o o o [ o [ o o o o o o o o o o o o
Sant Pre, Santa Caterin i Ribera s o o o w o o o o 6 o o o o o o o o 0 0 0 0
El Fort Pienc 2 o o o o 100 o [ o o o o o o o o o o o o o o
La Sagrada Familia 3.3 o 0 0 o 0 100 o o o 0 o 0 0 o o o o o o o o
La Dreta de I'Eixample 2,7 0 o o o o o 100 0 o o o o o o o o o o o o o
L'Antiga Esquerra de IEixample 26 0 o o o o o 0 100 o o 0 o o o 0 o o o o o o
La Nova Esquerra de |'Eixample 37| 0 0 o o o o 0 0 100 o 0 o o o 0 o o o o o o
Sant Antoni 2,4 o o o o o o [ o [ 100 o o o o o o o o o o o
El Poble Sec 2,6 [} o o o o o [ o [ o 100 o o ] o o ] o o ] ]
La Marina 1.9 o o o o o o 0 o 0 o 0 100 o o o o o o o o o
La Font de la Guatlla, Hostafrancs, i la Bordeta 2.8 o o 0 o 0 o o o o 0 o 0 100 o o o o o o o o
Sants i Sants-Badal 41 0 o o 0 o o 0 0 0 o 0 o o 100 0 o o o o o o
e 2 o o o o o o o o o o o o o o 1o o o 0 0 ° 0
L Materitat Sant Remon W0 o o o o o o o o o o o o o o o o o o o o
Pedralbes 0,7 0 o o o o o [ o o o o o o o o 0 100 o o o o
Sarria, les Tres Torres i Vallvidrera 2,7 o o 0 o 0 0 o o o 0 o 0 o o o o o 100 o o o
Sant Gervasi-la Bonanova i el Putxet 3.3 0 o o 0 o o o 0 o o 0 o o o 0 o o o 100 o o
Sant Gervasi-Galvany 2.8 o o 0 o 0 0 o o o 0 o 0 0 0 o o o o o 100 o
Valcaren, el Gol 12 Sl 2 o o o o o o o o 6o o o o o o o o o 0 0 o 100
La Vila de Gracia 3,2 o o o o o o [ o [ o o o o o o o o o o o o
El Camp d'en Grassot i Gracia Nova 21 o o o o o o [ o [ o o o o o o o o ] o o ]
El Guinardé 3.8 0 o o o o o o 0 o o 0 o o o o o o o o o o
El Carmel i Can 25 o o o o o o o o [ o o o o o o o o o o o o
Els Barris de la Vall d'Hebron 1.7} 0 0 o 0 o o [ 0 [ o 0 o o o o o o o o o o
Horta i la Font d'en Fargues 2,2 [ o o o o o [ o o o o o o o o o o o o o o
Vilapicina, Porta, el Tur6 de la Peira i Can Peguere a1 o o o o o o [ o [ o o o o o o o ] ] ] o o
La Guineueta, Verdun i la Prosperitat 3.2 0 o o o o o 0 o o o 0 o o o 0 o o o o o o
Canyelles, les Roquetes i la Trinitat Nova 18] 0 o o 0 o o 0 0 0 o 0 o o o o o o o o o o
Torre Bard, Ciutat Meridiana i Vallbona 0,9 0 0 o 0 o o o 0 o o 0 o o o 0 o o o o o o
La Trinitat Vella, Baré de Viver i el Bon Pastor 15 o o o o o 0 [ o o o o 0 o o o o o o o o o
P 55 o o o o o o o o o o o o o o o o o o o o o
La Sagrera, el Congrés i Navas 41 o o o o o o 0 o [ o o o o o o o o o o o o
El Cloti el Camp de I'Arpa 42 o o o o o o o o o o o o o o o o o o o o o
El Parc, la Llacuna i la Vila Olimpica 15! 0 o o 0 o o 0 0 o o 0 o o o 0 o o o o o o
El Poblenou i Diagonal Mar 28| 0 o o o o o 0 0 o o 0 o o o o o o o o o o
El Besos, el Maresme i Provengals 2,7 0 o o 0 o o I 0 0 o 0 o o o 0 o o o o o o
Sant Marti, la Verneda i la Pau 33 o o o o o o [ o [ o o o o o o o o o o o o
03.56x
Van 83 57 s9 sie 516 469 449 ans 2 47 492 508 492 wa s a9 469 469 159 w1 ass 461
o Sa| a3 aon s 4 w1 sy 517 w6 33 son 402 508 Sre stz 1 5o san s B9 547 538
ID4. AGE
161024 10,7 n7 102 102 94 10.2 94 10,9 10,2 10,8 94 94 125 10,2 101 10,9 10,2 141 141 12,5 133 10,2
o5 1os| 206 27 7 me 7 we 203 % 08 2 4 164 05 02 W2 168 1B 1h V2 164 A
35t0 44 22,4) 266 242 234 258 29 22,8 225 22 20 227 25 219 21 217 195 195 187 203 203 18,7 227
Bt0se o N I w2 v e 107 2 W me mr e 107 203 %7 23 i
55t0 64 15,7] 10,2 n7 125 10,9 15,6 16,5 171 15 16,9 14,8 133 156 17.2 171 18 18 172 16,4 16,4 16,4 16.4
65 to 7 13,5 7 78 102 86 133 142 12,4 12,6 138 133 10,2 125 133 132 17,2 172 164 40 148 148 14,8
ID5. NATIONALITY
Spanish 771 4,4 484 625 46,9 742 67,7 72,9 ni 76,2 75,8 555 79,7 80,5 736 875 836 781 85,9 85,9 85,2 82,8
Spanish + other 4 7 47 23 86 31 n 39 6.3 54 08 n7 7 0.8 78 08 47 55 16 16 23 39
Foreign 18,9 516 469 352 44,5 227 23 233 22 185 234 328 156 18,7 18,6 n7 n7 164 12,5 125 12,5 133
106, SccuPATION
Working 23 s39 57 sas s62 02 575 &2 sa3 592 609 656 5 547 se1 02 578 508 609 55 oo 594
Unemployed m 188 133 164 16,4 86 6.3 93 n 7.7 7.8 133 109 n7 10,9 86 86 86 55 6.2 39 9,
Retired / Pensioner 17,8 94 125 187 n7 16,4 22,8 171 15,7 16,9 16,4 109 172 18 19,4 17,2 21,9 203 15,6 21,9 14,1 21
Homemaker (unpaid) 49 55 7 6.2 9.4 7 55 31 2.4 6.9 31 39 7 55 47 7.8 23 78 55 31 6.2 31
Student 8,8 125 102 47 62 78 79 85 16,5 92 n7 6.2 78 10,2 7 62 94 125 125 10,9 10,2 7
Doesn't reply 0 0 o 0 o 0 o 0 o o 0 o o o 0 o o o o o
107, WHr stupies:
Unfinished compulsory studies 18! a7 23 55 7 31 16 08 o 15 16 16 23 ,9 o o .8 ] o ] o 31
Gy S| o4 215 08 w5 w7 g6 s w4 w1 a2 28e 67 ws w9 w4 o 18 56 05 62 7
Postcompulsory 21,8 n7 242 187 18 242 283 186 22 26,2 281 20,3 195 24,2 19,4 43 258 172 18,7 219 141 172
o ST R ) 66| | 156 195 w2 w2 1ms 38 W s w2 195 28 w1 a4 ws 24 7 7o s s 2
University 35,8 56,3 305 258 32 36,7 26,8 62 535 431 28,9 297 148 305 18,6 27,3 383 68 57.8 523 672 43,7
Doesn't reply o o 0 o 0 o o o 0 0 8 0 o o o o o o 0
Hyperconnected 9,3 55 M7 55 133 6.2 31 264 71 16,9 78 102 39 10,2 78 39 47 164 86 10,9 16,4 55
Advanced 21,4] 211 203 242 22,7 17.2 17.3 24 26,8 315 14,1 16,4 148 18,7 14 195 289 289 18,7 36,7 391 227
Intermediate 34,7 406 289 258 258 4.4 378 31 40,2 26,9 213 297 3715 35,2 388 46,9 344 312 49,2 391 32 40,6
Basic 08| o w6 A Bs 71 m wr  ma ma 1 s % 3 T B T o
Sporadic 42 23 23 7.8 23 6.3 31 24 38 94 39 5, 47 39 31 23 23 23 16 08 39
55| e 102 w4 s 3 wa  os T4 @5 s e we G2 me 55 e 7 A o
GREATER DISTRICTS
HHI low 1,5 o o o o o o [ o [ o o o o o o o o o o o o
il midle-ow 5| 100 o 10 o o o o o o o 10 10 w0 10 o o o 0 0 0 0
HHI middle 18,2 0 100 o 100 100 100 [ o 100 100 o o o o o o o o o o 100
HHI middle-high 14,5 o o o o o ) o 100 o o o o o o 100 100 o 0 0 o o
HHI high 12,2] 0 o o 0 o o 100 0 o o o o o o o 0 100 100 100 100 o
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GREATER DISTRICT
= H g
a : - 8 o g s s

g ] = - P .F 3% H § . -
$8 F o 5 £ §f 8382 3% s§SS 3 e g H ' £
S5 3 3 g £ g3 282 EF §3 s 3 e £ H H
3 2 ] a 2 2 3 TSE §%% &8z < ° £s P
H sgg 2 T £ s §: £5 £8:F SPE § 3 % §8% . f .35 S5 $if 88t

= = 3 3 S = 8 s
s §a3é & 88 &% H St 8& §3F s&5 §f4 & 38 o3 &8s §3 §:2: 333
160 106 190 125 87 109 161 92 44 77 177 203 208 77 142 133 165
0 o o o o 0 o o o o 0 o o o o o o 0
o o 0 0 0 o o 0 0 0 o 0 0 0 o o o 0
o o o o o o o o o o o o o o o o o o
100 100 o o o 0 0 o o o 0 o o o o o o 0
o o % o o o 100 100 100 100 o o o o o o o 0
o o o o o o [ o o o 100 100 100 o o o o o
0 0 o o o 0 0 o o o 0 o o o o o o 0
o [ o o o o [ [ o o o [ o o o o o o
o 0 o o o o 0 o o o o o o o o o o 0
0 0 o o o o 0 o o o 0 o o o o o o 0
o o o o o o 0 o o o o o o o o o o o
0 0 o o o o 0 0 o o 0 0 o o o o o 0
o o 0 0 0 o o 0 0 0 0 o o o o o o 0
o o o o o o o o o o o o o o o o o o
0 0 o o o o 0 o o o 0 o o o o o o 0
0 0 o o o 0 0 o o o 0 o o o o o o 0
o [ o o o o [ o o o o o o o o o o o
100 0 o o o o 0 o o o 0 o o o o o o o
o o 100 0 0 o o 0 0 0 0 o o o o o o 0
0 o o o o 100 [ o o o 0 o o o o o o o
o o o o o o o 100 o o o o o 0 o o o 0
o o o o o o o o o 100 o o o o o o o 0
o o o o o o [ o o o 100 o o o o o o o
o [ o o o o 0 o o o 0 o 100 o o o o 0
0 0 o o o 0 0 0 0 0 o 0 0 0 100 0 0 0
o o o o o o [ [ o o o [ o o o 100 o o
o o o o o o 0 o o o 0 o o o o o o 100
46,1 46,9 473 48,4 48,4 4717 47,3 47,7 49,2 50,8 516 48,8 473 481 49,2 49,2 516 48,1
53,9 53,1 52,7 516 516 523 52,7 52,3 50,8 49,2 48,4 51,2 52,7 519 50,8 50,8 48,4 519
8.6 9.4 101 10.2 10,9 10,9 10,9 10,9 n7 141 125 93 10,9 10,1 n7 86 n7 101
258 29 225 22,7 219 211 225 29 219 24,2 25,8 24 20,9 225 219 29,7 22,7 21,7
10,9 148 14 148 14,8 16,4 147 16,4 133 12,5 10,9 147 155 14 n7 10,2 10.2 16,3
71 03 e o w7 708 79 79 o4 ns s o3 e Be ez 79 029
S ® = o o a3 B w a8 o e
%5 %3 s s o8 s 158 e oo A ws e % Jon 5a  ma 15 e
] e e o5 7 % %8 5 i3 7 s a7 oa o e ab va £
78 78 47 62 86 94 93 10,2 7 141 78 7.8 10,9 85 86 62 10.2 7|
6.3 211 14,7 32,8 213 14,8 295 30,5 50,8 383 51,6 31,8 155 19.4 8,6 219 32 341
60,9 43 395 n7 234 34,4 31 16,4 12,5 12,5 9.4 248 40,3 372 46,9 352 27,3 24
n9 53 03 58 o e e B ;= 2 #A =% e
453 305 372 383 40,6 42,2 349 227 28,1 328 43 295 34,9 25,6 36,7 258 26,6 33,3
% R e i 7e & o8 5 Y b By 7 5] £
o [ o o o o 100 100 100 100 100 o o o o o o o
o 100 o o o o 0 o o o o o o o o o o 0
0 0 o o o 0 0 o o o 0 o o o o o o 0
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TOTAL RESULTS BY LOW INCOME DISTRICTS

TOTAL

al base
P1.1S YOUR HOME CONNECTED TO INTERNET?

Yes

No
Doesn't reply

ted home base
P1-A.VIA WHAT TYPE OF CONNECTION?

ADSL / VDSL / SDSL a9
Optic fibre 515
Fibre and coaxial hybrid 05
Other systems 01
Doesn't know 6

P1-B. FOR WHAT REASON ARE YOU NOT CONNECTED?

Nor fibre nor ADSL/VDSL/SDSL reach // internet does not reach 1.2
We cannot afford the connection 24|
We don't need it, we use internet via smartphone / tablet 159
We don't need it, we use internet from other places 55
We don't need it, we don't use internet 34,3)
We are not interested 73
The decision maker in the home doesn't want it 58
It's temporary, we will put internet soon 1
To save, it's expensive 21
We use the neighbour's Wi-Fi 05
Other replies 18]
Doesn't know 02

Doesn't reply 02

FER R s 5 vs Ty w2 o 1 ws o4
os o o o
b
P2-B. FOR WHAT REASON?
e o o o em oo @ em o oE e o me @e mo T e T aae———
It's not necessary, | have enough with Wi-Fi 28,9 375 18,7 16,9 355 537 27.4 17.8 13,5 301 26,8 257 286 46,3 352 416 141 281 143 of 100 417 16,5 40 276 0
It's not necessary, | don't need internet on the mobile 24,8 312 17,3 40 14 57 254 o 50,8 271 20,9 341 13 14 291 [} 47 134 411 0] 0 26,5 ni 24 0 589
1 don't want to be tied to a company / Prepaid 17 1.6 1.8 o 4 57 o o 0] 0 4,6 0 5 o 26 37 o o o 0 o 0 4 26 0
I don't know how to use it 4,7 o 10,3 o o o o 82,2 6.4/ 75 0] 86 o o ne o 6,7 o o 0 o o o 0 344 4,4
To save / it's expensive. 51 63 37| 48 79 57 6 o 0| 4 89 61 o 159 26 M2 [} o 81 o0 o o 2 53 74 [
Other replies 0,8 1.6 o 0 o 57 o 0 0 o 2,3 o 25 0 o 37 o o o 0 o 0 4 o 0 0
Doesn't know 3,5] 1,6 5,7) 4,8 0 5,7 6,3 [ 0 4,2 2,3 0 7,7 7,9 8 0 0 0 41 0 0 6,4 2,6 0 0
- TS
Today or yesterd: 84,3 84 847 995 936 968 889 784 0.2 68 934 98 938 875 492 743 987 100/ 100 100 982 939 81 [}
I 2| 27 v 05 Tie he ve P s 3 os BT s % % %% %% T s o
Between two and four weeks ago 0,8 02 13 o 0 0 0] 1 03 14 09 1.8 0 0 0] 0 o 03 1 58 0
More than one month and less than 3 months ago 0,5 08 0.2 o o o 28 06 07 o o o o o 0| o o o 0.4 58 0
More than 3 months and less than one year ago 0,5 o 1 o 13 o 0 o 12 o o 15 o o 0 o o o o o 4
More than one years ago 06| 06 05 o o o 3.4 01 o 01 o o o o o o o o 0 45
e ey Tl ms w8 o 12 13 % 24 o 5 57 o o o o o o ova
used internet in the Iz 6 228 17 4 1 13 [
P4.COULD YOU TELL ME ALL THE DEVICES YOU USE TO CONNECT WITH?
Mobile 92,5 90,3 946 97.8 971 945 892 899 79.4 91,8 95,8 89,3 941 94 93,4 92 85,2 928 96 100 962 98,2 97.8 832 859 0
Tablet 22,2 207 235 309 138 25,4 284 16,9 10,1 24 13,9 15,5 214 335 227 164 15,2 40,2 291 50| 759 518 137 0, 0
Laptop 45,1 45,8 44,4 63,8 42,1 51,7 45,2 22,4 40,5] 48,3 30,4} 358 47 54,6 458 369 37 363 646 50| 85 66,7 56,3 16 154 o
Home desktop 24,5 26,7 225 288 16,4 27 30,8 281 23] 28,6 6,4 211 221 345 253 19,2 25,2 158 309 0| 7Nns 44,4 20,6 101 6,6 0
Work desktop 11.2] 8.8 13,5 11 10,6 14,9 18,4 10 0] 12,4 5,9 17 10,2 271 19.2 0 0 0 0 0| 404 238 78 29 17 0
Study centre desktop 3.5 36 3.4 23,9 2 o [ 0 37 28 48 43 o o o 0 o 33 of 257 6.2 1.1 06 o o
Video game console 25 32 18| 87 53 15 o o 0| 28 12 5 16 05 21 17 o 0o 93 o ns 8 03 o o ol
S W 22 3 68 2 4 o1 a1 o B o4s| 14 s o T o7s 12 o o o we ss 04 o oo o
Library computer 22| 26 18| 29 25 16 26 24 09 14 58] 24 27 09 08 48 18 82 48 0 2 25 14 09 o]
Call shop computer 1.3 2 07| 2.4 25 1.3 03 1 ] 0.4 5,3 25 11 o 07 29 o o 43 0| o 15 22 07 o 0
Computer in other places 0,3] 01 05 o o 0,7 [ 19 03 0,4] 1.1 o o o 09 12 o 06 0 o o 06 o 18 o
Other devices 01 03 0 o 0 0,6 o o 0] 0,2 0 0 0 06 02 0 0 0 0 0] 22 o 0 0 o 0
P4-A.IN THE LAST REASON:
s o oo ol ee o o on oo om w5 Al G oo e mg T WO op oy e o o o
No T s ag| e ee s s ase e o2 245 1 wms 14 6 T2 ms s 13 s o 1 7 s o2 o
Doesn't know 01 0 o 19| o o 0 o 0 o 0
P58 HAVE
Yes 379 424 33,7} 65,4 53 331 225 30 26,4 335 57,7 38,9 358 40,7 351 354 249 215 758 50| 555 48 38,2 354 48 o
5 G| e esa| aie &7 oes 5 7 s e B 48 648 i 193 4o b9 445 52 eta s4s sz o
P5-C. HAVE TWITT! AR)?
Yer wa| 128 7| w1 sea s01 7 ee 497 12 e ez e e e 60 w3 o9 o wo| @ w4 me T w0
No si| 22 7 40 106 196 s aw4  s0s 25 wo| e ma 6 M4 20 w7y sa o & e 1 me & o
5.0, HAVE
u| 27 ma| s ms me w1 se e %7 w®s| w3 ma 5 12 3 107 495 50| 42 W2 263 w4 o o
No 75,7 748 76,6 51,6 67.8 776 81,3 90,1 88,1 74 83,5 80,3 75 70,7 74,8 88 83,7 89,3 505 50| 51,8 62,8 733 86,3 100 o
Doesn't know 0,2] 05 0,6 06 0] 03 07 o 02 0 04 0
P5-E. HAVE YOU CREATED A WEB OR BLOG?
5 12 75 so| ws s es 57 17 as| 65 55 s o 22 43 2 o m7 w4 58 o o
i | B o8 o8 w8 ow ©h B3| =h @h oo wh G @b o9 W w9 e os on w6
Doesn't know 01 03 o 0 o o 1 0 0.2 0] o o 0.6 0.2 o o o o 0 o o 0.4 o o o
6.5 AV YOU READ Nas ON ANTERNETY
Yor 0| 87 78| e s 73 09 701 ess .1 788 o 4 oas s 9 T s 71 so| w7 95 895 M4 76 0
No 214 16,3 26,2 222 12 27 191 29,9 315 20,9 23,2 361 18,6 54 192 201 28,9 345 219 50| 123 5 10,5 286 924 o
P5-G. HAVE
Yes 11| o9 b25| e3s 6o 25 ess ams  se2 s03 sie| a9 bes s0s sos 53 B9 23 ewe so| sz ma e o9 o
No 7B 1 a1a| saa 73 a4 a1y v e asy eto 05 1 Wi a2 g 77 %01 S| 9 186 aks o 100 0
Doesn't know 01 o 01 o o 03 o o 01 0] 02 o o 0 04 o o o 0 o o 02 o o o
o hiave
Yor soo| S0 o2 o7 esa s sz aan  ds 604 505 485 08 60 55 o s9 09 07 o me w1 1 45 o o
%S 05| 8 ows| % a4 301 4ns sy ode 4 205 1 s = B3 sms 41 eo1 299 wo| 71 3 26 s 10 0
St Gl o2 ol % o Ts % o o o o % e o %% o oa o
Pt HAVE
e ol @ qd w0 o @ w om m o4 = @ o wo oo ms my o W o m me =y o 4
No 55,3] 52,4 58, 476 49,6 519 48,3 7 82,6 519 70,2 735 52,6 343 476 743 721 7.3 457 50 2 24,1 56,1 753 100 o
Doesn't know 0,2] 0,2 01 01 0.4 0 03 o 0
P5-J. HAVE YOU SOLD ANYTHING ON INTERNET?
Yes 13,8 151 12,7 209 15,7 174 14,7 3 3.4/ 146 10,2 148 126 15 17 73 32 0 228 of 434 19,6 n2 10.2 o o
& | e od B o b b @ or oo &e o8 o B B o mo 7| Gh Bn op o6 m
P5-K. HAVE
INTERNET?
e o w5 o @7 e o m oo ed 30 =il mo me mo s95 21 43 w3 a47 so| s07 T2 w96 25 24 0
No S| 485 i) esa s iss e 10s 7o 2 ese| 74 awe s 105 Mo s w7 53 50| o3 26 a0 as ora 0
bt HAVE
Yes ne| w2z ns| 73 28 w1 78 8 4 w6 we| 64 m z;2 ws 67 48 36 me so| ma we w1 o o
No 88,2} 87.8 88,5, 92,7 79,2 85,3 922 91 95,9 88,4 871 93,6 88,9 78,8 857 913 95,2 96,4 881 50| 76,7 82,4 87 929 100 o
bemiNAVE
Yor os| a4 7 so w2 4 a4 e 07 a2 e4 es  m ne 15 4 o w1 o w5 wma w6 4 o o
No o05| 845 95| 843 o1 85e 895 9an 984 3 o3s| ole 904 a9 861 985 9 100 @23 100| 725 865 894 956 100 0
P5.N. HAVE
Yes 30,6 29,4 317 417 446 383 16,7 191 0 28 421 28,8 30,2 338 242 697 52 84 434 0 54 311 37 254 o o
" 4| 08 owa| ssa oma ™7 ssa sos 109 T ora| 72 esn s Toa a4 ois bes wo| 45 oes s 74s w0 o
P5-0. HAVE £
Yor m| a5 s me w2 we s 241 2 s 21 w3 we as2 54 301 e W2 w5 50| o6 468 433 25 0
No G| 65 o a1 ezs e ss2 e 4 6 78| 77 o s3m 675 695 o2 o8 65 so| ¥4 a2 s7 765 100 0
P5-P. HAVE THE.
Yoo soa| 425 o] ms oee s avs 23 s 9 ol 7 as 5o o1 s Z9 4 ms sl ea @7 4 ms o o
o 7| 575 a7 a4 sh sop Se7 77 esa 08 oo 71 s5s o4 590 so i 6 aen 0| 37 & s eaa 100 0
Cam— o o oal e . 52 ‘o oz ‘o1 ° > %o o o3 o2 "o o o
P5-Q. HAVE WITHOUT
Yes 10 10,9 92 13,9 123 ni 88 4.4 8,2 9.6 9 6,7 133 81 105 77 53 10 148 50 25 14 12,9 33 o o
& 5 B o £ o7 ab ob @6 on o o b Gn o 5 s o e B B o oo w6
P5-R. HAVE
MOVEMENTS?
Ver wall el | w7 w2z s 2z wel e wa ui| ss s s 05 w8 138 2 we o e 24 25 us o o
o 5| 12 08| @ sve & 766 soa 85 6 a3 e 7 s To% o2 B4 o a4 w0o| ora 4 75 855 o8 O
Doesn't know 0,2] 0 o 0 12 [ X 0 0 o 0 0 0] 0 12 0 o 0
Doesn't reply 0,2] o 05 o o o o [ 3,3 03 [ 08 o o o o 21 o o 0 o [} o o 32 0
One, the same one for everything 37,2 34 402| 232 306 313 398 583 50 359 431 48 403 152 326 59 389 585 223 0| 241 126 332 564 565 ol
W w6 sai| ave ey e ads w2 S0 28| ma w1 Ty e ms 108 95 so| 63 a4 3 22 05 0
A different one for each thing 222 267 81| 282 307 301 19 147 69 204 306 194 22 268 235 238 16,8 36 242 50| 146 24 296 189 33 [}
1don't use any password 3,3] 14 51 [} 06 1 3.4 6 18| 35 2,4] 6,5 2,6 o 17 2.4 6 172 o 0 o [} 0.2 15 357 0
Doesn't know 0,3 0 0.6 0 0 o] 0,7 1 0 0,3 0] 0,9 o] 0 0,5 0 o] 0 o] 0 o] 0 0 o] 36 0
P7. HOW OFTEN DO YOU CHANGE THESE PASSWORDS?
Al least once every six months 13,7 13 14,3] 53 1.6 15,4 22 123 6,5 139 12,8 6,5 13 247 15,9 91 15,9 135 65 0| M6 16,2 177 93 27 0
Less frequently 24,2 273 21,2 29 314 28,2 17.2 156 17,8 22,6 31,6 22,2 24,3 26,9 263 163 13 24 346 50| 317 274 24,8 225 8 0
Never 61,8 59,7 63,9 65,6 57 56,3 60,8 70 757 63,2 55,6 70,9 62,4 48,4 573 746 n 625 589 50| 56,8 56,4 57,5 67.6 866 o
B PR S L e oAl o ot oy Gl ol G IS Do |5 o e e G ol o5 0
P ER ¥os BB ATENT OO A SO N DR Ot
Do it completely openly 32| 35,5 28,8 431 20 271 31.9 42,3 50,7 32,9 28,5 36,1 31,8 273 271 31 375 20,2 541 0| 362 26,7 29,5 39,3 o 0
Restrict access to only a few people 61,8 56,5 66,5 533 753 65,9 61 50,6 371 61,1 64,5 54,1 64,1 66,6 688 588 49,8 62,9 421 100| 56,2 68,9 64,1 552 56,5 o
Don't upload anything onto social networks 48 56 42| 36 56 61 71 56, 4,9 4,5, 39 28 9 91 139 38 22 51 44 369 o]
s W % os o za 4 o5 o oe T %5 b o8 Womoar "o % oo 6 3om M™% 9
Doesn't reply 01 0.2 o o 05 o 01 0] 03 o o o 3 o 0 o o o 6,6 o
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88,5
15
[}

445
50,6
[}
o
4.9
8

995
0,5

746
254
[

487
476
3
o

3,6
25

972
28

902

848
15.2
0

436

95,9
3

95,3

446
49,3
08

54
21

88,6
1,4

88,8

AGE

65-74

391 186
559 523
[ 19
o o
5 273
44
[} 0
18,2 4,4
327 0
[} 2,9|
238 716
8 15
7.2 o
o 0
o 0
o 0
0 37
o 0
0 0

3

826 499
174 501
70 4

973

NATIONALITY
i 5
H ki
& ¢

1.9

732
26,8
3

EDUCATION LEVEL

2>

2 2
3

I 52

H £

93,9
6.1
222

93,8

976
2,4
[

96,1

OCUPATION

3

=
3 ¥ g
? % £ s 3
i ¢ ¥ &3 |
S 3 3 s 2 x| £
= S « T & 2| I

562

66,6 861 100
43,8 0

302 139

32 0
42 446 368 368 452 100| 389
535 52 476 416 492 0| 60
03 0 12 48 0o of o
01 o ) o o o 1
4 34 144 168 57 0| 0
47 7 7 1| o0
07 36 0 5 o o o
197 476 103 10 532 100 0
338 142 13 89 45 of o0
91 69 27 of o
154 67 70 604 209 0 O
47 88 ns 3 of o
93 67 07 o 1 of o
07 o o 16 45 0 O
33 44 0 o o of o
5 0 0 o o of o
1212 34 o o of o
o o 5 o o o
07 0 [ o o ol o
41

95,1 100

872 582
128 418
3 62

77
28,3
16

98,7 100]

53 879 918 721 842 100

Advanced

98,1
19
[}

a1
55,6
14
o

19

98,8

24,8

Intermediate

813
27

225
54,6
05

8,1
19
177

952

USAGETYPE
L 3
3 8

iz

a o 2

69,5
30,5

154 a4
485 422
o o
o o
10138
3
0 23
312 176
328 4
68 48
73 347
27 189
109 84
23 0
07 o
16 0
2 84
07 o
70

95 877
123
138 35

906 869

212
78,8




Total Bas:
ID1. DISTRICT
Nou Barris.
Sant Andreu

1D2. GREATER DISTRICT
Vilapicina, Porta, el Turé de la Peira i Can Peguera
La Guineueta, Verdun i la Prosperitat

Canyelles, les Roquetes i la Trinitat Nova

Torre Bars, Ciutat Meridiana i Vallbona

La Trinitat Vella, Baré de Viver i el Bon Pastor

1D3. SEX
Man

woman

1D4. AGE

161024

251034

351044

451054

551064

651074

ID5. NATIONALITY
Spanish

Spanish + other

Retired / Pensioner
Homemaker (unpaid)
Student

Doesn't reply

ID7. WHAT IS

Unfinished compulsory studies

Compulsory
Postcompulsory.

Professional postcompulsory

University
ISAGE TYPE
Hyperconnected
Advanced
Intermediate
Basic
Sporadic
Nonuser

TOTAL

16-24

3

cc0o0080

AGE

65-74

82

89,8
10,2

36,2
32,1
14,9
66
102

433
56.7)

53,4

NATIONALITY
5 s
s -‘g’
& e

476 100
a1 saa
12,9 15,6
35,3 345
21 20
16 15,8
6,7 5
29 156
s e
54,1 38,9
ns 3
12,9 353
08 22
21
16,5 6,6
72 o
3 o
57 o
o 100
511 62|
W 203
28 25
42 22
87 12
02 0.7
28
37,6 32,5
w7 azs
24,4 8
204 161
6,8 0,9
s w2
315 30,4]
236 85
67 77
13 8,4

EDUCATION LEVEL
2 3
3 §
: f 5 5
- = T =z

226 237 113

819 878 937
81 122 63

264 338 554
25,1 33 233
26 125 102
78 86 48
81 122 63

566 449 40
434 551 60

16 105 34
109 205 207
147 23 384
146 219 262
158 181 59
215 6

35 48
wr 25 w2

818 737 788
7

337 592 786
19 159 96
296 122 93

64 34 o
131 9 25
03 03 o
62 [ [

93,8 0 o

o 416 o
o 524 0
0 o 100

31 62 102
87 11 371
199 388 385
297 292 126
15 5 17
272 37 [

Working
Unemployed

Retired

OCUPATION

Homemaker
Student

22 54

813 88,9 100
187 N1 0]

21 35 0

337 304 0O
129 12 100
187 M4 0
187 N1 0

0 566 100
100 434 0

106 82 0

15 128 0
42 0 50
303 0 0
185 0 50
38 0 0
901 616 50
0 156 0
99 228 50
o 0o o

o o o

o 0o o
00 0 O
o 10 o0

o 0 100
56 17 0
585 533 50
19 348 50
17 49 0

0 53 0
182 0

134 313 50

86 336 O

381 17 50
183 0 0
257 0 0

Hiperconnected
Advanced

3

cocooo
cooodo

Intermedi:

130

817
18,3

39,2

18,3

29,8
50,2

n4
227
28,7
159
142

71

763
68
16,9

58,4
154
151
11
10
o

1
238

231
27.8
242

3
coo8oo

USAGETYPE
3 i

¢ £ 3
g8 & §
a & =2

151 40 70

829 925 897
171 75 103

313 395 313

71 75 103

474 393 492
526 607 508

91 18 0
198 42 35
29 171 24
217 204 146
176 358 168

10 207 627

729 799 87
15 09 1
256 193 19

547 495 151
207 169 104
124 256 663
57
61 0 0
05 0 0

14 36 124
432 615 751
25 221 71
245 8 54
95 48 0

2
co8ocoo

15



TOTAL RESULTS BY MIDDLE-LOW INCOME DISTRICTS

rotal base.
P1.1S YOUR HOME CONNECTED TO INTERNET?
Yes

ADSL / VDSL / SDSL
Optic fibre

Fibre and coaxial hybrid
Other systems

P1-B. FOR WHAT REASON ARE YOU NOT CONNECTED?
Nor fibre nor ADSL/VDSL/SDSL reach // internet does not reach
We cannot afford the connection

We cannot afford the devices

We don't need it, we use internet via smartphone / tablet

We don't need it, we use internet from other places

We don't need it, we don't use internet

We are not interested

The decision maker in the home doesn't want it

It's temporary, we will put internet soon

To save, it’s expensive

We use the neighbour's Wi-Fi

otal base
P2.DO YOU PERSONALLY HAVE A SMARTPHONE?
Yes

No
Doesn't know.

P2-A. DO YOU HAVE A DATA PLAN ON YOUR SMARTPHONE?
Yes

No
Doesn't know
No data plan bas

o
P2-B. FOR WHAT REASON?

I cannot afford it

1ts not necessary, | have enough with Wi-Fi

1ts not necessary, | don't need internet on the mobile
There is no mobille data coverage in my home

I don't want to be tied to a company / Prepaid

1 don't know how to use it

a
P3. WHEN WAS THE LAST TIME YOU USED INTERNET?
Today or yesterday

Inthe last week

Between two and four weeks ago

More than one month and less than 3 months ago.

More than 3 months and less than one year ago

More than one years ago
| never use internet
used internetin the last 3 months bas
P4.COULD YOU TELL ME ALL THE DEVICES YOU USE TO CONNECT WITH?
Mobile
Tablet
Laptop
Home desktop.
Work desktop
Study centre desktop
Video game console
1Pod
Smart V.
Library computer
Call shop computer
Computer in other places
Other devices
Doesn't know.
Doesn't reply.

P4-A.INTHELAST REASON:
Yes

No
P5-B. HAVE
Yes

No
Doesn't know.
Doesn't reply.

P5-C. HAVE AsociAL
Yes

P5-D. HAVE
Yes

No
Doesn't know

P5-E. HAVE YOU CREATED A WEB OR BLOG?
Yes

No

Doesn't know

P5-F. HAVE YOU READ NEWS ON INTERNET?
Yes

No

P5-G.HAVE
Yes

No
Doesn't know

P5-H. HAVE

Yes

No

Doesn't know

P5-1. HAVE YOU BOUGHT ANYTHING ON INTERNET?
Yes

No
Doesn't know

P5-J. HAVE YOU SOLD ANYTHING ON INTERNET?
Yes

No

Doesn't know

No
P5-M. HAVE YOU RENTED ANYTHING ON INTERNET?
Yes

No
Doesn't know
P5-N. HAVE
Yes

No
Doesn't know
P5-0. HAVE
Yes

No
Doesn't know

P5-P. HAVE

Yes

o
Doesn't know

P5-Q. HAVE
Yes

No
Doesn't know

MOVEMENTS?
Yes

No
Doesn't know

P6. HOW MANY

One, the same one for everything

Adifferent one for each thing
I don't use any password

Doesn't know.
Doesn't reply.

P7.HOW OFTEN DO YOU CHANGE THESI
Al least once every six months

Less frequently

Never

ver
Doesn't know
Doesn't reply.

P8. WHEN YOU UPLOAD CONTENT ONTO A SOCIAL NETWORK YOU...
Do it completely openly

Restrict access to only a few people

Don't upload anything onto social networks

Doesn't know

Doesn't reoly
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TOTAL

1072

80,6

06 05
206 195
17 .3
136 175
.8 2
397| 337
26 29
23 14
28 31
22 24
06 05
2.3 36
06 05
6

189 253
a21| 401
25 165
33| 29
0,9 17

2.7, 36
833 846
37 32
1 1
07| 07
06 05
15 19
92 81
1933|959
878 872
31| 289
535 524
289 313
1381 126
12 13
39| 64
01 01
18] 21
08| 13
12 1.4
02| 02
02| 03
01 02
01 o
898 904
10.2 96
a0 =13
509 485
01 01
01 0
752|734
248 266
309 329
69, 67
01 01
91 122
908| 876
01 02
858 861
182|139
626 641
a7 358
03 o1
593 53
40,6| 47
01 3
513| 528
a85| 412
o1 o
182| 21
817[ 789
01 01
633 66
367 31
12| 12
88| 888
12.3] 19
87,6 88
01 01
312] 311
688 689
01
376 a3
62,4 67
01 3
a4 452
574/ 546
02| 03
104 122
e 815
05| 03
261 249
734 744
05| 08
236
156 166
255 281
31| 396
598 51
8,4 87
06 04
01 02

Woman
16-24

1105

81,

343
57,1
o

ns[ 219
43| 315
205) o
37 o
0 o
17 o
8| 973
42| 22
1 o5
08 o
0,6 o
1 o
10.2 0
974 | 228
88.4| 962
332| 287
546 67
265| 355
136 06
[ s9
14| 139
of o5
15 35
04 o
o9 05
o1l o5
02| o
[ o
02| 05
892 979
108 21
467| 636
532 364
02| o
77| 988
23| 12
20| 547
7| 453

0 o

6| 134
94| 866
855 9
14,5] °
613 607
383| 385
o4 o7
655 632
343|361
02| 07
499|588
ag9| a2
02| o
155 256
845 744
607 523
393 477
129 10
871 90
28| 155
872 845
32| 479
68,6 521
o

221 2
5728 78
01 o
396 295
602 70
02| 05
87 135
905 865
08| o
272 224
725 714
02| 05
302 167
86| 614
73| 214
o

7 N7
23| 285
615 594
06| 03
2 0

23| 291
68 669
81 35
039 o2
ol o3

30,8
56
03

94,7

893
10,6
0.1

7
536
10,8

401

947
316

933
67

622
318

0

887
3

432
56,8
o

135
863

902
98

685
315

652
347
01

627
a7
02

257
74,3

754
246

183
81,7

13,9
859
03

455
545
0

37,9
618
02

49
51
o

142
858
o

304
69,1
05

20,6

186
27,9
52,7

8

284
67,7
29
07
03

35-44
45.58

443 384
50,7 566
03 04
41

898 854
102 144

928 896
67 91
05

259 242
73 297
109 309
o 93

o

35 59

a5 874
X 35
19 16
1 04
02 07
06 12
478
902 863
39 315
512 54
246 355
187 153
0 [
3 1
o 0
19 22
05 14
24 06
[
o 04
02 [
o 0
909 894
91 106
528 397
72 60
03
0 o
824 685
7.6 315
28 227
672 713
o o
no 13
888 927
875 861
125 139
673 66
21 34
05 o
576 629
24 371
o
57.8 548
a9 452
03
231 157
767 843
696 654
304 346
125 N6
875 884
48 N8
852 882
o
307 283
693 77
[
368 425
632 515
o o
468 473
531 52
02 07
126 67
86.4 933
1 o
278 243
75 749
07 08
235 278
55 459
197 216
35
03

166 174
297 243
527 559
04 16
o,

321 333

579 541

93 18

07 08
0

426
512

04

75
285

882

181

76,8

79
258
49,4

28
144

)
06

86.4
136

337
657
0
06

558
482

16,1
839
o

29
971
0

795
205

575
a2

546
454
o

303
69,7
0

55
945
0

531
469

89
911

79
921
o

19
80,4
06

21
57,9
o

ma
586

922

268
732

374
27
147

51

153
202
629

16

331
505
153
11

o

AGE

33
539)
o

13,9

69,8

1.2
465,
335
11

0
06

723
277,

28
672

0
0

355
645

61
931
08|

1.4
98,6
o

722
27,8

36,6
63,4,
o

427
51.3

20,9
79,1
0

27
97.3
0

42,4
57,6

4
%

6
94
0
0
100
0

21,4
58,6/
0

198
802
0

63|
927
bl

179!
821

47.2
27,4
s
s

55
133
781

19

NATIONALITY
i 5
£ 5
H 2 H
a & 3

1548

87,5
326
543

908
92

432
56,6
01
01

732
268

£l
688
01

84
96
o

862
138

637
359

60
399
01

528
411
01

18,4
816

653
347

2
88

8
882

28,6
7.3
01

40,2
597
01

433
56,4
02

105
89
0.4

27,4
723
03

265

a2 327
53,8

25 237
o 334
145 262
38| 47
of 12
27| 16
835 601
52 4
25 19
17 16
02| 08
[ 26
58| 266
385|407
838| 883
207 253
502 40
163 229
23| 15
1 13
26| 48
of o3
150 17
21| 06
43| 25
03[ 03
03[ 03
of o2
of o5
855 767
145 233
24| 465
276| 535
[
0 0
833| 742
167 258
302 252
698 748
o o
8l 48
87.6| 949
o, 02
8a1| 736
159 264
583 419
nil 578
03
565 486
434 514
01 o
a56| 318
54,4 682
o o
75 132
822 866
03| o2
556| 329
aaa| 671
121 4
879 9
145 83
852 917
03/ o
M4l 309
586| 69,1
29 23
731 7
0 o
385 206
612| 792
02| o3
101 92
89| 908
09! o
207 159
778 833
14| 08
287 421
35
163
Bl 91
208 182
53,4]
06!
363 399
593| 538
29| 55
o9 o8
05! o

EDUCATION LEVEL
2 3
I 5 :
Hy T =z

37,7
56,4

89,7

14,8
50,7
202

18

87.2
295
50,1

84
14
a7

90,6
9.4

433
565

02

74,1
259

26,6
734
o

75
925

859
14,1

614
383
03

57,9
n9
02

492
50,8
o

19,9
80,1

638
362

96
90,4

10,7
89.3

335
66,3

374
625
01

a7
58
03

10,4
891
06

25
745
05

273

158
229

945

191 0
384 0
208 0
38 0o
o o
22 0
0
0
1
%64 53
09 0
06 0
o o
04 0
06 0
1147
1
883 100,
368 O
667
299 100
267 O
08 0
21 o
0o o
17 0
14 0
07 0
02 0
05 0
o o
o o
968 100
0
583 0
@5 100
02
o o
774 0
226 100
404 0
59,4 100,
02 o
189 0
86 100]
02
933 0
67 100|
774 0
224 100
02
67.9 0
32 100
o1 o
665 100
331 0
03 0
191 0
80,9 100
o
89 o0
181 100
203 0
79,7 100|
71 0
827 100|
02
282 0
718 100,
a7
53 100
o o
57 0
429 100
01
n3 0
87.9 100
08 0
339 o0
658 100
04 0
16,9
60,4
202 10
3

32
549

3,
1169

89,4
336
556
30,1
216

[
32

929
71

49,6
50,1
01
01

77
223

33,9
66,1
o

10,4
89,4
02

88,6
11,4

671
226
03

60,5
395
o

60,1
39,7
02

20,3
796
01

74,8
252

152
848

137
862
01

26,1
73,8

13
883
0.4

287
70,9
04

238
539
199

206
614
81
0,9

Unemployed

40,5
52,2

08

209
389
16

33
257

84,8
24,2
44
1.8
o

o
34
o

884
16

50,3
49,7
[
0

7
2

28,6
7.4
o

82
918
o

835
165

66,1
339

612
388
o

37
56,3
o

206
79,4

48,1
519

92
90,8

10.7
893

731
269
o

6
64
o

a7
53

n8
869
13

29
76,2
09

308
68
182
42
o

151
2.3
629
07

313
542
82
o
03

Retired

347
538

552

1,8
25,1
55,3

51
347
226

765
2.8
a4
336
o

0
08
o

0
05
07
05

74,8
252

32
68

0

42
588

81
014
05

27
97.3
o

724
276

226
574

415
525

233
76,7
0

a1
95,9

442
55,8

45
955

53
947
o

21
979

a9
58,1
0

27.2
728

55
938

19,9
80,1

438
328
133

86

09
o,

82
4,7
731
32
[

28,4
52
196

0

OCUPATION

Homemaker

353 374 100|

512 532

793 915
20,7

851 906

57 179 0
359 446 O
24 o o
[ o o

0 o o

o o o

0

0

1

804 994 100

44 06 O
1 0 o
15 o o
08 o o
12 o o
10,6 0 o0l

101 173 1

869 959 100
338 306

[ 0 o
o 128 o0
o 147 o
o 06 o0

28 34 0

12 o o
o o o
o 07 o0

15 o o
[ o o
1 o o

764 98 100
236 o

421 684 0
57,9 316 100
o

0 o o
748 993 100
252 7 o

102 558 O
898 442 100

o [

5 2 o

9 88 100,
o

764 929 0
236 71 100|

74 625 0
526 366 100|
09

614 624 100,
386 367 O
o 09 o

267 541 100
733 459 0
o o o

149 20,6 100,
851 794 0
o

406 417 0
594 523 100|

X 78
932 922 100|

96 164 O
904 836 100
o o o

202 48 0
708 582 100|
o

324 206 0
666 794 100
1 o o

33 284 0
661 71 100]
08 06

18 141 0
982 859 100|
o o o

158 271 0
831 723 100,
1M 06 0

387 189 0
333 62 100|
173 285 0
0

1 06 o0
0

1

109 126 0
106 325 100
773 545 O
0
0
1

322 329 0
557 633 100
102 38 o0
18 o o
o o o

Hiperconnected

339
66,1

983
838
95,1
732
267

37
192

[
98

100
o

686
314
[

0

928
72

572
228
o

206
79,4
o

9%
4

833
161
07

785
215
o

89,3
10,7
[

307
69,3
o

87,7
123

24,4
756

281
7.9
o

322
678

50,6
29,4
[

64
354
06

16,8
832
o

23
56,7
11

151

611
216

285

Advanced

387
582

985
598
75
317
24,4
31
54
)
28
03

99,6

62,4
a6

0

87,7
123

397
60,3
o

85
95

%

80,1
19.2
07

70
296

701
209
o

26
74

822
7.8

19,3
80,7

16,9
831

339
66,1

50,1
499
o

57.9
421

145
851
03

3
687
02

132
655
211

162
362
474

03

271
67.3
55
01
0

Intermediate

433
535

%

19
47,9
125

3

985

95,1
20,6
56,7
26
52
03

971
2.9

48,4
514

o

79.3
207

329
66,9
02
103
897
o

931
69

688
al
02

625
315

549
a4,8
03

19.9
80,1
0

708
292

11
889

131
86,9

339
66,1

389
61
01

442
55,4

108
885
07

30
69,7
03

20,9
569
214

01

166
26
565
06

£
60,3
7.3
03
01

Basic

383
50,1

777
23

211
46,6
23

38

855
10,8
25

68,1
7.4
204
13,4
46

80,9
19,1

38,6
611
[
03

628
372

165
835
o

52
94,4

0.4

75,3
247

222
57.8
o

485
514
01

252
74,8
o

7.8
92
02

384
616

47
93

38
96
02

206
70,1

262
738
o

258
742

6
933
08

146
845

65
32
161
46
02

10,1
156
7.4
21
o,

358
50,9
125
09

USAGETYPE
g 3
I
g
& 8

228
269

605
395

10,6
89,4

°
l
o
o

15.4
84,6

100
o
o
100
o
133
867

1
98,9
o

27
97.3
o

23
91,7
[

100
o

2
o8
13

987

0
100
o
12

98,8

24
956
o

28
97.2
o

o
100
o

o
100

562
1

21
37
924
o

19

324
273
26,2
14,1
o

ccococooooo0o000000
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coo
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coo

oo

coo
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TOTAL SEX AGE NATIONALITY EDUCATION LEVEL OCUPATION USAGETYPE
3 § i §
= £ 3
5 g
5 5 5 o 2 3 3 f E § H $
s B3 O3 OF O3 o3 os : f o ¢ IR I
§ 8| ¢ & 8§ ¢ 3 @ & & & = s 5§ z s g £ 3 §E & § &
ID1. DISTRICT
s s 107 3 w3 wms e 87 64 55 o1 ma es 7 w3 o s me ez 11 ma o & s w2 9 &1 e
Sant Marti 23,2 231 23,4 233 215 229 235 248 23,9 24,1 19,6 26,3 214 232 0] 238 215 221 246 239 0] 356 30,9 19.2 204 222 19,4
S
La Barceloneta 22 23 21 22 33 23 19 18 17| 1.8 4 3 2 19 0 21 3 24 26 13 0 14 28 17 21 39 3.3
e B I Y B PR I S D+ S-S c | IS NV L R+
PG T b o I I S T R - o3 ea a2 ‘s @3 %3 65 er 66 e &1 o 78 e & T 7s 36
o St o o8| 54 %8 5 wr o1 e wr s 65 63 7 w3 S5 o o8 a3 w4 ea 5 oo & 7 w7 g6 & os
Els Barris de la Vall d'Hebron 4 39 41 42 35 39 4.4 38 45 42 33 46 42 31 47 38 28 49 53 42 100 15 1.6 47 49 54 53
Horta i la Font d'en Fargues 5 48 52 52 42 47 51 52 6.2, 55 2,7} 35 55 57 0 a9 51 57 22 57 0 65 53 61 37 39 2,8,
Sant Andreu 81 8 82| 72 6,7 86 82 88 9| 92 33 99 81 6,6 0] 78 76 9.9 71 76 0] 67 79 7 85 78 12,3
La Sagrera, el Congrés i Navas 9.3 89 9.7| 97 85 86 9.4 9.6 10,8 10 6,4 57 9.4 123 0] 81 105 n 95 123 0] 6 34 95 15,4 10,7 8,4
El Clot i el Camp de I'Arpa 9,5 9.3 9.8 92 91 95 9.3 10.3 10, 9.9 82 6.9 9.7 n7 0] 10 78 8.8 n2 99 0 218 132 71 7.4 55 7.3
El Besos, el Maresme i Provencals 6,1 6.4 5,8 6.8 61 6,1 6.5 6.4 4,7 6 6,8 8.4 51 55 0] 6.2 66 4 75 0 9.6 10,6 47 35 95 4.3
Senvvarn, I vormas o Tl A | % e om B owoa o5 Go n o % % s o oes 9 B oMo os oo
w3 w0 o sz s se 7 s ws a6 2| e sz ez s) smo sea e o sywo| s 4se s 4es as 4ed
w3 0 ol 43 4 smz w3 s Ged 4 Ba| N3 a3 95 o] a6 S0z w0 4ne o| 4 sy a ws ss se
fatae
ID5. NATIONALITY
= mo| 12 ws| ma w7 e eo sea s s o 7o 73 75 10| s ess  se1 o4 73 0| s 7e 7o a9 77 eod
iy 7 R R TR B e W o e T e Yol Tie W % %S 00| 48 i s e i %
W A7 4 #2 s me we a2 3 s wo| e 1w e o 06 mb 11 oo ms o B8 we v ma we
e
Working 56,4 59,3 535 207 766 739 739 556 19] 553 61| 364 55 758 53 100 0 o o ] 78 70 595 508 426 238
Unemployed 12,4] 142 10,6 89 141 18,6 142 ns 0 10,9 18,6 mn 16,9 72 0] 0 100 0 0 o 0] 42 74 15,2 19,5 92 5
Retired / Pensioner 17,7 17.9 17,5 o 0.2 1.8 33 248 95,5 214 2| 323 14 10 47 [ o 100 0 o 0] 27 6 101 17.2 39,7 65,3
Homemaker (unpaid) 53| o 10,4 o 56 47 85 78 2,6 46 8.4 71 57 32 0 o o o 100 o 0 2 31 51 7.8 85 6
Student 8.2 85 79| 701 36 1 o o 0 78 9,9/ 13 84 38 0 o o o o 100 0 131 135 101 48 o o
Doesn't reply 0 01 0 03 o o o o 0 o o 01 o o 0 o o o o 0 100 o o 01 o o 0
ID7. WHAT IS TUDIES?
e e e 2ol 21 20| as 13 08 o7 u e 22 29| 7 o o o a8 1 e 19 4o o oo o u 1o o1 18
o s 2es  odd| w4 02 05 1eh 1 aas ds 2o o3 o o o 64 25 4e e w5 00| o5 1o w7 08 36 o7
ey Wo| 08| ms 7s i3 mr s o s mi| o s0s o o o e e me e ‘ol 243 161 ms ma B
Professional postcompulsory 21 28 203 205 177 236 282 204 122 23 128 o 491 0 0 2,9 32 45 234 N3 0 148 195 26 23 203 9,4
Doesn't reply 01 01 01 o o o 02 o 0.2] 01 o o [ 0 100 01 o, o 0 o o o o 0,3
e
Hyperconnected 85| 88 82| ns nz n3 n3 27 0 88 6.9 32 78 141 0] n7 29 1.3 31 135 0] 100 o 0 [ o 0
Advanced 19| 177 20,3 289 235 20,4 214 128 6.6/ 19,3 17,9 9,2 172 303 0 236 n3 64 n 312 0 o 100 o o o 0
Intermediate 34,3] 37 31,8 a5 383 39,7 326 34,1 13,9 351 311 229 39,1 3717 0 36,2 421 19,6 33 42 100 o o 100 o o o
%| me  ma| ws me ms e s ma o5 mp| T w wr m| 5 s ;3 e s e o o o w o o
Sporadic 3.4 46| 05 24 3.4 28 52 10,7 4 4,2 6.6 42 16 0 3 3 9 65 0 o o o o 100 0
e sl s mel o i7 35 n o ae ws T % 85 1 oal a7 45 w5 e o o o o o o o wo
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TOTAL RESULTS BY MIDDLE INCOME DISTRICTS

TOTAL SEX AGE Y OCUPATION USAGETYPE
H
2
A s & z 2 2 i o« g § g 3 %
2 - a = £ o
s Hs 3 3 3 3 3 % 3§, S EEEEENEEE RN
£ =/ ¢ & 8 & 2 8 & & 3 £ 2| = S5 & 2 &5 §| £ § £ & & 2

P1.1S YOUR HOME CONNECTED TO INTERNET?
Yes

82,9) 9 891 824 846 715 586 866 946 756 629 735 941 100 977 947 2 N7
No 410, 17,6 154 225 44 134 5, 2. 371 265 5, o 23 26,8
87 172168 596 161 124 104 39 73 91 193 281 133 34

ba
P1-A.VIA WHAT TYPE OF CONNECTION?

ADSL / VDSL / SDSL 483 492 478 53 495 572 M8 341 478 523| 496 514 458 503 625 39 477 a2 394 453 493 581 618 368
Optic fibre. 507 443 481 445 481 415 498 58 484 432 42 454 514 474 354 517 435 531 591 537 483 35 309 311
Fibre and coaxial hybrid 02 08§ 08 07 03 09 06 o 07 .5 o 06
Other systems 02! 05 o o 02 0 03 02 o o o [} 07

o 57 11 13 77 3, 1,8 17 2 85 5 15 03 57

s 79 21 24 28 103 13 55 20 61 5 0 5 49
P1-B.FOR WHAT REASON ARE YOU NOT CONNECTED?
Nor fibre nor ADSL/VDSL/SDSL reach // internet does not reach 35| 24 45 o 88 o 81 0 41 2 115 44 82 o 14 [ [ [ o 1B 66 [} 0
We cannot afford the connection 152| 199 107] 197 242 344 64 22 125 214 158 195 [ 183 454 55 265 o o o M 29 106 133
We cannot afford the devices. 0s[ 12 05 22 09 03[ i o 15 2.9 o o o 08 01
We don't need it, we use internet via smartphone / tablet 188 154 142 26 276 172 5 66 n9 215/ 103 158 337 22 16 73 108 191 o 32 286 276 191 13
We don't need it, we use internet from other places. nal ns N4 207 148 202 29 19 73 21| 78 138 225 24,1 o 13 29 129 o 281 341 U, 37
We don't need it, we don't use internet a5 ma M5 57 167 137 709 751 526 155/ 535 255 27 183 253 715 215 309 0 309 o ms 42 709
We are not interested 34| 28 39 61 [ o o 91 36 27 49 o 53 o o 65 o 281 o o 81 o o 54
The decision maker in the home doesn't want it 16 o 32 61 o 54 o [ a of 15 26 o 23 63 o o o o o 95 18
It's temporary, we will put internet soon 29| 26 32 61 56 54 o 0 12 7| 07 54 72 57 o 0 o o o o 93 [ [
We use the neighbour's Wi-Fi 09[ 05 13 48 o 0 08 13 28 o 07 [ o 42 9 o 9 37 08 o 0
Other replies 2| 23 18] [ o 23 o 33 29 28 0 2 26 o o o 5 o 0 o o o 26 71
Doesn't know 2 0 39 0 61 0 37 33 0 0 66 1 a5 [ 4 [ 0 62 o [ [} 0 46 0 12
3 6 1 7 7

946 939 892 801 743 48] 8 835 914 904 766 518 73 933 100 998 942 658 788 168
54 61 108 199 257 52 19 165 86 96 234 482 27767 0 02 58 342 212 832
85| 181 182 130 106 58 570 131 310 300 481 63 86 39 73 91 197 280 120 37 16

949 947 877
99

05 06 25

| cannot afford it 58| 22 10,4 o o 331 o o o 8.8 2,6 o ne 86 4.4 14,7 o 255 o o o 186 I o
It's not necessary, | have enough with Wi-Fi 40,3} 42,9 36,9 50,2 581 46,7 377 206 0 295 52,2 338 476 42,2 56,9 64,6 41 317 338 50 61,9 446 54,1 33 0
It's not necessary, | don't need internet on the mobile 337 347 32,6 32 222 0 349 54,9 100 485 17,2 49,7 29,7 86 19.3 207 62,2 42,8 379 50 o 36,2 12 67 72
There is no mobile data coverage in my home 16 o 37 o o 9,2 o o o o 3,4 o 49 o 37 o o o o o 5 o o 0
I don't want to be tied to a company / Prepaid 9.3 1.9 6 0 19,7 0 213 [ 0 31 16,2, o o 40,7 6.9 o 7.9 o 283 o 38,1 82 9.1 o 0
1 don't know how to use it 5.3 48 6 [ o 0 [ 245 0 101 0 12 o 0 0 [ 258 0 0 [ o 0 [ o 28
To save / it's expensive 2| o 4,4 o o i o o o 4. o 6 o 44 o o o o o o 6 o o o
Doesn't know 2| 3,5 0 17,8 0 0 0 0 0 0 4,1 4,4 0 0 4,4 0 0 0 0 0 0 6,2 0 0
Total base 912 435 477 90 193 204 162 142 121 704 207 212 372 328 532 83 166 53 78 91 197 297 182 47 96
P3. WHEN WAS THE LAST TIME YOU USED INTERNET?
Today or yesterday 83,3 845 82,3 97,5 95,2 92,2 874 721 46,7 821 87,7 54,3 883 96,5 933 839 49,8 69,6 95,4 100 99,8 97,2 831 66 o
In the last week 4.4 51 39 25 1.8 46 39 6.4 81 4.4 46 96 4.4 12 28 4.4 81 91 46 0 0.2 28 10 286 0
Between two and four weeks ago 13 18 09 O 07 05 04 44 24 14 1 27 13 06 08 23 27 32 [ o o o 55 45 ol
More than one month and less than 3 months ago 0.3 0,4 0.3 0 0.2 0.4 0.3 0.9 0 03 0.4 0.6 0.4 0 0.2 0,9 0.2 0.8 o o 0 o 1.3 0.9 0
More than 3 months and less than one year ago 0.8 09 07! o 0.6 o 17 11 1.4 09 0.6 19 0.9 o 06 o 15 26 o o o o o o 75
More than one years ago 1.4 1 17 [ 0,7 14 0.4 32 29 15 0.9 37 11 03 02 27 54 11 0 [ o 0 [ o 132
e Ry Hoes H & % ML B o B A ow % 2 % o = 6 5 6 6 6 6 =8
ki 0,1 0,3 0 0 0 0,8 0 0 0 0,6 0,6 0 0 0,2 0 0 0 0 0 0 1,3
0 " 7 7
P4.COULD YOU TELL ME ALL THE DEVICES YOU USE TO CONNECT WITH?
Mobile 88,9 86,3 91,5 95,5 95,7 921 878 814 68,3 88,7 89,7 86,8 88,8 901 933 793 67,9 873 97,6 100 100 96,1 60,8 848 0
s 3l 55 o 58 &% o 3 ob oo SN el I O
e | Bp ol e B o o Gy & H & o ae LE 2 B |8 A & LR b
Home desktop 28,3] 28,9 277 283 13,6 273 343 389 40 335 1.6 18,3 30,5 303 217 ne 40,4 281 32,9 68,5 371 18,3 18,8 135 0
Work desktop 16,4 183 146 29 19,8 185 21,5 201 1.2 175 12,8, 43 13 254 25,9 o o o 59,4 246 7.4 25 89 o
Study centre desktop 1.8 24 12 131 13 0 03 o 0 12 38 45 16 08 0 [ o 0 189 49 3 0,7 12 o 0
Video game console 35 54 11| w1 3 27 09 o o] 36 31 54 37 24 33 23 o o 124 19.8 37 1 [ o o]
1Pod 0,4] 01 0.6 0 1.3 0 0.4 o 0 0.2 0.9 0 0.3 05 06 0 o 0 0 13 0.9 0 0 o 0
Smart TV 2,5 36 15! 1.6 33 26 5.4 0 o 26 22 1 24 3.4 33 17 0 3.2 1.1 n1 42 0.8 0 [ 0
Library computer 0.8 16 o 0.7 05 11 1 11 o 08 0.8 2 1 0 0.2 33 24 o 0.8 06 02 07 19 o o
Call shop computer 17 28 0.6 07 25 3 1 o 19 0,7 49 4 1.4 1 09 72 13 19 24 0,6 0.2 1.8 3.4 3 0
Computer in other places 01 0.2 o o o 0 0 03 06 01 0 03 01 0 01 0 0,4 0 0 0 o 0 0,2 0.9 0
s ol o2 o T o o o % % 02 o & % o o2 o o o o Te o % % o
Doesn't know 01 o 0.2 o o o 06 o o 01 0 o 0.2 o 0.2 o 0 o o o o o o 18 o
P4-A.IN THE LAST REASON:!
vor oos| w08 w02 @ra o4 sos w0 wee 7 ws @] 7 2 o @ @4 w2 w2 o4 wo se5 ees esa w1 o
& o R BT B A A W E B B s e 5 % P H e o
P55 HAVE y
Yor sz 26 m| o0 9 sa a5 wue 2 s ma sz w ser ses sos w3 as 708 | e 3 sz a2z 75 o
Ity T3 Fa B %y 1 s ses sy T % 73 s & as i s ey s B9 %7 s s s o
oo HAVE rwr
o | m ml © oo o oo o ae ol go m m ™ m P o om || em o oem o om G
S CANC I % T 5 o Z e B &e o TR 5% B % e 6
P5-D. HAVE
Yes 28,3] 329 23,8 421 401 334 18,1 14,9 82 2718 29,6, 18,4 255 356 324 236 10,6 195 331 48,6 36,9 28,6 15,5 o o
5 | on de| o mos oes mb sy oua T2 o me s eds G 7ea  ma4  son end 4 a7 adb w0
Doesn't know 01 0 0,2 0 o 0.4 0 o 0.4 0 0.2 0 02 0 o 0 0 0 o 0.3 0 o 0
P HAVE YOU CREATED A WEB ORBLOO?
Yes 8.7 n3 6.1 16,2 98 98 6.6 49 3.2 8.4 9.6 46 56 13,8 9.9 79 1.4 19 14,5 175 1.9 79 42 [ 0
N sa| 7 0| sss 902 oo o4 a1 oes os ob4| 994 o4d  aes o0a o1 s ony sss | as esa o1 oss w00 o
6.5 AVE YOU READ RIS O MTERNETY
= m = o o e omw oo me mg m o @ @ e w oo me mo Sy | o ms ms m ome
No i Gz s o6 7 e w2 e 4 57 ol %07 B es W we w7 me @s 0 " %oa e sn o
Doesn't know 01 0.2 o 04 o o o 0,4] 06 0 o 0.2 o o o 0.3 o 0
poaNAVE -
% o @ @ @ m e @ wm = m ol m ome m mo e G2 oop @ | me @ me m w g
No 555 W1 | 6 a4e 908 502 408 4ok S5 w2 o M8 1w S e s o5 7 teo w1 o6 ez o
Doesn't know 01 o 0.2 o o o 06 o o 0,5 o 03 o 0.2 o o o 2 o
Doesn't reply 01 o 0.2 o o o o o 11 01 o o 02 o o o 08 o ] o 04 o o o 0
s v
& ol 0 o @ ® e @ me o o md m s e o oop w0 m @ | me e @ @ 2 g
o s @e 53| 06 0 361 b e 49 T2 W3 a2 w4 oap $73 ses ey doa @ | 204 p w6 s o8 o
PotHAVE
Ver 57| ses us| sas en7 sne bez s asa sos 2ol e s e | s0s ass ows  wp ee | wme me m2 ms 4 o
e T e RS O RS B o o S ome T =5 e o W oA @b B @ 6
P5... HAVE YOU SOLD ANYTHING ON INTERNET?
Yer we| m w4 2 w4 me ms ss e w1 24| w1 ee e 26 s 82 &1 24 | ma 29 28 107 o o
N dod| 7 sse| o ess s ses eis ovd w0 e 46 b ma T2 ms  ota o s | egs o1 4 sea wo o
S adave e
wreauer?
T o o od @ om o o @ o @ o mo mo o e mp @ m @ o om @ @ @ @
No G| "3 a8 0 2y 3 o4 3 s B s s a0 e % sez  Ste 405 s 55 B> 07 s w0 o
Doesn't reply 0.3 0.4 0.2 o o o 09 0.7 o 0.4 0 o 02 0.4 0.4 o 0 o o o o o 13 o
Pt Ave
Ver wa| me 7| wa @i w7 1ea w as w7 w1l ss ma 2 w5 me 5 59 s | mp w2 me s o
e 5 & o s o &5 & & o 5 o & o9 e 9 e ® on & 5 &b o @ oer o
T
Yer wo| w2 ws| w2 w we w2 w0 es R w e 64 we w1 | 400 21 w4 68 o o
oy oi| ais o] evs o2 e s 90 908 oi2 bii oo s 76 G a4 oas s oo 1 6 doe oz w0 o
ConnavE
s wd m md @ @ o= m o @ w5 @ mo = ms mo om0 w2 ome | ms m o9 m s @
No Er I B S %7 %1 w0 s ses | B 7 es1 7e wr o
P5-0. HAVE
2 wo| me sl 25 @2 me 9 w07 02 s ma| w2 ms e w3 mo  ze 4 267 | es 453 ms ms o o
5 63| 714l a3 7 e via bea e ooa cis 47| Tr s s Gio w1 4 wae i | s w47 75 ms wo o
Doesn't know 0,2] o 0,4 1 o o o 0,7 o 03 0 07 02 o 02 o o o 12 o o
P55 HAVE
Yor ws| w7 wm| 1 wa s a9 me s w2 w3 we a saa w7 w5 w4 e a2 ns w9 o w3 b o
oy 03| a3 o cos a5 ses s o4 7es s oo3| ma o e 3 3 08 7b ss | D Sy my s o
5. HAVE wirut
e ol 2 md B om o m s o w @i o o o 78 o e o om me m @ d
No 3| 895 51| 8 05 oo1 o724 o5 9 w1 | 35 o2 a4 we w6 %2 w6 a4 oa 67 805 43 100 0O
Doesn't know 0.3 0.2 0,4 o 1 o o o 1.2 0.3 0,4 o 0 08 0.2 o 08 o 11 o 0.4 0.6 0 [ 0
PR,
MOVEMENTS?
Ver wa| me | me e me ma me 201 s we| w2 s e e Bs ma me m2 | 43 w4 m7 w1 o o
No S A R B S R S b op T o S s a7 6n o #h | B o 25 o o 6
Pe. HOWMANY -
One, the same one for everything 25| 252 24,7 226 16,9 176 23 43 44,5 239 28,5 42,6 281 13,8 21,7 30,9 431 28 16 10,2 15,2 20 45 2.8 0
e wo| a1 ame| a1 o4 sna 42 e a3 05 aar| Wy aea s o5 M2 8 e ms | &s oy soa ay 104 0
A different one for each thing 23] 22,9 23 137 238 26,7 31 212 76 223 251 17,3 23 254 237 25,7 15,2 28,8 221 216 22,7 27,7 171 19,7 0
1don't use any password 2,5 21 3 0 0,4 19 26 52 91 3 12 8 23 0.4 12 22 m 4.4 0 0 o 0,7 3 281 0
Doesn't reply 0,6 0,8 0,4 0 0,4 0,4 1,5 0,7 0 0,6 0,4 0 0,2 1,2 0,9 0 0 0 ] 0.9 0,4 0,3 1.3 0 0
Jse passwords base [
P7.HOW OFTEN DO YOU CHANGE THESE PASSWORDS?
Al least once every six months. 19,2 205 18| 15 209 257 17,9 156 9.8 181 226 175 17.8 215 214 14,5 8 16,4 236 26,8 211 173 159 221 0
Less frequently 21,3 29 258) 252 322 309 242 214 229 265 299 25 226 333 28 265 257 246 211 353 287 34 192 51 o]
Nover 4| a2 ss| s ay s o4 as ora Sy am| st s s ws % eoa 1 das 5 ivs S0 e mb
ot oa| %6 oa| To o1 o Ta % % 0z ol o o ‘Ga A S S T o o oa "o o o
Doesn't reply 0,9 1,4 0.4 2.3 0.5 0.4 15 0,8 0 1 0,4) 0 0,9 1.2 1.4 0 0 o] 0 0,9 0,4 1 1.3 0 0
o WHEN 700 UL GAS CORTENT ONTO A SOCIAL NETWORK YOU.:
Do it completely openly 24,9 335 16,7/ 25 241 23.4 28,4 217 19.8 24,2 26,6 341 24,7 27 23 29 201 337 311 217 22,8 26,4 2277 222 0
Restrict access to only a few people 62,5] 53,9 70,6 na 69,7 63,2 51,5 46,2 63,2, 62,6 62,4, 529 63,4 65 64,5 54,2 62,3 52,7 62,8 63,4 66,7 59,9 615 56,6 o
Don't upload anything onto social networks 12,5] 122 12,7 4 6.2 134 201 247 17] 132 10,5 13 ne 129 123 16,9 176 135 6,1 89 105 13,4 158 212 0
SR H 5 8 B LW E 5 o B "8 & G R 5 " @ B % 6
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ToTAL SEX AGE 4 ocupaTiON USAGETYPE
3
3 H H H]
k] E 3 3
q = e > » 2 = § 1 'g CRY
T 3 ¥ O3 3 ¥ 2 2 3 I E T o: § £ 5 o 8 8
§ $ % 3 8 & 3 § 0 : ¥ 85| f f % 5 e & : £ 3§ :§ §
£ = ¢ R 8 ¥ 8 8 ¢ & § ¥ =T 2| = S & T § 2| T < E & & =2
ID1. DISTRICT
Ciutat Vella ul 55 2| 188 14 88 129 101 88 98 281 181 128 122 186 234 93 202 129 77 w1 w7 .7 151 123
Eixample 621 61,3 62,8 62,7 59,8 60,4 63 64,2 64,4] 63,4 57.5 58,8 66,6 59 63 51 63 60,8 66,3 56,6 60,9 62,2 622 653 674
Gracia 23,9 233 24,4 236 20,7 238 241 257 26,8 26,7 14,3 221 20,6 287 233 256 217 19 207 257 25 26,1 21 19,7 20,3
ID2. GREATER DISTRICT
€l Barr Gotic: ss| 65 sl s9 81 62 53 43 34 4 me| 74 56 49 56 84 4 69 69 67 54 51 77 26 55
Sant Pere, Santa Caterina i la Ribera 83| 9 7.7 7.8 n3 9.6 76 58 5,4] 59 16,2 n7 71 7.4 8 149 53 133 6.1 n 87 6.5 91 12,5 6,7
€ Fort Pienc m w08 ol M2 109 107 mo on o om n gl 103 M1 n2 n3 103 99 w2 10 68 87 19 Me 49 11
La Sagrada Familia 178 168 188 7 6 182 181 189 19,1 82 167 22 20 132 176 124 224 168 165 56 143 207 197 216 226
La Nova Esquerra de [Eixample 201 201 201 219 198 8 20 218 211 22 183 127 209 24 20,4 7 187 238 217 339 293 166 124 149 161
Sant Antoni 2| 136 128 125 12 134 1B 26 133 181138 147 147 106 B8 M3 Mo 71 181 03 86 11 186 238 166
Vallcarca, el Coll i la Salut 12,2] ns 126 12,5 10,4 12,4 123 128 13,7 137 71 5 103 148 12,4 12,6 142 6.5 101 6.7 128 15,2 n 92 10,8
El Camp d'en Grassot i Gracia Nova n7 ns .8 n 103 n4 n7 128 131 13 72 10,6 103 13.9 109 13 135 125 10,7 191 12,2 109 10 105 95
1D3. SEX
Man a77] 100 o s3 48 s06 482 454 a4 47 579 s06 451 487 517 556 455 o 487 537 488 467 523 417 72
woman 523 0 100 487 52 494 518 546 585 553 421 494 549 513 483 444 545 100 513 63 Si2 533 477 583 628
ID4.AGE
161024 99| 107 82 w0 o o o o o 0 95 w8 m7 34 44 13 o o 719 w7 128 ma 77 o 0
251034 a1 23 2 0 o o o o 18 as2| 153 188 275 278 287 04 61 203 203 21 297 171 39 4
351044 23 287 21 o o w0 o o o 19 308 13 216 303 09 23 21 26 0 32 21 282 275 166 49
51054 s 8 w1 o o o 10 o o 9 1ws| me 197 195 22 261 42 268 17 236 185 71 189 251 136
551064 6| e 13 o o o o 10 0 14 8 21 163 106 1 5 235 295 0 54 156 124 184 281 239
6510 B2 s 148 o o o o o 100 69 07| 25 mns 88 05 o0 693 52 0 0s 7 62 129 22 535
ID5. NATIONALITY.
Spanish 7| 87 748 72 s29 62 72 885 e6s 29 o 706 725 77 678 577 975 654 639 B2 733 691 612 841 816
Spanish + other 5,5 37 72 27 49 6.8 n1 28 2 71 o 46 6.3 5.2 6.8 72 1.1 82 2.4 3 8 45 58 57 5.2
Foreign 27| 216 83| 21 422 w2 w1 81 12 o ol 248 22 23 255 31 14 264 337 158 186 264 320 102 132
1D6. OCCUPATION
Working 58,4] 63,3 53,8, 26,1 76,8 80,8 72,8 52,6 2,6 56,3 65,4, 327 59,3 739 100 o 0 o o 81,6 69,4 619 52,8 53,7 15,7}
Unemployed o1 106 77| 67 102 n1 183 9 0 76 14 96 101 77 o 100 o o o 28 64 N5 184 44 73
Retired / Pensioner 18,2 173 18,9 o 03 22 43 274 95,1 232 11 331 16,3 10,6 o o 100 o o 16 8,7 9 215 34,1 67.4]
Homemaker (unpaid) ss| o m2| o 42 59 &7 w1 23 56 68 91 6 36 o o o 10 o o 43 65 68 96
Student 85 87 8,4 67,2 82 0 08 o 0 73 12,7] 155 83 43 0 0 o o 100 141 m mni 54 o 0
Unfinished compulsory studies 22| 31 1.4 6.4 21 0.4 17 08 4.7 2 3.2 9.6 [ o 1.3 o 43 27 6.3 06 0.3 27 18 6.4 4,9
Compulsory 21 205 20,5 331 147 1.3 13,8 32 34,8, 20,6 221 90,4 o o n7 246 38,1 333 358 7 8.4 137 242 387 674
Postcompulsory 23,3 22,7 23,8 375 21,2 22 23 26,2 15,3 20,4 33,2, o 57,2 o 241 177 175 219 37 226 20,6 255 296 225 1,2
Professional postcompulsory 175 158 19| 108 51 w5 21 185 212 22 48 o a8 0 73 274 19,1 20 27 143 20 158 218 208 10,6
University 36| 36,8 35,3, 123 46,8 48,8 39,5 245 24, 358 36,7, o 0 100 456 30,3 21 22 18,2 55,4 50,7 423 25 ns 6
USAGE TYPE
Hyperconnected 10 ns 8.9 18,9 9.6 14 133 34 0,7 10,9 7] 33 91 154 14 31 0.9 o 16,5 100 o 0 [ o 0
Advanced 216 221 212 279 277 214 18,8 216 11.4] 228 17,7 81 216 30,4 257 15,2 104 16 282 o 100 o o o 0
Intermediate 326 319 332 377 458 338 314 259 15,3 311 379 231 33 383 346 4,2 16,2 36,4 42,6 0 o 100 0 o 0
Basic 20 20 82| 85 19 246 22 235 195 73 89| 24 22 125 B1 205 236 233 127 o o o 1w o o
Sporadic 5,2 45 5,8 o 1 39 73 9.4 10,3 6 23 101 55 17 48 25 9.8 o o o o o 100 o
Nonuser 108 82 127 o 2 23 81 162 428 ne &1 29 s 17 28 85 a2 13 0 o o o o o 10
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TOTAL RESULTS BY MIDDLE-HIGH INCOME DISTRICTS

P1-A.VIA WHAT TYPE OF CONNECTION?
ADSL / VDSL / SDSL
Optic fibre
Fibre and coaxial hybrid
s

P1-B. FOR WHAT REASON ARE YOU NOT CONNECTED?

We cannot afford the connection
We cannot afford the devices

We don't need it, we use internet via smartphone / tablet

We don't need it, we use internet from other places
We don't need it, we don't use internet

We are not interested

The decision maker in the home doesn't want it

It's temporary, we will put internet soon

To save, it's expensive

We use the neighbour's Wi-Fi

Other replies

P2.DO YOU PERSONALLY HAVE A SMARTPHONE?
Yes

No
Smartphone owner base

PLANON

TOTAL

50| 479
237| 468
03[ 05
03[ o7
58 41
2| 26
o8 17
97| 88
188 196
258 222
3 o
47| 69
53| 78
o8| 17
55 5
5

104
309

P2-B. FOR WHAT REASON?
1 cannot afford it 176 176 17,6 0 10,4 135 n7 o 10,7 35,2 m 25,2 n7 19,3 36,7 0 65,1 0 0 0 129 24 26,5 0
T T - R (I PO owr T oo 5 @ B = 5 o
It's not necessary, | don't need internet on the mobile 29,7 17,7 45,5 61 15,8 n1 283 50,7 40,5} 346 17.3] 295 22,4 40,4 231 326 42,8 o 37.9 o 0 33 34,7 26,5 0
1 don't want to be tied to a company / Prepaid 8,6 131 29 0 5 24 [ 37 2.3 9.9 n3 39 5 215 o 13,6 o 141 62 6.4 235 o
To save / it's expensive 66 6,9 61 o 5 135 o 133 0] 74 4,4 o 6 12,4 138 o o o o 304 10,2 o o o
Other repli 74| 88 58 o 197 [ o 0 198 66 95 53 28 155 o 163 53 349 242 o o 57 94 o 100
Doesn't know 2,2] 3,9 O] 0 0 0 10,9 O] 3,1 0 0 4.9 0 4.6 0 0 0 0 25,1 0 0 0 0
R
ey ws| 021 54 sea w7 w4z s 79 a4 @7 o5 o35 ez 967 o1 a1 09 72 96 00 w4 o1 e @8 o
e f v e 73 sa a7 s as A B T4 56 45 se  sa u o 5 e wr w1 o
Between two and four weeks ago 0,9 05 11 0 0 14 o 23 1 0] 11 04 04 14 09 39 19 0 0.6 [ 24 68 0
More than one month and less than 3 months ago og| o8 1 o o 06 o 23 07 16/ 1 03 06 29 13 o [} o o o 28 107 o]
More than 3 months and less than one year ago 0,3] 05 0.2 o o o 22 o 03 0.4 04 o 01 2.4 o o o o o [ o o 59
More than one years ago 0.8 0.7 0.9 o o o 43 13 1 0 1.2 05 3.8 4,4 0 0 0 0 [ 0 14,6
e e ke ¥ | I S 62 o o4 5 o4 2 45 ws s o 6 o o o o s
Doesn't know 2| 0,4 0 0 0 0 0 0] 0 0 0 0 1 0 0 0 0 0 0 0 3
in the last 3 months b: 14 6 5 13
P4.COULD YOU TELL ME ALL THE DEVICES YOU USE TO CONNECT WITH?
Mobile 88,3 90,3 86,4 951 95,3 933 838 83,9 69,5 873 92,3 87 88,4 88,4 91,7 82 733 857 964 100 98,1 92,2 64,3 7.4 0
e 2B eSS s S Y 7 o = oo w1 aos 47 e ma | ess era tes e 75 0
Laptop 67 69,5 64,7 79.9 74,7 709 57,1 59,2 57.9 66,8 68,1 4717 62,9 75.4 68,4 65 58,1 36.9 84,4 97.4 80,7 69,5 39,1 203 0
Home desktop 28,4] 301 26,7 239 18 22 39,2 326 43,6 318 13,4 21 29 295 27,6 251 36,4 52,6 16,5 78,6 327 20,6 187 9 o
Work desktop 16| 15,9 161 6.9 ns 20,2 26,4 181 23 172 10,6 38 14,2 206 257 0 0 0 0 52,5 236 83 6.5 9 0
Study centre desktop o5 03 o8| 47 [} [ o o 06 o 15 o8 o o o o o 51 34 06 o o o ol
Video game console 11 21 0.2 42 2 07 05 o o 1.2 0.9 16 11 11 0.9 26 o o 28 6,4 17 02 o o 0
Smart TV 19 26 11 1.4 4 11 1 23 0.8 18 22| 22 1 26 18 o 31 o 31 88 2 12 o o o
Library computer 0,5 09 0 0 07 17 o 0 0,6 0] 3 0,4 0 03 16 11 0 0 0 0 [ 16 45 0
Call shop computer 07, 12 03 0 04 19 08 o 0| o 38 15 13 o 1 08 o o [ o o 14 o 42 ol
Doesn't reply 0,2] 0.3 o o o 09 0 o 0.2 0 0.4 0 o 16 0 0 0 0 0 0 [ 45 0
P4-A. INTHELAST
vor soa| 79 09| 10 908 94 es3 ez o2 s0 ol eso eso a2 7 @2 w3 3 o8 w0 w7 w1 74 24 o
& o OO P B RS B S 2% H % o 9 % 5 5 B M e oo
P5-B. HAVE
Yes 53 54,2 51,9, 65 708 58,1 433 456 21,3 46,5 81,2] 44,2 446 62,8 54,1 615 28,8 531 72,9 75,4 611 56,9 323 9 o
No w0s| 455 78| s 2p Mo o7 544 77 555 e si1 ssa o7 io 65 Mo oo mp | s e e o7 o o
Doesn't know 0,2 0,4 17 0 2 17 o 19 0 0 0
P5-C. HAVE ):
Yor w04 ebs | s6 3 2 o4 s 2o s 01| sa e w2 71 a4 451 s w2 | sa7 me 7 461 w4 o
o 26| 4 28| 64 147 s a0s s 517 e 06| 07 3 238 76 s sas s 6 o3 20 733 48 e 0
S
Yes 30,9 33 28,9 55,6 42,9 278 232 233 13,9 30,4 32,8 214 28,7 351 311 299 17.3 15,1 56.4 48,6 373 354 1 0 0
lo 69,1 67 na 44,4 571 722 76,8 76,7 86,1 69,6 67,2 78,6 na3 64,9 68,9 701 82,7 84,9 436 51,4 62,7 64,6 88,9 100 o
P& HAVE YOU OREATIDA WER OR BLOO?,
s d = ol @ B om s m e w ood @ s m 9w e e m W o m 2 o
No | a6 ooa| 3 63 e06 ovs oza o8 wo 6| 906 s o9 o4 @8 o2 o0n 35 w1 ae ss7 o2 w0 o
P5-F. HAVE YOU READ NEWS ON INTERNET?
Yes oos| s maz| sse esa  es o1 s 76 e ss4| w2 Te se 0ss 14 ma 7 win wo ss2 @2 s 24m O
No 2 OF E R R R A B o = B T ome B =5 R C- I I B R
po..HAVE
Yer ot o5 s @ 7 ez w7 s 5 c30 sss| a5 be7 7o o5 7195 b4sl 4n7 w7 | w3 742 s 4es 45 o
No S| W1 aes| o 6 a0s i e Gy 5| S5 d3a o a3 25 a2 w3 %3 T7 2 1 54 s o
P5-H. HAVE
Yer so| sos ees| e ma ess & e aa P a6 o7 ase s ess @ me &1 @s e o
5 o | Was ol o e i R 5950 aa'a| s I acs i ooe 7 on = en o N me wa w4 w2 0
Doesn't know 0,4 0,4 0,4 1.7 07 0 o 0 0,2 o 09 0 03 19 0 14 o 0
P5-1. HAVE
Yoo 50| sen ses| esa me e a7 e 99 e sl w3 441 ms o4 s @ ;e sea | sa2 71 sz 29 45 o
e ) B A% 5 o o on o B 4 & B 5 G Ah o o os 20 o4 161 5 O
Doesn't know 0.4 02 06 o o 06 08 0,6 ] 05 0| o o 08 0.4 1.4 o o o o 09 0.4 o o 0
P5-J. HAVE YOU SOLD ANYTHING ON INTERNET?
vor w1 08 8| 27 243 25 wa w4 98 0 B3| ne we =2 23 24 85 48 15 | m3 5 B4 48 45 0
& ol Bn o ne mr B o7 o6 cos w0 o &5 50 Fh b o @ | Gn TR &1 e b o
Doesn't know 0.2 o 0.4 17 o o o ] 02 ] 17 o o o o o o 19 0.4 o o 0
P5-K. HAVE
INTERNET?
or w00 702 70| e20 s me me ear mma 08 62 3w ser e B 08 see a9 s | o7 s M1 ms ws o
5 B w6 | B me m aa b A R 45 1 s w1 s %3 106 27 555 85 0
Doesn't reply. 01 0 0.2 o 08 01 0 0 0 0.2 0 o 0.6 o o o o 02 0 0
P5-L. HAVE
Yes we| 4 08| ms 21 w4 w1 w1 7s ws e 52 w5 a5 m2 w5 55 w3 w1 | 24 ma w5 o1 o o
5 | &n o A B oe 9B o oy 55 od| on =1 ae T B b oy om 2O B oo w6
Doesn't know 0.2 03 08 0 02 o 0.4 o o 1.4 o 0.6 ] o o 0
P5-M. HAVE YOU RENTED ANYTHING ON INTERNET?
Vor wo| w2 wa| 8 ws w2 W we 1o w6 w2 e w2 16 s s 3 w19 89 | ms 21 w1 34 o o
e B 5 o4 s o7 e & 9 oo e o s o o G o b &h o6 w6
oty o2 Mo ‘sl o To e %5 e % oz o 1 o % s %o o % e I E S S
Pan HAVE
Vor o 28 mal 31 w2 w1 me e o w2 9| v 09 2 me w9 o w2 as | w2 w3 ;e ms o o
e o P G s e B oom o o o = @ A %5 mn wo oe o % F oo o o
P5-0. HAVE £
Yor si| w4 we| 22 ms a2 08 s s o | 23 @ s w4 zs  ma me me | sz wa o s 45 o
No oto| o7 a4 758 aze ovs oo a4 58y % | 7 &1 ewe o 2 oo M 72 | 4ss 17 ess 77 ess 0
S
Yor wo| a7 a6 ms as s a0z 2 202 w9 a)| me we sz w7 a4 ma a0 q0 98 402 5 45 0
No 56,5) 55,9 57] 534 552 49 59,8 60,8 68,1 56,6 559| 805 62,4 454 53,3 54,6 69,3 62,9 57,9 381 39,5 59,4 735 95,5 o
Doesn't know 0,4] 0,4 0,4] o 7 0.4 0,4 o 0 19 0.4 0 0
P5-Q. HAVE
Yer wo| we w08 2 204 wo o1 w05 23 na s 89 o 61 e w1 29 sa ws w2 o wa a7 0 o
No 87,6] 85,9 89,2 88,4 79.6 86,1 90,9 89,5 97,7 88,7 82,7 91 9 83,6 85 88,9 971 94,6 86,5 80,2 84 86,6 953 100 o
Doesn't know 0,2 0 o 0 o o 03 02 0 0 0 1.6 [ o 0 0
s
T
Yer soi| a4 207 w7 sz 2 ze 1w 07 2| we ma a2 w5 2 w1 25 24 52 w9 %0 ma a2 o
No 70,9 7.6 70,3 733 66,7 74 72,4 ne 65,9, 69,3 78] 86,2 72,6 65,8 70,5 76 66,9 70,5 746 48,8 63,1 70 88,6 95,8 o
oo Now ARy
One, the same one for everything 25| 197  232| 125 6 139 237 347 376 222 185 a4 28 15 168 311 39,1 318 17 105 104 183 403 602 [}
o 8| w7 | do4 s ore ssp dep 34 G4 se| 23 w6 & R T2 107 e s e o
A different one for each thing 21,7 22,9 205 21 26,2 229 183 18,5 20,4 215 22,3 239 26 172 22,9 22 19,2 141 204 183 18,9 247 205 218 0
I don't use any password 13| 16 1 o o8 13 21 o 39 08 34 3 13 09 14 [} 29 o o o 0 04 28 155 o]
Doesn't know 0,1 0 0,2 0 0 0 0 0 0,8 0,1 0 0,8 0 0 0,1 0 0 0 0 0 0 0 0 2,4 0
RO GErEN D0 Y o CANOE THESE PASENOREST
Al least once every six months 241 274 209 268 218 27,3 241 261 151 237 255 153 278 226 265 234 16 166 233 75 283 27 e 107 o]
Less frequently 32,3 277 36,6 296 39,6 297 327 27,4 32,7 308 389 299 251 39,5 30,9 217 335 516 378 425 34,6 322 27,2 15,6 o
Nover Da| ava e s me 43 a2 465 400 52 sso| se ach 576 o ivs s 37 b W Ses s sr ™o o
Doesn't know 01 02 0 0 0 [ [ o 0,8 01 0] 0.8 o 0 o 0 06 0 0 0 [ [ 04 0 0
Doesn't reply. 0,2 0,3 0 0 0 0 0 0 15 0,2 0 0 0,4 0 0 0 11 0 0 0 0,6 0 0 0 0
P8. WHEN YOU UPLOAD CONTENT ONTO A SOCIAL NETWORK YOU...
Do it completely openly 28 39,3 18| 302 229 20,6 401 30,6 41,9 29,8 24| 239 30 27,2 252 309 395 198 334 334 315 25 27,2 o o
Restrict access to only a few people 628 5,6 728 682 725 67,2 496 537 409 601 729 72 612 623 643 573 473 802 666 52 58 688 644 337 ol
Don't upload anything onto social networks 8.8 87 88 17 46 ns 89 15,7 17.2 96 57 41 87 9,6 101 98 13.2 o 14,7 9.7 57 84 663 0
R e oal o3 oa o oo w0 " s % o o o % 5 o o o a7 es o %5 4
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84,1
15,9

428
459
03

98,4

1

6,1
46,6
o

o
7.3
9

96,8
32
140

9
83

58
39,4
o

o
2,5

145
o

289

96

94,1
59

AGE
3 3 @
3 2
L

[

881 864
11,9
99| 82
519 526 415
432 436 457
) 0 14
18 o of

o 167
o 7 of
54 o of
[ 0
0 [} of
o 0 of
3 5

819 783 617
121 217 383
[ 59

931 881
69 108

NATIONALITY
E 5

i 5

2

& 8

494 53
45 a1
03 0
04 0
49 99
184 478
93 109
183 273
33,4 0
39 0
41 68
58 36
1 0
71 0
5

86,
137 113
515 116

EDUCATION LEVEL

2>
3z
5
H I
- T =z

39 255 8
o 0
44 32 9
0o 32 199

o 18
44 51 86
0179

648 872 93
352 128 7
268 299

Unemployed

539 537
25 40
01 0
03 16
32 46
22 326
[ K
19,3 0
307 172
72 228
0 o
o 97
84 [
18 o
68 132
0

932 841
68 159
404 65

865
9

Retired

383

653
347

84,6
13,4

OCUPATION

Homemaker
Student

NR

539 388
374 446
o o
88 16,6
o o
0 o
0 o
0 0
100 o
o o
0 0
0 452
o o
0 o
0548
7
643 964
357
[

899 933
101

Hiperconnected

476
52,4

100

Advanced

24,4
504
1

173

Intermediate

53,6
42

0
04

951

269

USAGE TYPE

Basic
Sporadic
Nonuser

139

8713 527
127

543 477 305
363 398 238
o o o

0 o
94 125 457

354 232 205
o o

88 51 24
258 379 46
95 156 589

[} o 88
0 182 0
o ) 0
o o 24

34 0

7 0

737 719 43
263 221 957
2




TOTAL SEX AGE NATIONALITY EDUCATION LEVEL OCUPATION USAGETYPE
3
3 H $ 2
s 2 3 3 3 3 s
c 5 s a ) = £ g 2 3
A R U U I I I PO I B BN T O O fF g 1
£ = ¢ & 8 8% B8 8 a & § ® =1 2| = 5§ & 2 & 2| £ I E & & =
ID1. DISTRICT
Eixample 18] 179 181 18,7 20 16,8 17.8 17,5 17.4 171 221 176 141 218 16,4 18,8 16,5 n6 33 14,3 20 18,6 20 125 75
Les Corte 98| 295 03| w4 267 268 27 349 94 w2 198| %1 2 A1 295 24 26 ass 249 W s w5 3 21 san
Gracia | 214 226 12 208 4 207 do s i1 259 M3 167 304 74 28 o a1 o1 va 0 29 186 101 04
Sant Mart 01| 2 291 296 265 sas 3 w6 247 26 34 G ;28 04 a4 a0o 254 28 iz my 2o e w4 21s
102 GREATER DISTRICT
L'Antiga Esquerra de 'Eixample 18] 17.9 181 18,7 20 16,8 17.8 17.5 17,4} 171 22,1 17.6 14,1 28 16,4 18,8 16,5 .6 33 14,3 20 186 20 125 75
Les Corts 7| o5 199 219 71 d6s s 5 59 2o 1| 29 25 102 6 1 187 422 137 a7 16 208 27 b1 o1
L2 Materitat  Sant Ramon T2 101 108 105 o5 &s 92 wmo 18 W 6r| oa ne  oe 5o B3 1 66 108 54 ms o a2 7 s
La Vila de Gracia 22 214 22,6 19.2 26,8 24 207 19 18,5 21 25,9 n3 16,7 30,4 234 22,8 20 141 19,1 17.4 20 257 188 101 30,5
El Parc, la Llacuna i la Vila Olimpica 10,6 10,9 10,2 12,6 9.6 9.8 n3 n8 9,5 10, 12| 6.7 m n2 2 9.4 10,5 45 101 13 127 10 9.9 121 29
El Poblenou i Diagonal Mar 19,5 203 18,9 171 16,9 246 225 16,8 15,2 19,3 20,4 313 19,9 156 19,2 246 20,4 20,9 13.6 a2 19 13 183 403 24,4
103,56X
Van a5l 00 o sa 4 asn ana a3 aas o7 asa| sis as1 s 508 ase 65 0 496 | 96 497 a4 43 59 a0
‘woman 52,5 0 100 48,6 53 50,9 52,6 54,7 55,1 52,3 53,6 45,2 51,9 55,4 49,2 55,4 535 100 50,4 40,4 50,3 52,6 56,4 48,1 69,9
ID4.AGE
Toto2s os| 107 o1l w0 o o o o o 0o o1 w4  w  as 5124 o 22 7s 6 101 m7 78 0 o
o4 06| 197 w o o o o wa s 109 e 20 w1 28 09 64 27 Ve 1 2 s 9 o
S5t0a 256 244 28 o o 100 o o o 205 9| 186 218 204 27 262 1o 209 28 % a3 22 161 w5 o
451054 18,3 182 18,3 o o o 100 o 0] 19,2 141 148 19,6 18,1 234 282 33 223 o 29,6 15 13,8 259 292 129
S1004 B4 17 @ o o o o w0 o s el M7 ias 139 Be ma » s o w7 w6 144 s o5 sas
& W s w o o o o o o W7 o8| 26 e oo T s uws o o 8 57 s s wms
ID5. NATIONALITY
Spanish 79,7 796 79,8 81,5 69,3 66,9 82,9 915 989 971 0 80 83,7 75,8 7 76,5 98,3 68,6 70,9 86 82,4 75,9 748 86,9 97,2
b 3| 29 19| 08 ‘25 s 55 2 o %o o 22 2 a1 26 51 o o a8 to 24 3 s o o
e 7ol ws wa| we % 208 we 65 1 o 00| 7 wa 74 05 w7 a7 aa 27 1 w1 w2 26 w1 28
ID6. OCCUPATION
Working 59,6 638 55,8 311 72,3 82,7 76,2 52,6 48] 57,7 68,1 379 56,6 69,1 100 o o o o 81,5 69,4 58,6 52,5 59,8 13,8
Unemployed 10,5 9.9 ni 26 137 n7 16,2 ne 0 10,6 10,4/ 98 14 75 o 100 0 0 0 46 83 122 13 45 13,6
Retired / Pensioner 17.2| 16,9 17,5 0 08 13 32 279 911 206 1.6 29,9 153 15,1 o 0 100 0 0 19 n2 13.4 229 333 64,3
Homemaker (unpaid) 3,6 0 6.9 0.8 15 32 45 75 41 3 6.4/ 51 37 31 o o o 100 o 17 23 32 61 24 8,3
Student 9 94 86 65,5 n7 11 o o 0 81 13,4 173 10,4 52 o o o o 100 10,3 88 12,7 55 o o
107 HATIS stupies?
Unfinished compulsory studies 03 05 ] o o o 1.4 o ] 02 04 1.8 o o o 1 o o o o o 4,5
Compulsory 13,4 15,2 1,7] 227 13,7 7.9 97 104 24,7] 135 131 98,2 o o 85 12,7 227 191 26,2 36 52 96 17.8 46,5 54,9,
Postcompulsory 248 26,2 23,5 39,7 19.8 225 226 34 17.5] 255 21.4] o 58,7 o 243 291 18,4 213 36,2 181 216 291 259 17.5 19.3
Professional postcompulsory 174 166 182 162 133 165 227 158 209 186 123 o a3 o 158 268 19,1 2 123 135 125 19 215 269 142
University 2| s dee| 24 sez 532 4se o9 309 25 528 o o 100 Si2 ata  a8s w7 ;s | e4s oy ams sa7 s 12
USAGE TYPE
Hyperconnected 89 mn2 68 141 77 86 14,4 73 1.3 95 6 23 6,6 131 12,2 39 1 42 10,2 100 0 [ o o 0
Advanced 241 252 231 246 19,5 391 19,7 19,7 14,7 249 20,3 9,2 19,4 331 28 18,9 15,7 15 235 0 100 0 o o 0
e | 85 08| 46 S5 5 295 doa 289 T3 ase| 23 aas o2 2 i3 02 a3 a7 o % w o o o
Basic o e 08 s e s 212 1me 23 F I o 26 25 s 1 o o o w0 o o
Sporadic 3.4 37 31 0 16 27 55 61 41 36 25 1.6 36 0,7 34 14 66 23 0 0 [ o 100 0
s e I B S G s 67 ool s 45 o8 Yo7s m o ome o o o o o ‘o w0
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TOTAL RESULTS BY HIGH INCOME DISTRICTS

SEX AGE|  NATIONALITY EDUCATION LEVEL ocupATION USAGETYPE
3
-1 8 2
2 s
S = £ T 8
> = @ - £ 3 3 g
H § 5 o 2 2 3 3 [ g & £ 3 3
H 2 5 2 g g
s [ 3030} O¥oS|  fofl:o®osil 3§ of oIl fo§o§f%o;:;:
£ | ¢ R’ 8 ¥ B 8 @ & 8 § x 2| = S & 2 & 2| £ I E & & =2

77 103124116 86 16 92 72 365 370 39 107 28 65 8 69

Total base
P1..SUHOGAR ESTA CONECTADO A INTERNET?

942 957 927 93 884 942 945 883 963 100 100 981 972 873 888 259
58 43 73 716 58 55 1.7 3,7 o 0 19 28 127 112 741
97 118108 94 27 65 94 179 221

P1-A.VIA WHAT TYPE OF CONNECTION?

ADSL / VDSL / SDSL 42| 399 437 48 397 465 435 449 264 407 495| 509 428 402 428 542 331 426 435 a5 319 457 44 70 563

Optic fibre 533| 56 511 493 549 518 506 482 678 549 442| 384 518 565 526 458 599 495 533 614 59 51 425 199 9

Fibre and coaxial hybrid 06| 04 07 o 2 o 04 1 7 08 06 o 17 [ o o 12 05 0

Other systems 06| 08 03] o o o 122 0 06 o o o 09 06 o 11 o o 0 o 09 17 o 0

Doesn't know 36l 28 42l 27 54 18 29 36 58] 33 sl 107 47 19 34 o 27 79 32 119 19 143 10 347
2

P1-B.FOR WHAT REASON ARE YOU NOT CONNECTED?

We cannot afford the connection 127, 5 83 0 w5 242 153 148 0 38 406 103 M2 162 7.1 o 84 o o 0 309 o 267 o 75
We don't need it, we use internet via smartphone / tablet 129 99 187 0 263 152 281 o 0 151 6| 106 47 224 2,4 o o 0 o o 385 253 23 o

We don't need it, we use internet from other places 73| 56 104 o 0 205 157 38 0 86 3 o 47 166 126 o o o o o 0 167 155 205 o
We don't need it, we don't use internet 451| 458 438 o 0 402 409 293 895 519 239| 707 495 165 247 100 744 o o 0 o 0 125 795 845
We are not interested 37l 56 o o 0 o 191 0 49 o o 95 21 13 o 88 0 o 0 0 o o 7.9
It's temporary, we will put internet soon 3| 129 83 o 13 o 0 293 105 m2  nsl 84 o 241 147 o 84 0 o o 306 31 1 o o
We use the neighbour's Wi 71 53 104 0 389 0 0 38 [ 46 1438 0 204 21 7.3 [ 0 100 o o 248 12 [ o
Total base 282 326 77 103 124 16101 86 516 92| 71 172365 370 39 107 28 65 94 183 228 69 12 23
P2.DO YOU PERSONALLY HAVE A SMARTPHONE?

Yes 934 8| 987 987 97 928 931 781 93 957 843 935 951 963 932 798 952 984 986 100 962 821 977 238
No 6.6 13 13 372 69 219 7 3l 157 65 49 37 68 202 28 16 1,4 0 38 179 23 762
|Smartphone owner base 568 76 102 120 108 94 68 480 88 60 161 347 35636 3 27 64 92 183 219 57 12 6
P2-A. DO YOU HAVE A DATA PLAN ON YOUR SMARTPHONE?

Yes 96.9 982 952 959 99 956 985 981 905 918 956 984 974 935 963 952 979 100 973 973 922 100 622,
No 18 48 41 144 15 1.9 5 24 16 26 65 37 28 21 27 27 78 0378

o data plan base 5 5 1 4 1 9 3 2 5 9 2 1 1 2
P2-B. FOR WHAT REASON?

I cannot afford it 13,4 o 262 0 o 252 0 o 28 o 183 192 0 554 335 0 o [ o 216 238 o 0
It's not necessary, | have enough with Wi-Fi 201 249 577, o0 416 525 0 249 100| a1 43s| 523 206 427 389 o 665 100 o 0 518 351 527 o 0
I's not necessary, | don't need internet on the mobile 23| 334 288 o 0 475 100 499 0 458 154 422 183 381 473 446 o o o 0 209 26 235 o 100
Tosave /it's expensive 74 138 0 0 262 [ [ [ 0 14,2 [ o 183 o 13,8 o o o o [ 26 o 0
Other replies 15 29 o 199 o o o o 0 3 of 55 o o o o 0 0 199 0 54 [ 0 o 0
Doesn't know 63 0 135 801 0 0 o o 0 0 131 0 155 o o o o 0 801 0 219 o o o o
Total base 608 282 326 77 103 124 116 101 86 516 92| 71 172 365 370 39 107 28 65 94 183 228 69 12 23
P3.WHEN WAS THE LAST TIME YOU USED INTERNET?
Today or yesterday 932| 921 942 100 99 972 939 886 787 934 923 807 913 965 %3 973 777 905 100 989 994 995 832 707 0
In the last week 25| 23 26 o 1 o 2 59 67 25 26| 33 2 26 1 o 85 86 o 1M 06 05 137 204 o
Between two and four weeks ago 05 07 03 o o o o 21 12 06 0 o 18 o 03 o 2 [ o [ [ [ 3 89 0
More than 3 months and less than one year ago 04| 04 04 o o 109 o 0 02 14 33 o o 06 0 0 0 0 0 0 0 0 o 101
06| 09 03 o o 17 U o3 0 03 26/ 18 12 01 1 0 0 o 0 o o o 0 o 159
28l 36 22 [ [ [ 2 31134 31 11| 109 36 09 08 27 19 1 o o o o o o 74
base 7 3 3 9 o
P4.COULD YOU TELL ME ALL THE DEVICES YOU USE TO CONNECT WITH?
Mobile 938| 926 948| 983 987 953 946 944 78 931 979| 943 944 935 974 91 82 835 98 975 999 966 646 888 0
Tablet 493| 482 502| 527 519 527 514 516 305 504 431 356 399 559 553 373 313 554 462 941 794 225 39 92 0
Laptop 73| 693 73| 763 798 748 666 648 642 718 684 573 683 75 724 617 66 621 791 947 819 627 451 402 0
Home desktop 27| a6 231 247 163 277 39 32 294 30 10| 266 261 275 272 28 261 26 267 54 269 204 171 o o
Work desktop 135 144 127 0 159 M4 w9 28 04 1B5 132 o 43 199 219 o o o o %7 12 15 3 m o
Study centre desktop 08| 07 09| 62 o o o 0 [ o7 12| 36 103 o o o o 74 22 04 [ 0 o 0
Video game console 64/ 101 32( 186 91 66 61 11 0 69 37 61 89 53 6 63 o a9 87 30 38 05 19 o 0
1Pod 0.4 o o8 17 o5 o o2 03 0 05 of 05 06 03 o1 07 03 o 2 06 04 05 o o o
Smart TV 48] 65 34 31 6 92 35 35 14 45 66 36 38 54 54 69 a7 0 2 207 38 01 18 o 0
Call shop computer o o o1 o o o o 03 0 o 03 o o2 [ 01 o [ 0 0 [ o o o4 o 0
Other devices. o4 o9 0 o 12 o9 o o 0 02 15 o o o6 06 o o o o 25 0 o o o 0
P4-A.INTHELAST REASONS.
Yes 962| 967 958/ 100 99 97 976 929 895 969 922 87 961 987 973 100 871 99 100 100 994 995 825 334 0
No ag| 33 42 o 1 3 24 71 105 a1 78] 183 39 13 27 o 129 1 o 0 06 05 15 666 o
P5-B. HAVE )

s 583| 582 583 7.8 74 642 507 474 321 538 84 58 539 603 608 459 329 682 841 828 657 518 366 o [
No ;7| ms 47| 22 26 358 493 526 679 462 6| 42 461 397 392 541 671 318 159 172 343 482 634 100 0
P5-C. HAVE sociaL ™WiT )

Yes 745 772 722| 986 921 829 685 609 382 727 8a6| 718 718 724 781 856 403 694 100 895 803 763 438 88 [

o 255 228 278 14 79 11 35 391 618 273 154 22 22 26 29 144 597 306 o 105 197 237 562 912 0
P5-D. HAVE
Yes 302| 35 261 579 456 331 203 158 92 293 356 35 318 287 31 336 97 181 609 456 283 32 136 o 0
No 698 65 739| 421 544 669 797 842 908 707 644 65 682 713 69 664 903 869 391 544 717 68 864 100 0
P5-E. HAVE YOU CREATED A WEB OR BLOG?

Yes 102/ 106 98 118 14 95 98 78 29 93 183 m2 5 124 ns 134 48 38 M9 107 157 86 1 o o

No 898 894 902| 82 8 905 902 922 971 907 847 888 95 876 885 866 952 962 881 893 843 914 981 100 0

P5-F. HAVE YOU READ NEWS ON INTERNET?

Yes 918 957 886 983 977 o4 92 88 824 916 934| 847 928 926 928 966 855 797 98 100 971 92 756 317 0

No 82 43 m4l 17 23 86 8 2 16 84 66 153 72 74 72 34 45 203 2 o 29 8 204 623 0

P5-G. HAVE

Yes 677 78 643 €18 74 721 732 68 497 683 647 504 646 T2 707 843 563 607 613 883 693 719 334 o o

No 321 279 357 382 26 2.9 268 32 489 315 353 496 348 28 293 157 426 393 387 17 307 281 651 100 o

No sabe 02| 04 0 o o o o 14 02 o o 06 o o 3 o o o o o 15 o 0

P5-H. HAVE

Yes 622| 589 65| 611 644 703 582 582 586 613 674 579 63 626 61 747 619 607 624 825 594 62 535 o 0

No 378 a1 35 389 36 297 418 M8 M4 387 328 421 37 374 389 253 381 393 36 5 406 38 465 100 0

P5-1. HAVE

Yes 629| 645 66| 675 733 74 67 541 315 624 662 40 524 715 687 521 39 809 644 876 73 615 181 0

No 371 355 384| 325 267 26 33 459 685 37.6 338 60 476 285 33 419 61 191 356 4 27 385 819 100 o

P5-J. HAVE YOU SOLD ANYTHING ON INTERNET?

Yes 154 163 146 204 181 23 157 83 28] 156 142 166 128 163 166 201 42 94 244 251 182 139 o o

No 846 837 854 796 89 T 843 917 912 844 858 834 872 837 834 799 958 906 756 749 818 81 98 100 o

P5-K. HAVE

INTERNET?

Yes 736| 78 698 506 865 858 768 722 57 743 692 352 613 855 822 75 61 655 466 896 839 76 293 0

No 24| 22 302 494 135 42 232 278 43| 257 308| 648 387 145 78 25 389 345 534 104 161 24 707 100 o

P5-L.HAVE ?

Yes 122 13 ns| 143 207 169 86 68 28 n9 139 36 94 148 15,2 9 47 49 1 208 149 91 55 o 0

No 878| 87 885 87 793 831 94 932 972 881 861 94 906 852 848 91 953 951 &9 792 81 909 945 100 0

P5-M. HAVE YOU RENTED ANYTHING ON INTERNET?

Yes 189 194 185 165 206 309 148 133 133 85 21 94 187 229 2 92 2 . 306 233 168 16 o 0

No 811 806 85| 835 794 691 82 867 867 815 789 %06 863 771 78 908 88 829 82 694 767 832 984 100 0

P5-N. HAVE

Yes 87| 193 82| 368 348 182 126 89 0 185 312|186 254 156 7763 o 39 217 209 13251 127 o o

No 83| 807 818 632 652 8.8 8.4 91  100] 835 688 814 746 844 8 237 100 961 723 791 87 749 873 100 0

P5-0. HAVE a

Yes 321 301 338 194 27 407 216 386 311 315 356 153 267 374 297 395 439 433 192 466 351 292 199 o

No 679| 699 662 806 73 593 724 6l4 629 685 644 847 733 626 703 605 561 567 808 534 649 708 801 100 0

P5-P. HAVE

Yes 443| 428 455 315 52 483 501 486 261 446 423 238 364 513 73 761 28 417 339 634 479 438 19 o o

No s57| 572 545 685 48 517 499 5.4 739 554 57| 762 636 487 527 239 72 583 661 366 521 562 821 100 0

P5-Q. HAVE WITHOUT

Yes 89| 94 85 188 107 124 69 14 32 79 149 ms s 84 72 122 39 161 209 2 69 101 19 o 0

No 911 906 915 812 893 8.6 931 986 968 921 851 885 91 916 928 878 91 839 791 838 931 899 981 100 0

P5-R. HAVE

MOVEMENTS?

Yes 25| 222 274/ 28 358 273 289 218 141 29 32 w7 242 2 265 295 168 296 242 439 288 23 156 0

No 75| 778 728 7 a2 727 761 782 859 761 688 853 758 729 735 705 832 704 758 561 762 77 844 100 o

One, the same one for everything w4 223 181 81 Me 19 27 49 205 75| 231 21 186 N5 243 493 438 124 34 M2 29 534 581 o

625 641 694 7.1 692 584 629 367 634 632 476 615 668 708 548 399 429 698 781 736 602 334 29 0

Adifferent one for each thing 187 133) 1.6 185 1.4 224 94 13 54 181 258 155 143 167 209 97 134 18 185 146 173 132 o 0

Idon't use any password o 02 o 14 03 12 35 02 o 04 o o 201 0

D eply 0, 012 o 0 0 0 05 o o 8 o 7 o [ o o o 06 o [ o

P7. HOW OFTEN DO YOU CHANGE THESE PASSWORDS?

Alleast once every six months 159| 202 123 71 22 246 18 158 54 155 w1 m om2 187 186 184 105 172 65 18 155 165 138 o 0

Less frequently 31| 331 293 339 341 331 335 287 198 208 38 252 312 319 338 341 187 249 343 389 39 264 168 139 0

Never 527| 463 58| 59 425 423 527 542 748 541 442 638 568 49 469 475 708 58 592 43 455 565 694 724 0

Doesn't reply 04l 05 04 0 12 o 0 13 0 05 0 0 08 04 o o 0 137 o
rork base o

P8. WHEN YOU UPLOAD CONTENT ONTO A SOCIAL NETWORK YOU...

Do it completely openly 201| 388 204 269 241 288 339 417 141 29 298 369 328 259 31 309 29 134 284 267 343 257 313 o 0

Restrict access to only a few people 61 494 75| 731 672 678 Sl2 391 561 615 588 562 622 613 59 651 511 673 76 66 555 647 513 100 o

Don't upload anything onto social networks 98l s 81 o 87 34 149 192 297 95 13l 69 5 128 10 4 2% 193 o 72 102 96 175 o o
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SEX AGE NATIONALITY EDUCATION LEVEL OCUPATION USAGETYPE
3
3 2
2 $ § 2
§ 5 5 HEE-E P ox §: 3 £ 3

s s o333 3% 18§ s § ;7 @I @ MR

i 2| ¢ & &8 28 2 2 & 8/ &8 5§ 28 £ 5§ & ¢ g £ 3 £ & &
Total Base [ 282 326 77 103 124 116 101 86 516 92 71 172 365 370 39 107 28 65 94 183 228 69 12 23
st
Eixample. 23| 27 29 19 264 246 199 229 194 202 343 205 77 23 27 326 217 5178 381 178 185 289 356 45
Les Corts. 57| 57 56 6.3 5 52 5.6 59 6,6 56 6.2 38 4,9 6.4 47 7.7 6.6 9.6 67 6 55 47 9 6.9 47|
e H| ma 4| M7 eer ren s mp Hs 8| oes T4 708 | ms se7  me ma ms | s s an s = eod
B
La Dreta de 'Eixample 223 22,7 29 19 26,4 24,6 19,9 229 194 202 343| 295 1.7 23 227 326 27 15 17.8 381 17.8 185 289 356 45|
Pedralbes 57| 57 56 6.3 5 52 56 59 6,6 56 6.2 38 49 6.4 47 7.7 6.6 96 6.7 6 55 47 9 6.9 4,7
Sarria, les Tres Torres i Vallvidrera 29 221 21,7 242 19,1 219 233 27 21,7 226 181 292 206 211 219 18,9 19,5 259 257 12,2 137 288 25,6 26,4 449
Sant Gervasi-la Bonanova i el Putxet 27.2 27 27.3 26,6 27.4 271 26,7 269 28,4 28 22,5 253 35,3 237 258 26,7 339 184 279 19,3 332 284 206 219 22,3
ety B ma | me mh ma sen @y 57 B| s e m7 | s i w4 5 7o | sa4 8 196 me ez 2
i
= ol ™ d @ o @ @ e o m oo o ome o | @e oo @ o @ ||me 4w e @ am o
oy 8 0 wo| so7 a6 sie s ssa 5 I S e sz 0 53 | a5 s1 o4 ses e 400
ID4. AGE
Totote ol ws w| w o o o o o w5 od| e ms 26 54 o o s | we w2 ws 45 o o
D 5% 59 = & & 8 § B o o0 m omA | a6 ma 2 %o 2 6 8
35t044 20,3 20,8 20 o o 100 o o 0 18 335 125 13,8 25 289 19,6 1.2 28,4 o 30,4 201 173 195 1.7 14,8
e Wi o5 wal o o o we o o s | 55 s me % ms 25 s o | Ws i B s b 0
boe o H e 8 8% & 4§ = HE B S Mmoo oh o0 | R BB
e W we W o o o o ‘o wo o5 S ws s e B W e o % Ti B2 w5 s son
ID5. NATIONALITY
Spanish 82,4 84 81 88,4 65,3 732 86,8 90,8 95,1 971 0 76,5 815 84 782 809 95,8 na 90,1 80,3 82,2 86,9 ns 823 79.6
Spanish + other 25 22 28 17 38 1.9 05 37 3.7 29 0 1.8 37 2 31 0,7 2 46 o 51 27 0,7 54 0 0
= G| 55 wa| oo m ake me s 12 S 00| 27 4s | w7 s 22 243 e8| we #1 w4 zs my 24
oa GcoupaTION
Working 608 633 587| 181 835 864 797 628 7.8 s82 753 355 411 722 100 0 o o o 743 696 578 382 507 395
Unemployed 6,4 75 5,4 27 97 6.1 n2 6 0] 61 7.7 4.4 1.8 42 o 100 0 o o 5.4 39 91 6.9 o !
Retired / Pensioner 17,5 181 170 o 1 2 24,7 90,3 20,2 2,6 223 175 16,7 o o 100 o o 11 131 15,9 a0 37,8 54,8
Homemaker (unpaid) L6 ] 86 o 36 65 71 65 19 41 7.4] 18 37 56 o o o 100 o 3.4 36 4 108 ns 12
Student 10,7] n2 102| 792 33 o o o 0 n3 7 36 20 1.3 o o o o 100 15,8 98 131 3 o 0
ID7. WHAT IS STUDIES?
Unfinished compulsory studies 02 04 0 0 1 0 [ [ 0 o 11 1.5 0 0 03 0 o o o o o o 15 0 0
Compulsory 16| 106 124] 386 56 72 57 42 1.2 108 157| 985 o o 66 81 149 46 397 53 75 10 193 354 493
Postcompulsory 18,4 27 15,5 435 16,7 9.8 19.4 16,4 .3 17.6 23 o 65,1 o 138 40,1 133 94 44,3 135 152 185 308 7.7 25,5
Professional postcompulsory 9,9/ 95 10.2 132 83 9.4 6.2 73 17,5] 10,8 4,8 o 349 o 82 12,3 148 131 87 59 8,7 12,1 12 23 10,4}
ey G| e aa| ‘47 ese 19 oss 7 o4 s w4 o 6w e s @ B 73 | ®E s e s ase 1es
Hyperconnected 15,4 18,8 12,5 20,5 18,1 23 142 12 2,4] 15,5 14,9 7 10,6 19,3 18,8 13 1 ns 229 100 0 o o o o
Advanced 30 272 326 335 337 297 286 381 15,7] 301 299 19,2 254 34,4 344 18,4 22,4 234 278 o 100 o o 0 0
Intermediate 37.4 376 37,3 42 446 319 433 29 34,6 38,6 30,7 318 40,6 37 35,6 53,6 34 328 46,2 o o 100 0 0 0
Basic 1.3 10 12,5 4 36 109 86 12,8 29,9 10,3 171 201 17.2 6.9 71 12,3 26,6 26,5 32 0 0 0 100 o 0
Sporadic 19 16 22| o o 17 13 47 3,9 19 23 59 14 14 16 o 42 48 o o o o o 100 o
s sl 45 & & 6 4 % U ol se =l e 4 os % o a0 A S
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